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Abstract

The objective of this study is to examine the factors that affect the green purchasing
behavior among UiTM Seremban 3 students. The variables measured are social influence,
price sensitivity, environmental attitude and concern, and environmental knowledge. The
rise of environmental issues and a growing interest have prompted numerous reactions
among consumers, corporations, and government agencies around the world in
environmentally friendly purchasing practices. The findings revealed that the green
purchasing behavior is significantly driven by social influence, price sensitivity,
environmental attitude and concern, and environmental knowledge. This research showed
most consumers are aware of green purchasing behavior and implying the principle in their
daily life. This finding is extremely important for marketers and businesses in the country

that are providing or plan to promote sustainable goods.
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