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ABSTRACT

This study intends to see the role of Organizational Rewards towards affective
commitment. Four objectives have been set in order to achieve the purpose of this
studies. The first objective is to determine the level of Organizational rewards. The
second objective is to determine the level of affective commitment. The third
objective is to identify the relationship between organizational rewards and affective
commitment, and fourth is to determine which among three types of organizational
rewards such as pay satisfaction, autonomy, and satisfaction with supervision are
most contribute to the affective commitment. Hence, in order to achieve this
objective, a quantitative method was employed and data were collected by distributing
73 questionnaires to all employees at CryoCord Sdn Bhd. The data were analyzed
using Inference Analysis, Descriptive Analysis, Pearson Correlation Analysis and
Regression Analysis. The result showed that there is weak but definite level of
Organizational Rewards and affective commitment exists in the organization. The
result has revealed there is significance relationship between satisfaction with
supervision and affective commitment. The results also shows that satisfaction with
supervision is the factor most contributed to the affective commitment. The results
also appear that there is almost negligent relationship between autonomy and pay
satisfaction towards affective commitment. In conclusions, it showed that
satisfactions with supervision are big motivator to influence affective commitment
among employees in organization and also motivated them to stay in organization for

long term.



ACKNOWLEDGEMENTS

Bimillahirrahmanirrahim,

First and foremost, I would like to express my deepest gratitude to Allah SW.T
who makes all things possible and give me the desired, ability, opportunity and the

motivation to complete this project paper.

I also would like to acknowledge my industrial training advisor Madam Suraya
Hamimi binti Mastor for her undivided attention and all the time she spends for her
guidance, valuable comments, advises views, and attention to me upon completion of this
project paper. Without her perseverance, helps and patience, this project paper would not

be completed.

Nevertheless I would also like to extend my special thanks to CryoCord Sdn Bhd
staff for all the cooperation and commitment given to me upon conducting this research
study, especially to staff of Administration Department who help me a lot in doing this
research study.

I would also like to thank my training supervisors, Madam Fadhlina binti Ali for
giving me the chance to undergo this industrial training for the period of 4 months
beginning from early August 2014. All the knowledge, advice and support given to me
for the whole period of 4 months is very valuable to me to complete this research project

as it would help me for future use.

Last but not least, thanks to my families, classmates, lecturers and all other

individual who participates upon completion to this report either directly or indirectly.

Thank You.



	A STUDY OF RELATIONSHIP BETWEEN ORGANIZATIONAL REWARDS AND EMPLOYEE COMMITMENT AMONG EMPLOYEES OF CRYOCORD SDN BHD
	LETTER OF TRANSMITTAL
	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES
	LIST OF ABBREVIATIONS
	ABSTRACT
	ACKNOWLEDGEMENTS
	CHAPTER 1 INTRODUCTION
	1.1 Introduction
	1.2 Background of the company
	1.2.1 Vision of the company
	1.2.2 Mission Statement of the company
	1.2.3 CryoCord's Value Add
	1.2.4 Method of Umbilical cord will be stored
	1.2.5 CryoCord Services

	1.3 Problem Statement
	1.4 Research Question
	1.5 Research Objective
	1.6 Scope of Study
	1.7 Limitation of Study
	1.8 Significance of Study
	1.9 Conceptual Definition
	1.9.1 Organizational rewards
	1.9.2 Affective Commitment

	1.10 Conclusions

	CHAPTER 2 LITERATURE REVIEW
	2.1 Introduction
	2.2 Organizational rewards
	2.2.1 Theory's/Model
	2.2.2 Previous research

	2.3 Affective Commitment
	2.3.1 Theory's/Model
	2.3.2 Previous Research

	2.4 Relationship between Organizational Rewards and Affective Commitment
	2.5 Theoretical framework
	2.6 Hypotheses
	2.7 Conclusion

	CHAPTER 3 RESEARCH METHODOLOGY AND DESIGN
	3.1 Introduction
	3.2 Research Design
	3.3 Population and Sample
	3.4 Sampling Design
	3.5 Data Analysis
	3.6 Data Collection Method
	3.6.1 Primary Data
	3.6.2 Secondary Data

	3.7 Conclusion

	CHAPTER 4 FINDINGS
	4.1 Introduction
	4.2 Overview of Data Collected
	4.3 Frequency Analysis of Demographic Characteristic
	4.3.1 Analysis of Respondent based on Gender
	4.3.2 Analysis of Respondents based on Age
	4.3.3 Analysis of Respondent based on Education Level
	4 .3.4 Analysis of Respondent's based on Salary
	4.3.5 Analysis of Respondent based on Department
	4.3.6 Analysis of respondent based on Length of services

	4.4 Analysis of Organizational Rewards Level
	4.5 Analysis of Affective Commitment
	4.6: Pearson Correlation Analysis
	4. 7 Regression Analysis
	4.8 Hypotheses Testing
	4.9 Conclusions

	CHAPTER 5 DISCUSSION, RECOMMENDATION AND CONCLUSIONS
	5.1 Introduction
	5.2 The Discussion of Respondent's Demographic Characteristics
	5.3 Discussion the Relationship between Organizational Reward and AffectiveCommitment
	5.4 Conclusions
	5.6 Recommendations

	REERENCES
	QUESTIONNAIRES



