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Abstract 

 

The increasing number of Muslim populations around the world has influenced the growth of the halal 

business market. This triggers the Japanese halal logistics companies to take this opportunity to be certified as 

halal logistics service providers. It is interesting to explore the successful adoption of halal logistics among 

Japanese logistics companies as there are few studies and research on their success stories. This study analyses 

the scale of involvement of Japanese logistics companies in halal business services as well as the justification of 

their interest in adopting halal logistics. Based on a qualitative research approach, three in-depth interviews were 

conducted with the representatives of three Japanese halal-certified logistics providers in Malaysia. Four themes 

were identified as the elements that create the interest: culture, internationalisation, management support and 

government support. The findings also highlight that culture, seeking support, and integrity was significant to the 

sustainability of Japanese logistics companies after getting the halal certification.  
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1. INTRODUCTION 

Halal carries the meaning of lawful, the landscape of hygiene, safety and standard (Borzooei and 

Asgari, 2013). Halal is not only restricted to food products, but it also covers the logistics sectors where 

it plays its role in planning, operation and sustainability of the halal supply chain (Karia and Asaari, 

2016; Khan et al., 2018; Talib, 2020). The population of Muslims around the world will increase by 

approximately 35% in the next 20 years, from 1.6 billion in 2010 to 2.2 billion by 2030 (Pew Research 

Centre’s Forum on Religion & Public Life, 2011), the Global Islamic Economy stated by 2024, the 

global Islamic economy will grow USD 3.2 trillion in 2024. Accordingly. Multiple sectors will 

experience profit growth, including halal logistics (Dinar Standard, 2019). Benefiting from the halal 

economic growth, several Japanese take this opportunity to involve in the halal market. This is because 

Japan is well-known for its high-standard countries and homogenous culture. Other characteristics of 

Japanese national culture reinforce the importance of benevolence and credibility in business 

relationships with Japan, such as trust in Japanese culture (Lohtia et al. (2009). As a non-Muslim 

country, Japan is new in the halal sector but is growing significantly in the halal market as they are 

seeking fresh opportunities in the Halal sector, such as promoting their halal products and services. As 

far as the literature can verify, Japanese logistics companies’ perceptions of adopting halal logistics 

services have received less attention. The previous study mainly focuses on food manufacturers’ and 

SMEs’ perceptions of adopting Halal logistics services. Neither research has explored their interest in 

adopting halal logistics businesses and their scale of involvement.  
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2. LITERATURE REVIEW 

 

2.1 Third-Party Logistics 

 
Logistics is part of the supply chain, which can improve and control the efficiency of the flow 

process to meet customer satisfaction. Logistics has its management, which includes planning, 

implementing and controlling the forward-reverse flows and storage of goods, services and related 

information between the point of origin and the point of consumption to meet the customer requirement 

(Hwang, 2017). Tang & Abosedra (2019) emphasise that logistics provides a key element in a supply 

chain that assists in accelerating the production and export process by integrating and managing inputs 

flow to produce goods and services before delivering them to the customer. Hence, logistics is a 

component part of the supply chain as logistics leads to the efficiency and interaction of the process. 

Thus, third-party logistics services refer to outsourcing the logistics services or contract logistics 

offering warehousing, inventory management and value-added supply chain activities (Robert et al., 

1993 & Evangelista et al., 2018). 

 

2.2 Concept of Halal Logistics 

 

 The concept of Halal does not only applicable to foods, but it goes beyond covering and guiding 

the everyday life of Muslims. Simply put, everything is halal unless it is prohibited by law. Halal is not 

only restricted to the ingredients or raw materials of the products but also covers the supply chain 

activities, Mohamed et al. (2016). In protecting the integrity of Halal products, logistics plays a vital 

role. This is because logistics has a supply chain orientation, including materials management and 

information flow across the supply chain, Anna and Konrad (2008). The main success of the Halal 

industry relies heavily on logistics service management capabilities to ensure the integrity of Halal 

products, Tan et al. (2012). This is because the chain of logistics, including warehousing, distribution, 

handling, packaging and retailing, must be controlled, and no break in the chains, which is consistent 

with the Halal standards, Faradina et al. (2018). Malaysia had produced the MS2400 with a set of 

requirements for halal supply chain management and its halal certification, namely MS2400:2019 (Part 

1-3) (Mahidin et al., 2016). As this study focuses on a Japanese logistics company, to become a 

successful halal logistics service provider, they shall: 

 

• Apply one or two types of MS2400 with JAKIM approval 

• Complete and pass the JAKIM audit 

• Obtain the JAKIM certification 

• Implement the Halal Assurance Management System. 

