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Abstract

The electronic commerce began decades ago with the purpose of easing the
transaction with less time and power consumed. Nowadays, e-commerce has begun shining
due to technological development and easing everyday buy and selling transactions. This
research paper is mainly aimed at studying the factors that influence the advancement of e-
commerce among UiTM Seremban 3 students. The research came to life, where the topic
focuses on online purchase ever since the Covid-19 pandemic, where physical touch was to
be heavily avoided with one another. The problem statement looks at the acknowledgement
of UITM Seremban 3 students regarding the advancement of e-commerce. In order to
understand it, it oversees the factors that has been said to contribute for its advancement.
The data gained from the research showed that a significant number of students do
acknowledge of e-commerce’s development based on factors they felt are more relevant.
The paper had also included limitations of the research along the way and suggestions on

how e-commerce could be more well known in the future.
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