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ABSTRACT

The trend in online social networks has gained much attention from many
researchers. An emerging issue on college and university campuses became more
evident in February 2004 with the initial release of www.Facebook.com (Facebook)
and its proliferation across the nations. As an online social networking community,
this site and others like it have been widely adopted for use by university's students.
It is important to understand the student’s perceptions towards the use of online
social networking. Therefore, this study is carried out as to identify the perceptions,

factor influencing and effect of the use of online social networking to them.
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