 

2.3 Halal Japanese Logistics Companies 

 

 In the context of trade, logistics is an essential component of economic growth and can be 

considered the backbone of the economy. The evolution in logistics over the last two to three decades 

led to the changes and designing of logistics facilities such as distribution centres and warehouses (Sakai 

et al., 2016). The development of Japanese investment in Malaysia began in 1991, and it went actively 

until 2003 when Tun Dr Mahathir Mohamad implemented the Look East Policy to attract Japanese 

investment (Iqbal et al., 2015). Since then, Japan has become a major trading partner with Malaysia. 

Consequently, Japanese companies began investing in the halal business in Malaysia. In 2020, 94 

companies were certified as Halal logistics service providers, and four of the logistics service providers 

were Japanese logistics companies. Even though four companies are a small number, it shows that Japan 

has taken this opportunity to serve the growing demand for the halal market in Malaysia. 
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2.4 Factors Influencing Successful Implementation of Halal Logistics 

 

 Throughout the literature, there are four factors identified as factors implementation of halal 

logistics, namely, the culture which influences the organisation of Halal logistics (Haleem & Khan, 

2017, Hatch & Schultz;1997, Shahzad et al., 2012, Dansomboon et al., 2016, Batyko; 2012& Adair et 

al. 2001), internationalisation for halal logistics services (Welch & Luostarinen; 1988, Halaszovich & 

Kinra; 2018) management support in supporting the organisation for Halal logistics adoption 

(Dobroszek et al., 2018, Mangan & Christopher; 2005, Ngah et al., 2015, Tarmizi et al., 2014, Marjudi 

et al., 2017, Din & Daud; 2014 & Talib et al., 2015) and government support for logistics service 

provider for Halal logistics services (Sparapani; 2000, Samsi et al., 2011, Rahim et al., 2018, Tan et al., 

2012& Talib et al., 2016). Therefore, this study explores whether these factors influence Japanese 

logistics companies to be involved in halal business and adopt halal procatices. Figure 1 shows the 

development of the framework of this study. 

 

Culture 

Culture holds the organisation all-together. A study by Shahzad et al. (2012) found that the 

organisational culture has impacted various organisational processes. As this study employs Japanese 

logistics companies as the context of this study, it is necessary to focus more on their culture, which 

influences their daily life. Japanese has a high context culture (personal experiences and environmental 

factors) and are very famous for their unique culture, which lies in its specific traits, observable nowhere 

else in the world, Batyko (2012) & Adair et al. (2001). In terms of logistics perspectives, Japanese 

culture influences how logistics firms are managed. According to Shinohara (2006), Japanese logistics 

is presented as a close network of long-term human relationships where they are very strict in achieving 

their goals and precise in planning to avoid unexpected problems. Various studies demonstrate that the 

Japanese working style with their partners is successful due to long-term relationship style (Mujtaba & 

Isomura, 2012, Zhang & Kuroda, 1989). Apart from that, the hierarchy system is also a part of the 

Confucianism style, which is practised in Japanese business working culture. This is aligned with Katz 

(2006); one of the major themes in Confucianism is practising hierarchy rank, where the Japanese tend 

to be very hierarchical. Other than that, trust is also part of the Japanese business working style. This is 

because trust enables confidence between partners.  

 

Internationalisation 

In Halal businesses, many firms start to internationalise their products and services to meet the 

demand of the Muslim customer. the changes in the cultural and religious landscape of world politics 

encourage the internationalisation of firms to capitalise on the halal food market (Adams, 2011). Welch 

& Luostarinen (1988) mentioned the success of international companies depends on their ability to 

apply a variety of methods or approach to the process. Internationalisation was also extended towards 

Japan’s logistics due to Japan’s embarkation on a new age of global trade and demand from its own 

country for exporting or importing products worldwide. This is because the manufacturer is responsible 

for increasing the networking of the logistics organisation by implementing the outsourcing just in time, 

reducing cycle lead time and creating a new global view of storage and distribution, Lemoine & 

Dagnaes (2003). Thus, in this context, internationalisation can be explained as the process of the firms 

or logistics companies in approaching new businesses in the foreign market, which is Halal business as 

the new business to Japanese logistics companies. 

