


ACKNOWLEDGEMENT 

First of all, Praise and grateful to Allah S.W.T the almighty god for giving me the 

chance to live, a healthy during the period of completion my project paper and also 

ensure have finish my practical training for 6 month. Thanks also to my parents that 

raise me patiently, tolerance, understanding and unending support. 

Not forget to my respectful lecturer Mr Franklin Hazley Lai that gives me 

the guideline to complete this assignment and also being my advisor for my practical 

training. Thank you so much for all his advice, guided and time in making completion 

of research paper. It is a honour to be appoint under him during the period of my 

practical training. 

Moreover, Thanks to everybody that helps and support internally and 

externally in finishing this research paper especially my classmate Bmb6ml and all 

staff work at my practical work at Techno Graphic for the kind help and support in 

completing this project papers and thanks to the valued respondents that give 

cooperation to answer my questionnaire. 



T A B L E OF CONTENTS 

CONTENT PAGE 

1.0 Introduction 

1.1 Background of Study 1 

1.2 Overview 2 

1.3 Problem Statements 6 

1.4 Research Objectives 7 

1.5 Research Questions 7 

1.6 Significant of Study 7 

1.7 Scope of Study 8 

2.0 Literature Review 

2.1 The Role of Product Strategy for Techno Graphic Company 9 

2.2 The Importance understanding of Consumer decision making 10 

2.3 Factors influencing on customer satisfaction 

2.3.1 Innovation 11 

2.3.2 Price 12 

2.3.3 Quality 13 

2.4 Previous Research 

2.4.1 Drivers and Barriers of New 

Product Development and Innovation in Event Venues: A 

Multiple Case Study 14 

2.4.2 Customer value-based pricing strategies: 

why companies resist „..15 

2.4.3 Vertical Product Differentiation, Entry-Deterrence Strategies, 

And Entry Qualities 16 



3.0 Research Methodology 

3.1 Research design 18 

3.2 Population 18 

3.3 Sample Size 19 

3.4 Sampling design/Technique 19 

3.5 Data Collection Technique 20 

3.6 Instrument 20 

3.7 Data analysis procedure/ Technique 21 

3.8 Validity and Trustworthiness of Data. 

3.8.1 Pilot Testing 21 

3.8.2 Reliability Analysis (Cronbach's Alpha) 21 

3.8.3 Cross Tabulation 22 

3.8.4 Descriptive Analysis 22 

3.8.5 Log linear Regression Analysis 22 

4.0 Findings 

4.1 Respondents' Gender 23 

4.2 Respondents' Age 24 

4.3 Respondents' Race 25 

4.4 Respondents' District 26 

4.5 Respondent's Occupation 28 

4.6 Reliability Analysis 29 

4.7 Log-Linear Analysis 30 

4.8 Descriptive Analysis 31 

5.0 Conclusion and Recommendation 32 
6.0 Limitation of Study 39 

7.0 References 40 

8.0 Appendixes 44 



ABSTRACT 

The research study is about to examining Techno Expo System (TES) product lines 

on consumer decision making: " A case study on Techno Graphic Company Kota 

Kinabalu Sabah". The study was done to identify the Techno Graphic Company can 

be applied two elements of product strategies to help in improving Techno Expo 

System (TES) product in order to increase company's sales performance and increase 

customer loyalty. In order to achieve the objectives the two of elements which are 

including product deletion and product improvement of T E S product. Form this study, 

valuable information and suggestion were gathers three factors such innovation, price 

and quality which are to improve the T E S product in the future. In additions, this 

paper is aims to examine the factors that make T G K K company's customers achieve 

statisfaction and met expectation towards T E S product. Moreover, This study also use 

the non-probability convenience sampling method and expected 120 respondents as 

sample that represents in Kota Kinabalu Sabah area. Data collections were collected 

through probability simple random sampling technique with a minimum sample of 

120 respondents. 


