
1 
 

 

 

UiTM KAMPUS PUNCAK ALAM CAWANGAN SELANGOR 

 

ENT530 PRICIPLES OF ENTREPRENUERSHIP 

 

 

 

SOCIAL MEDIA PORTFOLIO 

(DREAMY PAZTEL)  

 

GROUP 

ENT 530K 

 

PREPARED BY:  

1. ALIYAH MAISARAH BINTI MOHD RIZAL (2021861762) 

2. SITI WAHIDAH BINTI MOHD MAZLAN (2021459662) 

 

PREPARED TO: 

RASLAN BIN NORDIN   



2 
 

ACKNOWLEDGEMENT  

 

               Above all, we would like to praise and thank the Almighty Allah SWT for giving us 

the strength because of His blessings we could finish our group assignment that has been given. 

To our family members that were there to support us to keep on going during the progress until 

it has been done. Hence, we finally are able to accomplish the task assigned to us. Therefore, 

this assignment cannot be completed without effort and teamwork from our group members. 

An honourable mention goes to our group mate because we always work hard to finish up an 

assignment with our full commitment and responsibility. 

 

Finally, we would like to express our thankfulness to our lecturer Sir Raslan bin Nordin 

for giving us the opportunity and chance to conduct this written report for our group assignment 

entitled Social Media Portfolio. Therefore, without his guidance, our assignment cannot be 

done well like this. The advocates and guides given by him make a good outcome to our 

assignment. He inspired us greatly to work on this task as well as we thanked him for teaching 

us in this course. 

 

 

 

  



3 
 

EXECUTIVE SUMMARY  

 

DREAMY PAZTEL is a business that runs accessories for smartphones which is casing 

phone. Therefore, we want to introduce a variety of unique and colourful designs that we can 

sell to the customers. We run this business together from marketing on social media, collecting 

orders and packing the product. All of the products are sold with a reasonable price so the 

customer can afford to buy the product and people who love to buy a casing phone for a 

collection or to use it every day can buy the product. 

We choose to sell the casing phone because many people nowadays love to have a 

unique and colourful casing phone to be used so we are confident to sell this product.  The 

product also is easy for us to handle for packaging and shipping. All of the work can be done 

at our home and it saves our cost and money. 

As we already know, we are using Facebook as our marketing place. By posting about 

a product and giving extra information to the main account, we can keep track about the 

engagement with others. The idea of using a good and creative design for each posting can 

attract others. Indirectly, the others can notice our product and can try the product. The service 

we give also can attract others to notice our business.  
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3.0 E-COMMERCE REGISTRATION AND SSM CERTIFICATE  

 

DREAMY PAZTEL is a legal business and it had been registered under e-commerce and 

approve by getting SSM certificate.  

 

 

 

Figure: 3.1 

 

 

Figure: 3.2 
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Figure: 3.3 

 

 

Figure: 3.4 
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4.0 INTRODUCITON TO BUSINESS 

4.1 NAME AND ADDRESS OF BUSINESS 

DREAMY PAZTEL is a name that my partner and I had created based on the product that we 

sell. We sell a variety of pastel casing that not many people sell it near our housing area. We 

think that, this is a big opportunity for us to sell the pastel casing in our housing area and also 

nearby area. Our business target is for people that are using a smartphone which is kids, 

teenagers and adult. 

Name of the Business  DREAMY PAZTEL 

Types of Business Partnership 

Location of the Business   Johor Baharu, Johor 

Phone number               
Email  dreamypaztel@gmail.com 

Facebook Dreamy Paztel 

Main Activities  Selling variety of casing phone 
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4.2 ORGANIZATIONAL CHART 

 

Our business is a partnership so we become a business owner and handle everything together.   
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4.3 VISION AND MISSION  

 

As we think every business will have their own vision and mission, same goes to DREAMY 

PAZTEL. Our business also have its own vision, mission and objective. Our target is to 

achieve all vision, mission and objective. 

 

VISION  

- To make the business well known around Malaysia and sustain for a long time. 

 

MISSION 

- To be a most popular business for accessories phone among customer 

- To give the best customer service to the customer 

- To be one of the best seller for casing phone 

 

OBJECTIVE 

To offer variety of casing phone with different design and colours to the customers with 

provide a good service with a reasonable price.  
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4.4 DESCRIPTION OF PRODUCTS  

 

 DESIGN AND COLOUR OF 

PRODUCTS 

 

 
 

 

 

Design: floral 

Colour: purple and orange 

 

 
 

 

 

Design: floral 

Colour: blue, pink, soft yellow 

 

 
 

 

 

Design: floral  

Colour: orange 

 

 

 

 
 

 

 

Design: floral, strawberry 

Colour: soft green, soft pink 

 

 
 

 

 

Design: floral 

Colour: soft yellow, white, green 

Table: 4.4. 1 
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4.5 PRICE LIST  

 

  

PRICE  

 

 
 

 

 

RM28 

 

 
 

 

 

RM28 

 

 
 

 

 

 

RM28 

 

 
 

 

 

RM28 

 

 
 

 

 

RM28 

Table: 4.4.2 
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5.0 FACEBOOK 

 

5.1 CREATING FACEBOOK PAGE  

 

As we want to promote our business to many people, we create a Facebook page so that people 

can notice and aware about our casing phone business. We are using this platform to promote 

our business by posting some teasers, copywriting which is soft sell and hard sell. When we 

post it in Facebook, people can also share it with their friends so there will be many other 

people that will notice our business. 