 

Management Support  

Many studies have addressed the importance of management support and performance 

influence for the organisation. For example, a study by Ngah et al. (2015) found that management 

support is one of the determinant factors in the Halal warehousing service adoption among Malaysian 

Halal manufacturers. In the study of Tarmizi et al. (2014), management support is one of the factors 

that have influenced readiness towards halal logistics, as management has a crucial role in delivering 

the ideas and direction to perform halal logistics operation activities. Meanwhile, in the Japanese 

context, the management is unique, and they have their own management style. Moreover, as Schatzbeg 

et al. (1997) mentioned, culture has an ongoing influence, and the homogeneity of Japanese influences 

themes in appearance, behaviours and decision-making process. The most prominent cultural 
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characteristic of the Japanese is their philosophy of grouping, Schatbeg et al. (1997). Thus, Japanese 

management usually supports their subsidiaries to maintain the relationship in the organisation. 

  

Government Support 

Government involvement can increase many aspects of the country, such as economic 

effectiveness, productivity and others. In the context of the Halal industry, government support plays a 

significant role in implementing the halal legislation and guidelines as the government is part of the 

Halal stakeholders, Samsi et al. (2011). Tan et al. (2012) highlight that the most influencing factor in 

adopting ICT in Halal transportation is the government’s support, where the government can reduce the 

main barrier to establishing halal transportation service providers. Several countries have come out with 

their own logistics policies as a mechanism to support the integration and connectivity of logistics. The 

Japanese government supports the expansion and assists in delivering improved profit to the companies. 

The Star (2019) reported the Japanese government had invested RM125 million through its fund in a 

logistics and warehousing company. Thus, it can be assumed that the government’s support of the 

logistics companies is similar to the application of Halal logistics among Japanese logistics companies. 

 
 

 

 

 

 

 

 

 

 

 

 
Figure 1: Development of Framework 

 

 

3. RESEARCH METHODOLOGY 

 

Based on a qualitative study, six interviews from three companies were conducted in audio 

form. Each interview took about an hour. Informants were from the top and middle management of the 

company. The detailed profile of the companies is shown in Table 1. In this qualitative study, data were 

obtained by interviewing respondents. The data were collected and recorded in audio form. The 

interviews were conducted for about one hour with the top and middle management of the company. 

Three Japanese companies were selected, and five respondents agreed to be interviewed. The details as 

per shown in Table 1. 

 
Table 1: Company Profile Information 

Company Brief Description 

COMPANY 

ABC 

ABC has implemented the Halal Assurance System (HAS) and has been certified with 

Jabatan Kemajuan Islam Malaysia (JAKIM) for five years. The main services offered are 

transportation service and freight forwarding services. 

COMPANY 

DEF  

DEF was the first Japanese company certified in Halal transportation by JAKIM. The main 

services offered are transportation service, warehousing service and freight forwarding 

service.  

COMPANY GHI GHI has been certified by Jabatan Kemajuan Islam Malaysia (JAKIM) for four years. The 

main services offered are transportation service, warehousing service and freight 

forwarding service.  

 

Meanwhile, the criteria of participants should be addressed since it influences some factors for 

the implementation of halal logistics in the companies. All respondents were contacted via tele-

conversations and confirmed as the informants of this study. Three representatives are from Company 

Culture 

Internationalization 

Management Support 

Government Support 

Successful Adoption of 
Halal Logistics 
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ABC, two from Company DEF, and one from Company GHI. Table 2 summarises the information 

regarding the respondents’ backgrounds. 

 

Table 2: Profile of the Respondents 
Company Position Length of Experience Citizenship 

COMPANY ABC Deputy General Manager 

cum with Halal 

Chairman 

31 years Malaysia 

Branch Manager 7 Years Japanese 

Halal Sales Manager 3 Years Japanese 

COMPANY DEF Senior Executive for 

Transportation Operation 

25 Years Malaysia 

Executive for 

Transportation Operation 

6 Years Malaysia 

COMPANY GHI Halal Manager 10 Years Malaysia 

 

All the informants were from middle management, where they were responsible for daily 

operational activities and decisions and had experience in dealing with Japanese. In addition, Mangan 

et al. (2004) suggested that interviewing middle management is deemed necessary since they are the 

decision-makers of logistics operational activities and thus can provide greater insight into the 

organisation. Therefore, all respondents were selected based on the conditions below: 

 

• Internal Halal Committee Members (IHC) 

• Japanese or has been involved in the industry for more than 3 years 

• Middle management 

 

4. FINDING  

 

The results from the interviews show that three main themes were identified related to the 

successful adoption of halal logistics among Japanese logistics companies, namely culture, seeking 

support and integrity.  

