
i

SOCIAL MEDIA REPORT

PRINCIPLES OF ENTREPRENEURSHIP (ENT530)

FACULTY : AC- FACULTY OF ACCOUNTANCY

PROGRAMME : AC220 - BACHELOR OF ACCOUNTANCY (HONOURS)

SEMESTER : 4
GROUP : AC220B4A
GROUP MEMBERS : 1. NURUL FATIHAH BINTI SUHAIRI (2020489966)

2. NURJIHA FARZANA BINTI MOHMAD NOH(2020834522)

LECTURER : MISS NUR NAJJAH BINTI ABD RAHIM









ii

ACKNOWLEDGEMENT

First and foremost, in the name of Allah, the Most Gracious and Most Merciful,

Alhamdulillah for the strength and chance in completing this social media report. We

managed to complete our social media portfolio report successfully by His guidance

and blessings

A big appreciation to our lecturer, Miss Nur Najjah for the valuable guidance

and advice. She inspired us greatly to work on this social media report. We also

would like to thank her for showing us some examples and guidelines related to the

social media report.

Besides, we would like to sincerely thank my classmates who helped us

throughout this assignment. We really appreciate their kindness and moral support

during Online Distance Learning (ODL). Last but not least, our deepest gratitude

goes to our parents and siblings for their endless prayers and encouragement.

Lastly, we would also like to thank everyone who had involved and

contributed directly or indirectly to our assignment as they have shown their effort

and initiative until we are able to complete this social media portfolio report

successfully.





iiii

TABLE OF CONTENT

TITLE PAGE

COVER PAGE i

ACKNOWLEDGEMENT ii

TABLE OF CONTENT iii

EXECUTIVE SUMMARY iv

1.0 BUSINESS REGISTRATION

1.1 Go-Ecommerce registration

1.2 MyEnt Certificate

1.3 SSM Registration

1-2

3-4

5

2.0 INTRODUCTION OF BUSINESS

2.1 Name and address of business

2.2 Organizational chart

2.3 Mission/ Vision

2.4 Description of products/ service

2.5 Price list

6

7

8

9-14

14-15

3.0 FACEBOOK (FB)

3.1 Creating Facebook page

3.2 Costumizing URL Facebook (FB) page

3.3 Facebook (FB) post- Teaser

3.4 Facebook (FB) post- Copywriting (Hard Sell)

3.5 Facebook (FB) post- Copywriting (Soft Sell)

3.6 Sales Report

16

16

16

17-18

19-41

42-65

66

4.0 CONCLUSION 67





iv

EXECUTIVE SUMMARY

Chocodaps is an online selling business of chocolate in Malaysia. It already

operated for five years since the business started in 2015. Every single order is

created through the Chocodaps website by their agent. The goal of this operation

is to be one of the best local manufacturers of chocolate that has the same level as

an international company. The name of Chocodaps represents that their chocolate

tastes very different and delicious compared to other competitors.

The company uses agents and dropship in order to distribute its products to

the consumer. Chocodaps has more than 3, 000 agents in Malaysia. Increasing

demand for chocolate leads to an increment in sales in this company. This

company has various types of products which are Classic Edition, Yogurt Edition,

Truffle Edition, chocodaps cookies and also mini bites edition. They also offer an

affordable price to the consumer. Customers can buy based on their preferences.

The company almost sold 2000tan of chocolate in five years of operating through

its agents.

As a dropship of an agent, the Facebook page is the best platform to create

awareness and introduce and market the product to potential customers on

Facebook. Teaser, hard-sell copywriting, and soft-sell copywriting are used to

accomplish all the requirements in order to increase the sales of Chocodaps.
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Partner 1: NURJIHA FARZANA BINTI MOHMAD NOH





2

Partner 2 : NURUL FATIHAH BINTI SUHAIRI
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1.2 MyEnt Certificate

Partner 1: NURJIHA FARZANA BINTI MOHMAD NOH
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Partner 2 : NURUL FATIHAH BINTI SUHAIRI
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1.3 SSM Registration
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2.0 INTRODUCTION OF BUSINESS
2.1 Name and address of business

The name of Chocodaps is a combination of ‘Coklat’ and ‘Sedap’. The purpose

of the company using this name is to differentiate the brand of Chocodaps from the

other local brands. This name also indicates that the taste of chocolate from this brand

is premium and extraordinary. This company is established in 2015, now it is already 5

years in the industry. One of the company’s mottos is selling a local product of

chocolate with an international level of taste. Next, it also creates a lot of work

opportunities for local people. In addition, Chocodaps’ products are also distributed

through agents around Malaysia. Chocodaps has more than 3, 000 agents which

covered Semenanjung Malaysia, Sabah and Sarawak.

