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EXECUTIVE SUMMARY 

 

Qismie Cookies is a new home cookie brand located in Klang, Selangor that will sell 

an assortment of homemade cookies. Each cookie is made with quality ingredients and is baked 

fresh daily. Qismie Cookies will sell a daily assortment of cookie types as well as be able to 

customize cookie orders. We offer various flavors of cookies. For now, we have three favourite 

classic flavours which are chocolate chip cookies, red velvet with white chocolate chip and 

almond nibs cookies, and double chocolate chip cookies. Then, we added three more new 

flavours which are peanut butter m&m cookies, banana oatmeal cookies, and oatmeal raisin 

cookies.  

 

Moreover, we are selling our products at reasonable prices so that customers can enjoy 

Qismie Cookies anywhere and anytime. Customers can also buy our products through 

Facebook using the cash-on-delivery method or courier delivery service. We mainly use 

Facebook as the social media platform to promote our products and to connect with our 

customers. Many people nowadays spend most of their time on social media, hence, it allows 

us to reach our prospects easily and gives us more opportunities to increase our brand 

awareness.  

 

Qismie Cookies will target the entire population of Selangor as most people love a 

good, homemade cookie. It will target families, schools, sports teams, students, and busy 

professionals. Cookie boxes make an excellent gift for any occasion, and they bring a smile to 

anyone’s face on any given day. Qismie Cookies is proud to become the newest local 

establishment that is sure to brighten up the community! Therefore, we strive to make them 

satisfied with every purchase. 
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1. GO-E-COMMERCE REGISTRATION  

(NUR ADRIANA QISTINA BINTI KAMARUDDIN) - OWNER 
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(NORINI HAMIZA BINTI HAMDAN) – PARTNER
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2. INTRODUCTION TO BUSINESS 

2.1 Name and address of the business 

The name of our business is Qismie Cookies. It is the combination of our name 

which Qis is taken from Qistina, and Mie is taken from Norini’s surname which is 

Mimie. Our business slogan is “Cookies for a cure”. The premise of our business is 

located at                                                                     

                 

2.2 Organizational chart 

2.3 Mission / Vision 

o Mission 

➢ To build a product that is truly superior in taste and design, where 

we will use premium ingredients and modern processes to offer a 

superior product and customer experience. 

➢ To continuously strive to create the perfect cookies that will put a 

smile on our customers’ faces. 

o Vision 

➢ Spreading our passion for cookies around the world. 

Nur Adriana 
Qistina 

Owner

Norini Hamiza

Partner

Team 

Members

Team 

Members

Manager

Team

Members
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2.4 Descriptions of products/services  

 

Our product consists of homemade flavoured cookies. It is typically small, flat, and 

sweet. It usually contains flour, sugar, egg, and some type of oil, fat, or butter. It 

may include other ingredients such as raisins, oats, chocolate chips, nuts, etc.  Our 

cookies are round-shaped. There are three classic flavours for the customers to 

choose from. The first flavour that we released was our signature chocolate chip 

cookies. The chocolate chip cookie texture and flavour palette are unique. 

Therefore, it became our customer’s favorite. Next, we have our rich and famous 

double chocolate cookies. These double chocolate chip cookies are a quick source 

of carbohydrates, thus keeping hunger away. It is made with whole wheat or oats 

which are rich sources of B-complex vitamins and dietary fibre. The third flavour 

is red velvet cookies with white chocolate chips and almond nibs. These are 

deliciously soft and chewy, gorgeously red along with a white chocolate chip 

contrast, and they're perfectly sweet with hints of vanilla and cocoa flavour. Not 

just that, we also added 3 more new flavours to the list which are peanut butter 

m&m cookies, banana oatmeal cookies, and oatmeal raisin cookies. It's a tempting 

treat that people of all ages will enjoy! 