 

4.1 Culture 

 

Most informants perceived that culture was the main factor that had led to the successful 

adoption of halal logistics among Japanese logistics companies. In the literature review section, 

previous studies have shown that the Japanese organisation has practised long-term relationships, trust 

and hierarchy systems. The commitment was found to the core sustainability component and successful 

halal logistics adoption among Japanese companies. They further explained committed customers led 

to sustainable business. Below are examples of quotations related to the commitment to the customer 

from the interviews conducted: 

 

 “The customer is suggested from top management, the business will be more secured compared 

to Malaysian local customer. This is because of relationship and networking with the top management 

between our company and customer”, Respondent 1 (Company ABC), 

 

 “We call the Japanese customer as our VVIP customer. As a Malaysian, we take more care of 

these customers because they provide the highest profit compare to the others”, Respondent 1 

(Company DEF). 

 

 “I prefer choosing Japanese customers because of the quality services they offer and prompt 

payment”, Respondent 2 (Company ABC).  

 

Secondly, commitment to the halal logistics business was the second major component found 

in Japanese culture. Most informants agreed that their companies were very committed to providing 
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halal logistics businesses despite the poor demand from the food producers. These companies are 

committed to providing and promoting halal logistics services. The sample of the quotation as below: 

 

 “Only one customer is using the halal warehouse service. But the customer occupied 70% of 

halal warehouse area. We take as our initiative to put the cargo at halal warehouse even they are not 

required us to put in the halal warehouse”, Respondent 3 (Company ABC) 

 

 “Some of the customers still require us to have halal certification. For example, A*** company, 

has many branches and they are supplying halal food around Malaysia. One of the requirements from 

them is halal certification. If we don’t have the halal certification, we cannot participate in the network 

and the tender. In future, there is a big potential customer, we can show to them that we have already 

prepared and our halal system was well established”, Respondent 1 (Company GHI). 

 

With the halal certification, the companies believed that their companies could be easily 

recognised by their potential customer.  

 

 “We add halal services as our special value to customer…. customer can use our certification 

to value to the buyers’ products”, Respondent 2 (Company DEF). 

 

 “We plan to grow our halal business, by approaching our existing customers and persuade 

them to expand and occupied our halal warehouse. This is because our existing customer are the major 

supplier in Malaysia. By doing this, our halal business can be further expanded”, Respondent 1 

(Company ABC). 

 

The third commitment is the commitment to the business partners along the supply chain. The 

informants highlighted that the top management is willing to invest in their business partner’s business 

to serve the growing demand for halal business. As indicated by Company DEF: 

 

 “Company joins partner with G*** C*** to cater the halal market demand. Any customer who 

requested for halal cold storage, company will send the details at G*** C*** to handle the cargo”, 

Respondent 2 (Company DEF). 

 

 “We take other initiatives such merging and joining with other company to provide halal 

logistics services to cater the halal demands”, Respondents 1 (Company DEF). 

 

4.2 Seek Support 

 

 Seeking support from the government was one factor contributing to the sustainability of the 

halal business among Japanese logistics companies. Commitment from the government was found to 

be very significant by these informants. Furthermore, the informants agreed if JAKIM enforced 

companies to adopt halal supply chains to complete the halal practices, it might create a great demand 

for halal logistics businesses. 

 

“If JAKIM guide and promote us around the world, then we can successfully sustain the business not 

only in Malaysia”, Respondent 3 (Company ABC). 

 

“We need government support to market the Halal logistics services”, Respondent 2 (Company ABC). 

 

 The informants also demonstrated that stated commitment from the government to the halal 

business could create great awareness among the customer. Some of the customers have a lack of 

interest in using halal logistics services. As stated by GHI and DEF: - 

 

“If they are aware of the importance of halal supply chain, they will use halal logistics service provider 

as their third-party services”, Respondent 1 (Company GHI) 
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“Customers have poor knowledge on halal logistics services. Therefore, not many customers requested 

to use our halal services. We can’t invest more such adding more lorry due to the lack of demand”, 

Respondent 1 (Company DEF). 

 

4.3 Integrity  

 

The third significant factor found in bringing successful adoption of halal logistics among 

Japanese logistics companies is integrity. The results indicated that integrity is vital in maintaining the 

halal status in their operational activities. According to Mohamed et al. (2016), Halal integrity refers to 

halal products free from any potential contaminant from upstream to downstream of the supply chain. 