The Chocodaps HQ is located at B4-G, 10, Jalan Permai 3, Desa Lembah

Permai, Kampung Lembah Jaya Utara, 68000 Ampang Jaya, Selangor. Customers or

agents can walk-in starting from 10.00 a.m until 5.00 p.m. Agents also can purchase

the stock through a website which is much easier to deal with and handle. The

transaction can be settled within a few minutes. Customers can get or buy chocolates

through the authorized agents on the Chocodaps website. Their hotline is 1-700-81-

6343. Everyone can reach their office number for any details and information .

https://www.google.com/search?q=alamat%2Bchocodaps&oq=alamat%2Bchocod&aqs=chrome.1.69i57j0i22i30i457j0i22i30l3.5796j1j4&sourceid=chrome&ie=UTF-8
https://www.google.com/search?q=alamat%2Bchocodaps&oq=alamat%2Bchocod&aqs=chrome.1.69i57j0i22i30i457j0i22i30l3.5796j1j4&sourceid=chrome&ie=UTF-8
https://www.google.com/search?q=alamat%2Bchocodaps&oq=alamat%2Bchocod&aqs=chrome.1.69i57j0i22i30i457j0i22i30l3.5796j1j4&sourceid=chrome&ie=UTF-8
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2.2 Organizational chart

Chocodaps is a company form were owned by Mr. Farhan Zainuddin and his

wife, Mrs. May Sarah. They distribute their products through agents and drop ship to

reach the customer.

Dropship
Nurul Fatihah binti Suhairi

Dropship
Nurjiha Farzana binti Mohmad Noh

Agent
Baharuddin bin Bachok
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2.3 Mission/ Vision

Every company or business has its own mission and vision in order to run the business

according to the goals of the organization. Therefore, Chocodaps also has a mission

and vision for the organization in order to know what to achieve in the long and short-

term goals.

Mission

● Offer a variety of high-quality chocolates by providing an easy platform for

agents so that they can be distributed to the potential buyer.

● Provide an effective training system for agents by providing effective marketing

strategies.

● Optimize the use and advantages of chocolate to generate lucrative returns.

● Creating a community of quality entrepreneurs while improving the standard of

living of individuals by selling chocolate-based products.

Vision

Creating a company that has the same level as an international company that uses

chocolate as the main medium. The goal is driven by applying an effective company

strategy that applicable to the world.
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2.4 Description of products

Chocodaps is a business that offers a variety of chocolate as it is chocolate-

based products. All chocolate produced by this company has a premium and

extraordinary taste. Here is a list of the products and the description:

Products Description

Chocodaps Classic

Almond Milk Chocolate
● The smooth taste of chocolate that easily

melted in the mouth.
● It contains one big almond inside one piece of

chocolate.
● 50% of cocoa and 50% of milk.

● Everyone’s favorite.

Raisin Milk Chocolate
● Combination of high-quality chocolate with the

best raisin in the town.
● The combination results in extraordinary taste.
● Great choice for children.

● 50% of cocoa and 50% of milk.
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Almond Sesame Chocolate
● Yummy milk chocolate with a great

combination of black and white sesame.
● Everybody's choices.

● 10% of cocoa and 90% of milk.

Hazelnut Dark Chocolate
● Premium dark chocolate with high-quality

cocoa.
● Mixed taste – bitter & sweet.

● 100% of cocoa.

Meteor Chocolate
● Meteor Chocolate with the greatest taste.

● It is layered with some scrumptious sugar.
● Children's favorite.

● 60% of cocoa and 40% of milk.
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Chocodaps Yogurt

Mango
● White chocolate mixed with yogurt and

mango.
● It creates a new unique flavor.

● Mixed taste - sweet & sour.

Strawberry
● White chocolate mixed with yogurt and

strawberry.
● It creates a new unique flavor.

● Mixed taste - sweet & sour.

Original
● Original flavor of yogurt.

● It creates a new unique flavor.

● Mixed taste - sweet & sour.
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Chocodaps Truffle

Hazelnut
● Mixing of premium chocolate and hazelnut.
● Specially designated for hazelnut

lovers.

Choco flakes
● High quality of chocolate that mixed with

crunchy cornflakes.
● Each bite will taste awesome and great.

Mango Truffle
● Pure chocolate mixed with high-quality

mango.
● Each bite will bring joy to the world.

● Sweet & sour
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Chocodaps Cookies

Double Choc
● Chocolate melts while eating.
● Have a good smell of premium butter.
● The crunchiness is engrossing and comes

with the bittersweet taste of chocolate chips
on top.

Lava Choc
● The taste of chocolate is not too sweet and

not too bitter.
● The crunchiness of the almond flakes in it

adds to the deliciousness

Oreo Choc
● Has a pure oreo flavor
● Sprinkle oreo on it adds a combination of

sweet and bitter to this cookies.
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Mini Bite

● Chocolate melts while eating.
● Do not have any types of nuts.
● In square shape, small and easy to eat.
● Pocket-sized for the convenience
● Contain soya, cocoa butter and full cream

milk powder.

