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Introduction/ 
Background 
Let's Breakfast is awareness campaign 
about important of taking breakfast lot 
student dally life. This campaign is 
organized by uitm in collaboration with 
product munchy s oat krunch. The 
campaign focuses on university 
students. This fs because some 
research have found that most 
students do not eal breakfast before 
starting I heir day, Breakfast can have 
o positive effect on students' learning 
and health. 

Objective/ 
Methodology 
The main objective of my project is to 
make university students aware of the 
importance of breakfast to their mental 
and physical healthh 

io achieve the objective of the study 
on the problem of breakfast 
consumption among university 
students (uitm seri Iskandar), io give 
awareness and concern of the 
university with munchy's products 
about this problem. 

Media Planning / 
Purpose 
The medio planning tor this project 
Let's Breakfast (Breakfast Campaign 
Awreness) Is promoting through a 
social media (instagram), standee, 
Poster, Booth and billboard 
(Advertising). 

The main purpose of choosing this 
media planning is to caught the 
audience attention and to spread 
awareness from this campaign. 

Design Process / 
Design Concept 
The first design process is to identify 
the target audience and problems 
related to breakfast. 

Second, use colors that are suitable 
for the breakfast theme and give a 
positive elfect to Ihe audience. 

Concept design that is simple, 
minrmalistic and easy for people to 
understand. 

£TS BREAK 
FAST 

Typography 

Booths 

There ore typeface used. It has been used in logo 
Lefs Breakfast. 

BEWH/LL tltEWUIt) 
*KDtK«l]KLMN(JT(l!tSrwiKH1rl 

wENEore 
AKCEFCHJ<LftJa;OKTR-WXVZ 

Poster / Banner 

Colours 
These 3 main colours represent Let's Breakfast 
(Campaig/t Awareness). The color used in the pro­
duction of this design is a color related to the 
mood of eating. The color yellow is intended to 
have a positive influence to increase appetite. This 
color also has its own chorm and gives an impres­
sion of cheerfulness and enthusiasm. The orange 
color gives a taste that con open the appetite. 
While the color red means to give affirmation ac­
cording to the meaning of awareness. 

App Design 

Merchandise 

V 
Social Media Post (Instagram) 

Standee 
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