It is important because it may violate the halal status intentionally or unintentionally. Therefore, the 

informants explained the company must comply with the halal requirement to maintain the integrity of 

the products. 

 

“As halal third party logistics service provider, we really maintain the halal integrity of the products 

by establish the halal assurance systems, identify the critical points and develop the preventive measure 

in the system... but when reach to their parties such port, are they really on this issue such maintaining 

the halal integrity of the products. Other examples, we also have other vendor to support the operation. 

Such transportation. They agreed they can deliver the halal cargo. But we cannot ensure how they 

control the non-compliance since everyday carry variety of cargo”, Respondent 1 (Company GHI). 

 

“We receive a bundle of cargo from port. The cargo is mixing with other cargo in a lorry. The halal 

cargo was delivered to us and non halal deliver to the other customer”, Respondent 1 (Company DEF) 

 

The top management has clearly shown that they are committed to complying with the halal 

requirements through their involvement in the halal operation activities because the top management is 

committed to maintaining the halal integrity status of the products  

 

“We need to deliver the halal products to non halal manufacturer which are swine farm. I need to 

explain further to our top management that this logistics operations will affect our image as halal 

logistics service provider”, Respondent 1 (Company ABC).  

 

 In short, six in-depth interviews provided various perspectives on the successful adoption of 

halal logistics among Japanese logistics companies. Four factors were found in previous literature: 

culture, internationalisation, management support and government support. Ngah et al. (2014) highlight 

that awareness, complexity and top management support are determinant factors in adopting halal 

warehouses. Hazwani et al. (2014) determine that support from the management, enforcement of the 

Halal Assurance System (HAS), environment controls, employee acceptance and company vision as 

factors in halal logistics implementation among logistics providers. Some of the identified factors were 

similar and tested in the different contexts of the organisation. 

 

5. DISCUSSION 

 

Firstly, the commitment was the major component of Japanese culture in the context of the 

Japanese logistics company. Their commitment was significantly found in their commitment to 

customers, their own halal logistics business practices and business partner, which became the 

foundation of the success and sustainability of their halal logistics implementation. Secondly, at the 

same time, Government commitment is needed for the Japanese logistics companies to strengthen the 

sustainability of their halal business. Talib et al. (2020) highlighted that 16 articles found indicating the 

government’s role needed in logistics sectors cannot be ignored. In this paper, the authors explained the 

role of government could be divided into six categories: regulation, financial incentives, taxation, 

infrastructure, guidance and encouragement, and education and labour supply. Therefore, the seeking 

support variable in the context of this study refers to the commitment from the government in terms of 

guidance and encouragement to support the Japanese logistics company in the halal businesses. Lastly, 

integrity was found as the third factor in the successful adoption of the halal logistics business among 
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Japanese logistics companies. According to Faradina et al. (2018), integrity is the quality of being 

honest. Based on the findings, the Japanese logistics companies have their own integrity in maintaining 

the halal logistics businesses by complying with all the halal requirements; such preserve the halal cargo 

along the halal supply chain. Thus, the objectives of this research to analyse the scale of involvement 

of Japanese logistics companies in the halal business can be seen by their commitment to seeking 

support from the government and their integrity in maintaining the halal businesses as well as part of 

the justification of their interest in adopting the halal logistics.  

 

6. LIMITATION OF THE STUDY AND DIRECTION FOR FUTURE RESEARCH 

 

The halal logistics business is not rapidly growing compared to halal food and beverages 

producers. Even though the growth of halal logistics is relatively low, the Japanese still take this 

opportunity to serve the demand and adopt halal logistics into their operational activities. From the 

series of six interviews conducted, the Japanese halal logistics service providers mentioned 

commitment, seeking support, and integrity were the core components of the Japanese involvement in 

Halal logistics business operations. This study also demonstrated how the Japanese could sustain the 

halal business and adopt halal logistics in their companies. Other research should be conducted to 

confirm the findings with non-Japanese logistics companies certified by JAKIM. This study attempts 

to identify the driving factors that have led to the successful adoption of halal logistics practices. The 

findings from this study could provide a foundation for future studies better to understand Halal logistics 

adoption among Japanese logistics companies. Future research with better contextual theory could be 

tested since this study did not include any theory testing. 

 

6. ABOUT THE AUTHOR 

 

Author 1 Izzaty earned her degree from USIM in 2016 and currently waiting for her viva to complete 

her master in science under the Mitrans programme. She is certified as Halal Executive under JAKIM. 

She has been working as a halal executive for more than 5 years in the logistics field and as Quality 

Assurance Manager in the automotive industry until now.  