 

Figure: 5.1.1 

 

 

5.2 FACEBOOK URL: 

https://www.facebook.com/Dreamy-Paztel-101089779257523 

 

 

 

 

 

https://www.facebook.com/Dreamy-Paztel-101089779257523
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5.3 TEASER  

 

TEASER 1 

 

Figure: 5.3.1 

 

 

TEASER 2 

 

Figure: 5.3.2 
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TEASER 3 

 

Figure: 5.3.3 

 

 

TEASER 4 

 

Figure: 5.3.4 
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TEASER 5  

 

Figure: 5.3.5 

 

 

 

TEASER 6  

 

Figure: 5.3.6 
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TEASER 7  

 

Figure: 5.3.7 
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5.4 COPYWRITING – SOFTSELL  

 

SOFTSELL 1 

 

Figure: 5.4.1 

 

 

SOFTSELL 2  

 

Figure: 5.4.2 

 

 



18 
 

 

SOFTSELL 3 

 

Figure: 5.4.3 

 

 

SOFTSELL 4 

 

Figure: 5.4.4 
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SOFTSELL 5 

 

Figure: 5.4.5 

 

 

SOFTSELL 6 

 

Figure: 5.4.6 
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SOFTSELL 7 

 

Figure: 5.4.7 

 

 

SOFTSELL 8 

 

Figure: 5.4.8 
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SOFTSELL 9 

 

Figure: 5.4.9 

 

 

SOFTSELL 10 

 

Figure: 5. 4.10  
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SOFTSELL 11 

 

Figure: 5.4.11 

 

 

SOFTSELL 12 

 

Figure: 5.4.12 
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SOFTSELL 13 

 

Figure: 5.4.13  

 

 

SOFTSELL 14 

 

Figure: 5.4.14 
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SOFTSELL 15 

 

Figure: 5.4.15 

 

SOFTSELL 16 

 

Figure: 5.4.16 
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5.5 COPYWRITING – HARDSHELL  

 

HARDSELL 1 

 

Figure: 5.5.1  

 

HARDSELL 2 

 

Figure: 5.5.2 
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HARDSELL 3 

 

Figure: 5.5 3 

 

 

HARDSELL 4 

 

Figure: 5.5.4 
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HARDSELL 5 

 

Figure: 5.5.5 

 

 

HARDSELL 6 

 

Figure: 5.5.6 
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HARDSELL 7 

 

Figure: 5.5.7 

 

 

HARDSELL 8 

 

Figure: 5.5.8 
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HARDSELL 9 

 

Figure: 5.5.9 

 

 

HARDSELL 10 

 

Figure: 5.5.10 
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HARDSELL 11 

 

Figure: 5.5.11 

 

 

HARDSELL 12 

 

Figure: 5.5.12 
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HARDSELL 13 

 

Figure: 5.5.13 

 

 

HARDSELL 14 

 

Figure: 5.5.14 
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HARDSELL 15 

 

Figure: 5.5.15 

 

 

HARDSELL 16 

 

Figure: 5.5.16 
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5.6 FREQUENCY POSTING  

 

 

Figure: 5.6.1  

 

 

 

Figure: 5.6.2 
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Figure: 5.6.3 

 

 

 

 

Figure: 5.6.4 
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Figure: 5.6.5  
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CONCLUCION  

 

As a conclusion, DREAMY PAZTEL is a business that sell a variety design and 

colourful casing phone to fulfil the customer demand that want something new in the market. 

By using a good material for the casing phone, it can attract others customer to buy the casing 

phone. 

We can conclude that by using Facebook as a platform, we can promote our product to 

customer easier as people nowadays are mostly will use social media to buy a products. We 

also learn how to make a good and creative teaser and poster for each posting to make sure the 

customer feel eager and the customer have an interest to buy the product.  

We also learn about copywriting for soft sell and hard sell based on A.I.D.A concept. 

It helps in making a sentence when we want to promote or giving extra information to the 

customers about our product. The concept is easier to follow and makes the sentence smooth 

to be read by the customers.  

Therefore, we are able to achieve a few customer to buy our product and we hope that 

our product can be well known by the others on the future. 

 


