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EXECUTIVE SUMMARY 

This is a marketability study of 2nd generation cordless telephone or 

Smartfon in Klang Valley. The selection of the area as regional 

segmentation due to its expected potential demand for the service. 

The objectives of the study are to evaluate users acceptance and 

perception toward the service. Another objective is to study and analyze 

market potential for the service, particularly the major city and towns in 

Klang Valley : Kuala Lumpur o Petalingjaya Shah alam Klang 

Town.A studied had been earned out through personal interviews and 

market survey of the Smartfon users as well as non-user respondents. 

Data was collected through interviews conducted with Telekom 

Malaysia staffs involved to the service. The secondary data also 

gathered from various Telekom Malaysia internal publications and from 

Magazine, news paper and other relevant printed materials. 

The current market situation analysis had been done in marketing Mix's 

(Product, Price, Promotion and Distribution) perspectives. While 

potential market, through SWOT analysis and market finding analysis. 

Recomendations are established to improve the service based on the 

ooutcome had been discovered. 