 

Author 2 Harlina graduated with her PhD (Logistics) from Loughborough University in 2006, England 

and her Masters in Transport from Cardiff University, UK, in 1993. She actively involves in the 

development of Halal Supply Chain standards for Malaysia and OIC countries; in which she is now the 

Chairman of Technical Committee (TC) 10 Halal Supply Chain under the Standard Metrology Institute 

for Islamic Countries (SMIIC) based in Istanbul and Islamic Standard Committee member at Standards 

Malaysia. She is also participating in several task forces under the Ministry of Transport. She has been 

appointed as a trainer for the Certified Professional Halal Executive Program by the Department of 

Islamic Development of Malaysia (JAKIM). She was also selected as a consultant for halal supply chain 

module development for JAKIM as well as Trainer to JAKIM’s and JAIN’s auditors. She has also 

published in more than 100 journals, proceedings, chapters in a book, technical reports, professional 

reports, and policy papers in the area of third-party logistics halal supply chain, trade logistics, green 

logistics and smart mobility cities 

 

Author 3 Radhiah is the Head of Postgraduate Studies of Malaysia Institute of Transport (MITRANS), 

Universiti Teknologi MARA (UiTM) Shah Alam and an Associate Professor at the Centre of Statistics 

and Decision Sciences Studies at the Faculty of Computer and Mathematical Sciences, UiTM. She 

earned her PhD in Operational Research from Universiti Malaya, Kuala Lumpur. Dr Shariff has been 

certified as a Professional Technologist (Ts) in Transport and Logistics since 2018 for her experience 

working as a logistics practitioner in international companies, namely Procter & Gamble Malaysia Sdn 

Bhd and BHP Transport (M) Sdn Bhd. She has published several books and articles in journal and 

conference papers. Her research interest includes supply chain modelling, logistics modelling, 

multicriteria decision-making, stochastic demand process, facility location problems, metaheuristics, 

application of technology into statistical processes and other related areas. She is a life member of 

Persatuan Matematik Malaysia (PERSAMA) and the Management Science/Operation Research Society 

of Malaysia (MSORSM) and has been the Honorary Secretary for MSORSM since 2013. 



Advances in Business Research International Journal, 8(23)2022, 104 - 114              
 

112 

 

 

REFERENCES  

 

Ab Talib, M. S., Pang, L. L., & Ngah, A. H. (2020). The role of government in    promoting 

halal  logistics: a  systematic literature review. Journal of Islamic Marketing. 

Journal of Islamic Marketing. 12(9). 1682-1708. https://doi.org/10.1108/JIMA-05-2020-

0124 

Adair, W.L. (2001). Negotiation Behavior When Cultures Collide: The United States and 

Japan.  Journal of Applied Psychology. 86(3). 971-385.  

Adams, I. A. (2011). Globalization: Explaining the dynamics and Challenges of the Halal Food 

Surge. Intellectual Discourse. 19(1). 

Batyko, R.J. (2012). The Impact of Japanese Corporate and Country Culture on Crisis 

Communications: A  Case Study Examining Tokyo Electric Power Company. 
https://doi.org/10.13140/RG.2.1.1321.8967 

Borzooei M. & Asgari M. (2013). The Halal Brand Personality and its Effect On Purchase 

Intention. Interdisciplinary Journal of Contemporary Research In Business. 5 (3). 481-

491 

Dansomboon, S.; Phimonsathienand, T. & Fongsuwan, W. (2016). Cross cultural logistics and 

supply chain management towards organizational effectiveness within the 

ASEAN/THAI automotive industries: a SEM analysis. Management and Production 

Engineering Review. 7(3). https://doi.org/10.1515/mper-2016-0023    

Din, R.C. & Daud, S. (2014) Critical Success Factors of MS1500:2009 Implementation. 

Procedia –  Social  and Behavioral Sciences. 121. 96-103. 
https://doi.org/10.1016/j.sbspro.2014.01.1111 

Dinar Standard. (2019). State of the Global Islamic Economy Report 2019/2020. State of  the 

Global Islamic Economy Report 2019/2020. https://haladinar.io/hdn/doc/report2018.pdf. 

Dobroszek, J.; Zarzycka, E.; Almasan, A. & Circa, C. (2018). A Comparative Study on 

Managers’ Assessment of the Selected Properties of Internal Reports. Financial 

Sciences. 23(3). https://doi.org/10.15611/fins.2018.3.04 

Evangelista, P.; Santoro, L. & Thomas, A. (2018). Environmental Sustainability in Third-Party 

Logistics Service Providers: A systematic Literature Review from 2000-2016. 

