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EXECUTIVE SUMMARY 

 

 

Bite’em cookies is a brand of homemade dark chocolate cookies established because of 

passion from the duo bakers. We choose to create a cookies business because people love 

simple yet delicious snacks that fit for every event. The production of cookies is located in Bukit 

Sentosa, Rawang, where we only use high quality ingredients. Our mission is to create a tasty 

dark chocolate cookie in town, homemade! Thus, our vision is to establish a proper business 

entity such as a bakery in the future. By doing that, our customers will feel comfortable, relaxed 

and enjoyed. Besides, we also would create various types of cookies gradually in 2 years, so 

that our customers would have lots of options to find their favorite. The strength of our brand 

that could be an advantage among the competitors is cheaper price, high-quality ingredients, 

and advertising. Also, Our business is operated in online and offline mode. The baker for this 

creation of this masterpiece is Muhammad Amin Nurrasyid and Muhammad Azhan Fikri. Our 

knowledge and experiences in food and bakery services, combined with connection with the 

community, will make this business well- known worldwide, and gain endless profit. 
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1.0 BUSINESS REGISTRATION 

1.1 Go-Ecommerce Registration 

1.1.1 Go-Ecommerce Registration Student 1 

 
Figure 1.1.1 Go-Ecommerce Registration Student 1 

 

1.1.2 Go-Ecommerce Registration Student 2 

 
Figure 1.1.2 Go-Ecommerce Registration Student 2 
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1.2 MyENT Certificate 

 1.2.1 MyENT Certificate Student 1 

 
 Figure 1.2 MyENT Certificate Student 1 

 

1.2.1 MyENT Certificate Student 2 

 
Figure 1.2 MyENT Certificate Student 2 
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2.0 INTRODUCTION OF BUSINESS 

2.1 Name and address of business 

2.1.1 Business Name 

The company's name is Bite'em Cookies, and the company is named after dark 

chocolate cookies because they are specialized in producing bite-size portions of dark 

chocolate cookies, which is what the company is named after. 

2.1.2 Business Address 

                                                                     

                      

2.2 Organizational chart 

Figure 2.2 Organizational Chart of Bite’em Cookies 

2.3 Mission / Vision 

2.3.1 Mission 

Our mission is to create the best dark chocolate cookies in town. Fresh daily! We 

are the duo bakers specializing in baking cookies and satisfying our customers. 

2.3.2 Vision 

Our vision is to become a well-known business in Malaysia and create our 

business entity in the future. 
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2.4 Description of Products 

We offer one kind of dark chocolate cookie at a reasonable and affordable price. Also, we 

strive to improvise our every taste to ensure the customers will be satisfied and be loyal customers 

to the business. 

 

Table 2.4 Description of Product 

Product  Characteristic Description 

Dark Chocolate Cookies 
 

 
Figure 2.4 Dark Chocolate Cookies 

 

Features 

● Dark Chocolate Flavor 

● Bite-Size Portions 

● Product Price: 

RM15 per serving size 

● Net Weight: 650 grams 

Materials 

Dark Chocolate Cookies: 

● Vanilla Essence 

● Soda Bicarbonate 

● Dark Chocolate Chip 

● Brown Sugar 

● Flour 

● Butter 

● Salt  

● Milk 

● Egg 

● Oil 

 

2.5 Product Price List of Bite’em Cookies 

Table 2.5 Product Price List of Bite’em Cookies 

Product Price (RM) 

Dark Chocolate Cookies RM 15 / 650 grams 
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3.0 FACEBOOK 

3.1 Facebook (FB) Page 

 

Figure 3.1 Facebook (FB) Page 

3.2 Customizing URL Facebook (FB) Page 

 

Figure 3.2 Customizing URL Facebook (FB) Page 

3.3 Facebook (FB) Post – Teaser 

3.3.1 Teaser 1                                                           
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3.3.2 Teaser 2 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

              3.3.3 Teaser 3                                                    3.3.4 Teaser 4 
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3.3.5 Teaser 5                                                        

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

3.3.6 Teaser 6 
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3.4 Facebook (FB) Post – Copywriting (Hard Sell) 

 

          3.4.1 Hard Sell 1      3.4.2 Hard Sell 2    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

3.4.3 Hard Sell 3      3.4.4 Hard Sell 4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



9 
 

3.4.5 Hard Sell 5        

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



10 
 

3.5 Facebook (FB) Post – Copywriting (Soft Sell) 

 

3.5.1 Soft Sell 1                                                            3.5.2 Soft Sell 2 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

                

3.5.3 Soft Sell 3                                                              3.5.4 Soft Sell 4 
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3.5.5 Soft Sell 5                                                        3.5.6 Soft Sell 6 
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3.6 Frequency of Posting 

Table 3.6 Frequency of Posting                          

Types Posting Date 

Teaser 

Teaser 1 25/11/21 

Teaser 2 30/11/21 

Teaser 3 1/12/21 

Teaser 4 10/12/21 

Teaser 5 15/12/21 

Teaser 6 4/1/22 

Soft Sell 

Soft Sell 1  7/12/21 

Soft Sell 2 8/12/21 

Soft Sell 3 27/12/21 

Soft Sell 4 1/1/22 

Soft Sell 5 20/1/22 

Soft Sell 6 14/1/22 

Hard Sell 

Hard Sell 1 15/12/21 

Hard Sell 2 25/12/21 

Hard Sell 3 2/1/22 

Hard Sell 4 17/1/22  

Hard Sell 5 23/1/22 
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3.7 Relevant Graphics to Each Post & Copywriting 
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4.0 CONCLUSION 

 

Bite'em Cookies is a small business started by two individuals who bake their own dark 

chocolate cookies in their own kitchen. Muhammad Amin Nurrasyid and Muhammad Azhan Fikri 

were inspired to collaborate by their shared love of dark chocolate. The efforts and passion of our 

own have resulted in the Bite'em Cookies.  The   knowledge and experience in the food and 

bakery services industry will help the company compete with other businesses selling comparable 

products in the market. To reach a broader audience in Malaysia, the Bite'em Cookies used 

Facebook, which is widely used by Malaysians of all ages. Customers learn about the product via 

the Bite'em Cookies Facebook page, which uses a variety of marketing techniques to spread the 

word, including teasers, soft-sells, and hard-sells. It is now considered standard practice to use 

social media platforms when conducting business, much like having an online platform is now 

considered a trend. As a result, Bite'em Cookies also uses social media to promote their 

company's products and services. Finishing this Social Media Portfolio gave us a lot of new 

experiences and opportunities to learn new things. We have thoroughly enjoyed the process and 

the learning experience it has provided us, in addition, we have learned how to conduct online 

business through social media in order to generate profit for our company. 


