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ABSTRACT

The food industry has grown a lot nowadays. There are many branding that have been released
today and are competing with each other. In the food industry, especially for branding,
manufacturers should use a visual approach, especially on corporate colors, logos, packaging
and so on. Previous researchers have stated that the appropriate color shades used in the food
industry are warm color shades such as red and orange. this is because the color can increase
the appeal to a food as well as increase a person's appetite compared to cool color shades. In
food industry, color plays a very important role for their users. This research uses qualitative
research. The research adopts a face to face interview method. The research sample is
consumers between the ages of 20-30 years old. 8 respondents will be interviewed in the study.
This research are to identify the color perception of Malaysian consumers in food industry
branding and to analyze the importance of color psychology in branding. It is because color
has psychology and emotions that can improve and stimulate the mood of a user. As we know,
in real life, there are so many color around us such from our cloth, nature and our house interior.
All of this thing can boost and change our mood from sad to happy , from fear to confidence,
from confusion to intelligence. This is why color is very important in all industries, especially

in the food industry



ACKNOWLEDGEMENT

Firstly, I wish to thank God for giving me the opportunity to embark on my Bachelor’s Degree
and for completing this long and challenging journey successfully. My gratitude and thanks go
to my supervisor Madam Fatrisha Binti Mohammed Yusof Thank you for the support,
patience, and ideas in assisting me with this project. I also would like to express my gratitude
to the University Teknologi Mara (Uitm) cawangan Melaka, Alor Gajah campus for providing
the facilities, knowledge, and assistance. Special thanks to my colleagues and friends for
helping me with this project. Finally, this thesis is dedicated to the loving memory of my
parents, Suhaimi bin Zakaria and Khairunnisa binti Selamat. This piece of victory is dedicated

to both of you. Alhamdulillah



TABLE OF CONTENTS

CONFIRMATION BY EXAMINER
AUTHOR’S DECLARATION
ABSTRACT
ACKNOWLEDGEMENT

TABLE OF CONTENTS

CHAPTER ONE: INTRODUCTION
1.1 Research Background

1.2 Problem Statement

1.3 Research Questions

1.4 Research Objectives

1.5 Significance of Study

1.6 Scope of Study

1.7 Conclusion

CHAPTER TWO: LITERATURE REVIEW
2.1 Introduction

2.2 Perception and Behavior

2.3 Color and Their Personalities

2.4 Consumers Experience In Branding

2.5 Sensory of Branding

CHAPTER THREE: RESEARCH METHODOLOGY
3.0 Introduction
3.1 Research Approach

3.1.1 Descriptive Research

3.1.2 Data Collection and Sources

ii
iii

v

e O N S

O 0 O L

11

11
12