Sustainability. 10(5). 1627. 

Faradina, A., Hussein, M. Z., Husny, Z. J., Yazid, M., Mazlan, Z., Rayner, T., ... & Adnan, N. 

(2018). Halal logistics: Halal integrity and legal enforcement challenges. International 

Journal of Supply Chain Management, 7(4). 

Halaszovich, T.F. & Kinra, A. (2018). The Impact of Distance, National Transportation 

Systems and Logistics Performance on FDI and International Trade Patterns: Results 

from Asian  Global Value Chains. Transport Policy. 98. 35-47. 
https://doi.org/10.1016/j.tranpol.2018.09.003 

Haleem, A.& Khan, M.I. (2017). Towards Successful Adoption of Halal Logistics and its’ 

Implications for the Stakeholders. British Food Journal. 119(7). 
https://doi.org/10.1108/BFJ-12-2016-0637  

Hatch, M.J. & Schultz, M. (1997). Relations Between Organizational Culture, Identity and 

Image. European Journal of Marketing. 31 (5/6) 356-365. 
https://doi.org/10.1108/eb060636 

Hwang, D. W.; Hong, P.C. & Lee, D.Y. (2017). Critical Factors that Affect Logistics 

Performance: A Comparison of China, Japan and Korea.  

Iqbal, U.I. (2015) The Historical Development of Japanese Investment in Malaysia  (1910-

2003). Arts and Social Sciences Journal. 7(5). https://doi.org/10.4172/21516200.1000e108 

https://doi.org/10.1108/JIMA-05-2020-0124
https://doi.org/10.1108/JIMA-05-2020-0124
https://doi.org/10.1515/mper-2016-0023
https://haladinar.io/hdn/doc/report2018.pdf
https://doi.org/10.15611/fins.2018.3.04


Nur Izzaty, Harlina Suzana & Sarifah Radiah/ Advances in Business Research International Journal, 8(23)2022, 104 - 114 

 

113 

 

Karia N. & Asari M. H. A. H. (2016). Halal Value Creation: Its Role in Adding Value and 

Enabling Logistics Service. Production Planning and Control. 27(9). 677-685. 
https://doi.org/10.1080/09537287.2016.1166276 

Katz, L. (2006) Negotiating International Business: The Negotiator’s Reference Guide to  50 

Countries Around the World. The University of California. ISBN:1419630X. 

Lemoine, W., & Dagnaes, L. (2003). Globalization strategies and Business Organization of a 

Network of Logistics Service Providers. International Journal of Physical Distribution 

& Logistics Management. 

Lothia, R.; Bello, D.C. & Porter, C.E. (2009). Building Trust in US-Japanese Business 

Relationships: Mediating Role of Cultural Sensitivity. Industrial Marketing 

Management.  38(3). 239-252. https://doi.org/10.1016/j.indmarman.2007.06.016 

Mahidin, N.; Othman, S.N. & Saifudin, A.M. (2016). Halal Logistics Issues Among the Food 

Industry Companies: A Preliminary Study. Journal of Global Business and Social 

Entrepreneurship. 2(1). 34-40.  

Mangan, J. & Christopher, M. (2005). Management development and the supply chain manager 

of the future. The International Journal of Logistics Management.  16(2). 178-191. 
https://doi.org/10.1108/09574090510634494 

Marjudi, S.; Ahmad, R.M.R.R.L.; Hassan, W.A.W.; Hamid, A. & Zainuddin, N.M. (2017). The 

Implementation Framework of Halal Supply Chain Management Systems. Indian 

Journal of  Science and Technology. 10(48). 
https://doi.org/10.17485/ijst/2017/v10i48/120774 

Mohamed, I. K. P. M.; Raja, Z.R.M.R.;Mohamed, F.A.M. & Wan, F.W.Y. (2016). Towards 

and Integrated and Streamlined Halal Supply Chain in Malaysia-Challenges, Best 

Practices and Framework. The Social Sciences. 11(11). 2864-2870. 
https://doi.org/10.36478/sscience.2016.2864.2870  

Mujtaba, B. G. & Isomura, K. (2012). Examining the Japanese leadership orientations and their 

changes. Leadership & Organization Development Journal. 33(4). 401-420, 
https://doi.org/10.1108/01437731211229322 

Ngah, A.H.; Zainuddin, Y. & Thurasamy, R. (2015). Barriers and Enablers in Adopting of 