 

I. Chocolate Chip Cookies                     II. Double Chocolate Chip Cookies         

                                   

III. Red Velvet Cookies with White Chocolate Chips and Almond Nibs 
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IV.  Peanut Butter M&M Cookies                        V. Banana Oatmeal Cookies 

   

VI. Oatmeal Raisin Cookies  

 

2.5 Price list (ZIP Lock Packaging)  

   

  Flavours       RM 

 

I. Chocolate Chip Cookies                         RM15.00 

(30 pieces) 

II. Double Chocolate Chip Cookies            RM15.00 

(30 pieces) 

III. Red Velvet Cookies with White  

Chocolate Chips and Almond Nibs    RM15.00 

(30 pieces) 

IV. Peanut Butter M&M Cookies     RM15.00 

(30 pieces) 

V. Banana Oatmeal Cookies      RM15.00 

(30 pieces) 

VI. Oatmeal Raisin Cookies      RM15.00 

(30 pieces) 
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3. FACEBOOK (FB) – PRINT SCREEN THE FOLLOWING: 

❖ Creation of Facebook (FB) page  

 

 

❖ Customized URL Facebook (FB) page  

https://www.facebook.com/qismie.cookies 

https://www.facebook.com/qismie.cookies
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❖ Facebook (FB) post – Teaser 

➢ TEASERS 

 

Teaser 1 

 

Teaser 2 
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Teaser 3 

 

Teaser 4 
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Teaser 5 

 

Teaser 6 
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Teaser 7 

 

Teaser 8 
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❖ Facebook (FB) post – Copywriting (Hard sell)  

➢ HARD SELL 

 

Hard Sell 1 

 

Hard Sell 2 & Hard Sell 3 
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Hard Sell 4 

 

Hard Sell 5 

 

Hard Sell 6 
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Hard Sell 7 

 

Hard Sell 8 

 

Hard Sell 9 
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Hard Sell 10 

 

Hard Sell 11 

 

 

Hard Sell 12 
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Hard Sell 13 

 

Hard Sell 14 

 

Hard Sell 15 
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Hard Sell 16 

 

❖ Facebook (FB) post – Copywriting (Soft sell)  

➢ SOFT SELL 

 

Soft Sell 1 
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Soft Sell 2 

 

Soft Sell 3 
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Soft Sell 4 

 

Soft Sell 5 
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Soft Sell 6 

  

Soft Sell 7 
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Soft Sell 8 

 

Soft Sell 9 
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Soft Sell 10 

 

 

Soft Sell 11 
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Soft Sell 12 

 

Soft Sell 13 
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Soft Sell 14 

 

Soft Sell 15 
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Soft Sell 16 

 

Soft Sell 17 
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Soft Sell 18 
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CONCLUSION 

 

In conclusion, social media is a tremendous tool for businesses of all sizes to reach out to their 

clients. We may not only advertise our product but also build two-way communication with 

the public through these social media postings. I believe Facebook is one of the best social 

media platforms for a company, but I also recognize that we need a smart marketing approach 

to get the most of it. Using the correct social media promotion approach can help our company 

achieve great success, raise brand awareness, and produce a lot of sales. Principles of 

Entrepreneurship (ENT530) was an excellent class for improving both my entrepreneurial and 

communication skills. I'm thankful for the opportunity to learn about copywriting. It will 

undoubtedly come in handy if I ever decide to start a legitimate web business. I discovered that 

a teaser is equally vital for attracting and piquing the interest of potential customers, as well as 

persuading them to purchase our products. To pique people's interest in our product, we need 

to present them with an intriguing sneak peek that will make them wonder and eagerly await 

its release. Furthermore, I discovered that we could use the passive way of promoting our goods 

without explicitly stating what we are selling. Soft selling is a technique for increasing 

engagement and improving relationships with potential consumers. Finally, I think hard sell 

posting to be the most difficult of the three strategies we've learned because we need to be 

forceful in order to persuade them to buy our product. 
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