2.5 Price list

Chocodaps sells their products in grams so that they will be easier to pack and

charge each product according to the gram. Meanwhile, for cookies will be sold in

packs.

Products Weight (g)/pack RM

Chocodaps Classic 100 11

Chocodaps Yogurt 100

60

13

8
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Chocodaps Truffle 100

60

13

8

Chocodaps Cookies

1 pack 35

Chocodaps Mini Bite 60g

220g

500g

8

29

47
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3.0 FACEBOOK (FB)

As an agent of Chocodaps, we decided to come up with a Facebook (FB) Page.

This page is used to promote the products of Chocodaps among Facebook users,

especially to those who are interested in chocolate or it is called ‘Chocoholics’.

Facebook page also can help to create awareness of this local product made by

Malaysians with premium and extraordinary taste.

Next, we also noticed that people nowadays are interested in online shopping

where they can easily find the products. This can also be a good platform to connect

our business with the consumer of Chocodaps. On the Chocodaps Duo Facebook

page, as an agent, we created a lot of useful posts such as teasers, soft sells, and

hard sells that related to promoting Chocodaps.

3.1 Creating Facebook page

3.2 Customizing URL Facebook (FB) Page

Chocodap’s Duo username is @ChocodapsDuo and the customized URL is

https://www.facebook.com/ChocodapsDuo/

Number of likers

https://www.facebook.com/ChocodapsDuo/
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3.3 Facebook (FB) post – Teaser

Teaser post is an advertising tool designed to arouse internet or curiosity,

especially in something to flow.

Teaser 1 Teaser 2

Teaser 3 Teaser 4
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Teaser 5 Teaser 6





19 
 

3.4 Facebook (FB) post- Copywriting (Hard Sell) 

 

Hard Sell 1 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 









20 
 

Hard Sell 2 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





21 
 

Hard Sell 3 

 

  

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





22 
 

Hard Sell 4 

 

  

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

  

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





23 
 

Hard Sell 5 

  

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





24 
 

Hard Sell 6 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





25 
 

Hard Sell 7 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 
Desire 

Conviction 

Action 

Graphics 





26 
 

Hard Sell 8 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 
Interest 

 

Desire 

Conviction 

Action 

Graphics 





27 
 

Hard Sell 9 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





28 
 

Hard Sell 10 

  

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 
Desire 

Conviction 

Action 

Graphics 





29 
 

Hard Sell 11 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





30 
 

Hard Sell 12 

 
 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





31 
 

Hard Sell 13 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

Attention 

 
Interest 

 
Desire 

Conviction 

Action 

Graphics 





32 
 

Hard Sell 14 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





33 
 

Hard Sell 15 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





34 
 

Hard Sell 16 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 
Desire 

Conviction 

Action 

Graphics 





35 
 

Hard Sell 17 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





36 
 

Hard Sell 18 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





37 
 

Hard Sell 19 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 
Desire 

Conviction 

Action 

Graphics 





38 
 

Hard Sell 20 

 

 

 

 

 

 

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





39 
 

Hard Sell 21 

 

 

 

 

 

 

  

 

 

 

 

 

 

Attention 

 

Interest 

 

Desire 

Conviction 

Action 

Graphics 





40 
 

Hard Sell 22 

 

 

 

 

 

  

 

 

Attention 

 
Interest 

 

Desire 

Conviction 

Action 

Graphics 





41 
 

Hard Sell 23 

 

 

 

 

 

 

 

Attention 

 
Interest 

 

Desire 

Conviction 

Action 

Graphics 
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4.0 CONCLUSION

In a word, Chocodaps is a company that sells various types of

chocolate. It has Classic Edition, Yogurt Edition, Truffle Edition, chocodaps

cookies and mini bites. Each edition brings a different taste as it is combined

with a different flavor. Chocodaps is an online seller company. It used agents

and dropships to distribute its product to customers. As a dropship of an agent,

we created a Facebook page called Chocodaps Duo in order to create

awareness of these products to the potential customers. This page also helps

in promoting and marketing his products to the existing Facebook users and

other sellers, especially to the people who live nearby to our business area

such as our friends. This platform is able to post or share any latest updates

on our business sales and promotion.

In addition, as a dropship, the Facebook platform is very useful in order

to achieving the company’s goal in order to be the best local chocolate

distributor in Malaysia. Other than that, this Facebook page helps in improving

our marketing strategy through teasers, hard sells, and soft sells. This will

help in expanding the growth of Chocodaps company in the future.

In conclusion, subject ENT530: Principles of Entrepreneurship also

plays an important for us. This subject taught us to create real entrepreneurial

business and organise the structure. We are given an opportunity to conduct

the task on real online business by utilising Facebook pages throughout the

semester. In the end, we agreed that online business can be a useful tool for

new businesses to run their business. It gave us opportunities to experience

having a business even though we still in a long road to own a big company.

We hope that this online business in social media will improve our business

skills in future.

67