Halal  Warehousing. Journal of Islamic Marketing. 6(3). 354-376.      
https://doi.org/10.1108/JIMA03-2014-0027 

Pew Research Centre (2011, 27 January). The Future of The Global Muslim Population. 
https://www.pewresearch.org/religion/2011/01/27/the-future-of-the-global-muslim-

population/ 
Robert, C. L.; Robert, A. M.& Luk N. V. W. (1993). Third Party Logistics Services: A 

Comparison of Experienced American and European Manufacturer. International 

Journal of  Physical Distribution & Logistics Management. 23 (6). 35-44. 
https://doi.org/10.1108/09600039310044894 

Sakai, T.; Kawamura, K. & Hyodo, T. (2017). Spatial Reorganization of Urban Logistics 

System and its Impacts: Case of Tokyo. Journal of Transport Geography. 60. 110-118. 
https://doi.org/10.1016/j.jtrangeo.2017.03.001 

Samsi, S.Z.M.; Tasnim, R. & Ibrahim, O. (2011). Stakeholders’ Role for an Efficient 

Traceability System in Halal Industry Supply Chain. Annual International Conference 

on Enterprise Resource Planning + Supply Chain Management (ERP + SCM 2011) 

Penang, Malaysia.  

Schatzberg, L,. Keeney, R. &amp; Gupta, V.K. (1997). Cultural and Managerial Comparisons: 

An Analysis of the Use of Email and WWW in Japan and the United States. IRMA 

International Conference Proceedings. 

Shahzad, F.; Luqman, R.A.; Khan, A. R. & Shabbir, L. (2012). Impact of Organizational 

Culture on Organizational Performance: An Overview. Interdisciplinary Journal of 

Contemporary Research in Business. 3(9). 975-985.  

https://doi.org/10.1016/j.indmarman.2007.06.016
https://doi.org/10.17485/ijst/2017/v10i48/120774


Advances in Business Research International Journal, 8(23)2022, 104 - 114              
 

114 

 

Sparapani, M.V. (2000). The Role Of Government In A Modern National Economy - An 

Economic Approach. International Journal Shipping and Transport Logistics. 9(1). 107-

129. https://doi.org/10.1504/IJSTL.2017.10000946 

Talib, M.S.A (2020). Identifying Halal Logistics Constraints in Brunei Darussalam. Journal of 

Islamic Marketing. 12(6). 1145-1158. https://doi.org/10.1108/JIMA-09-2019-0189 

Talib, M.S.A.; Hamid, A.B.A.; Zulfakar, M.H. & Chin, T.A. (2015). Barriers to Halal Logisitcs 

Operation: Views from Malaysian Logistics Experts. International Journal Logistics 

System and Management. 22(2). 193-209. https://doi.org/10.1504/IJLSM.2015.071545 

Tan, M.I.I.; Razali, R.N. & Husny, Z.J. (2012). The Adoption of Halal Transportations 

Technologies for Halal Logistics Service Providers in Malaysia. World Academy of 

Science, Engineering and Technology International Journal of Transport and Vehicle 

Engineering.6(3). 737-744. 

Tang, C. F. & Abosedra, S. (2019). Logistics Performance, Exports and Growth: Evidence 

from Asian Economies. Research in Transportation Economic. 78(C). 
https://10.1016/j.retrec.2019.100743 

Tarmizi, H.A.; Kamarulzaman, N.H.; Latiff, i.a. & Rahman, A.A. (2014). Factors Behind 

Third- Party Logistics Providers Readiness Towards Halal Logistics. Int. J Sup. Chain. 

Mgt. 3. 2050-7399.  

The Star Online. (2019, 29 Mar). Japanese Govt. Fund Invest RM125m in Tasco Unit. 
https://www.thestar.com.my/business/business-news/2019/03/29/japanese-govt- fund-

invests-rm125m-in-tasco-unit 
Welch, L.S. & Luostarinen, R. (1998). Internationalization: Evolution of a Concept. Journal of 

General Management. 14(2). 155-171. https://doi.org/10.1177/030630708801400203 

Zhang, D. & Kuroda, K. (1989). Beware of Japanese Negotiation Style: How to Negotiate with 

Japanese Companies. Northwestern Journal of International law & Business. 10(2).  
 

 
 

 

 

 

 

 

https://doi.org/10.1108/JIMA-09-2019-0189
https://doi.org/10.1504/IJLSM.2015.071545
https://doi.org/10.1177/030630708801400203

