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EXECUTIVE SUMMARY 

The Stunning Glamor Scarf sells various types of scarves that have various colors and 

patterns that gives high satisfaction on consumers. Most importantly all the materials we sell 

are high quality and cool when worn. The product that The Stunning Glamor Scarf offers is 

Bawal Cotton, Soraya Cotton Curve, Elena, Cotton Shawl, Sulam Shawl Kencana and others. 

For our company, The Stunning Glamor Scarf has a slogan that is "A Woman In A 

Hijab Is Like A Pearl In Its Shell" it symbolizes to our beloved customers. The major purpose 

for the company is to give a high-quality hijab with a diversity of patterns with inexpensive and 

acceptable rates with elegant appearance ready to wear on our consumers. 

On April 12, 2022, we launched our internet company utilizing a Facebook Page-based 

social media platform. Our intended consumers are students as we are next to campus. In 

addition, we also target all ladies out there, teenage girls and adults. We also make many 

promotions, especially on celebration days such as Raya Aidilfitri, Raya Aidiladha, etc. Price 

offered at The Stunning Glamor Scarf very cheap and worth it. 
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1.0 INTRODUCTION OF BUSINESS 

1.1. Name And Address of Business 

The Stunning Glamour Scarf is the name of our business. The idea is taken from the 

colour of the rainbow which reflects the colour of the hijab and further highlights the beauty of 

the wearer. We were inspired to start this business because many women out there love the 

hijab that is quite modern and easy to style. Therefore, we started doing research and looking 

for a supply of scarves to sell as drop shipper. The price of the scarves sold by us is also very 

affordable and pocket-friendly with high quality of materials because we want all the customers 

who buy with us to be satisfied and will repeat buying in the future. 

Our business is located at No 39, Jalan Nuri 7/7, Kota Damansara, 47810 Petaling 

Jaya, Selangor. For our business, we only create product ads to post to Facebook. Meanwhile, 

stock storage and delivery will be done by stockists. We just need to take the customer’s order 

and will submit it to the stockist for shipment. Besides that, our business can be reached 

through WhatsApp’s number which is 013-6941113 and we promote our product through 

social media such as Facebook. 

Name Of Business The Stunning Glamour Scarf 

Business Address                                        

                               

Business Email                                   

Contact Number                   

                      

Form Of Business Partnership 

Main Activity Selling scarf and inner 

Date Of Commencement 21 April 2022 

Date Of Suruhanjaya Syarikat Malaysia 

(SSM) 

26 April 2022 

Name Of Bank Maybank 

Account Number              

Table 1.1: Business Information of The Stunning Glamour Scarf 
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1.2. Organizational Chart 

Figure 1.1: Organizational Chart 

The Stunning Glamour Scarf is a partnership business, and this business was 

managed by two people, Athirah Hannah and Halimatun Saadiah. This business is managed 

by both of us, and we share all the profits. Therefore, this business is a drop shipper under 

Scarfbyput. That is why our organizational chart consists of two companies. 

1.3. Mission and Vision 

Mission 

• To consistently create high-quality, reasonably priced products that add value for our

clients, staff, shareholders, and society as a whole.

• Make products that match products on the market.

• Meet customers' tastes and create proactive entrepreneurs.

SCARFBYPUT 

STOKIS 

THE STUNNING GLAMOUR SCARF 

DROP SHIPPER 

HALIMATUN SAADIAH 

AGENT 

ATHIRAH HANNAH 

AGENT 
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Vision 

Our vision is to become a leading maker of premium goods in Malaysia and a listed company 

in Asia. 

1.4. Descriptions Of Products and Services 

The Stunning Glamour Scarf is a drop shipper company. The business we run is to sell 

various types of scarves, such as shawls and bawal. In addition, we also sell scarf accessories 

such as an inner scarf. The fabric material used is high quality and quite premium. In addition, 

the hijab sold by us is very comfortable to wear, not too hot, and suitable for all Asian hijabists. 

The use of premium cotton fabric and premium cotton voile fabric allows our skin to breathe 

and not get hot. The Stunning Glamor Scarf can promise that the material used is premium 

cotton, which is superior to conventional cotton as it has a higher level of comfort and 

durability. It also uses premium cotton voile material, which is a transparent or light cotton 

fabric with a fine crunch. 

Next, the scarves sold by us also follow the current fashion trends. For example, the 

trend of wearing an embroidered hijab, regardless of whether it is a bawal or a shawl, is very 

popular nowadays. So, we decided to produce the design of the pattern, which is embroidery. 

This is because we think that it might be good for our clients to always place themselves in 

current trends. 

In addition, the hijabs sold by us come with so many benefits to provide convenience 

to every hijabist. For example, we provide many patterns, various types of fabric materials, 

and various interesting colours for the types of bawal and shawls. Not only that, but our 

scarves are also very comfortable and ironless to facilitate our potential customers who may 

not have enough time to iron the scarves. 

While we promise our potential customers the best quality of our products, we are 

committed to offering the most affordable prices our customers can afford. All the scarves sold 

are very pocket-friendly for buyers because the price is very cheap and has quality fabric 

material and is suitable for all sections of society. By finding this, we can attract more 

customers to buy and wear our products. 
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1.5. Price List 

NO PRODUCT NAME PRICE 

1. Kayla Chiffon Voile RM16 

2. Bawal Cotton Baesic RM10 

3. Mawar Shawl RM20 

4. Selena Pleated Shawl RM20 

5. Bawal Tyra RM16 

6. Elena Cotton Shawl RM20 

7. Soraya Bawal Cotton Curves RM23 

8. Bawal Premium Cotton Printed RM35 

9. Premium Cotton Voile RM35 

10. Anggun Collection Premium Shawl RM25 

11. Wulan Satin Silk RM25 

12. Sulam Kejora Shawl RM75 

13. Sulam Shawl Kencana Sari RM69 

14. Bawal Sulam Mahsuri RM39 

15. PREMIUM JERSEY SHAWL RM20 

16. Printed Shawl RM20 

17. Inner Serkop RM8 

Table 1.2: Product Price 
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2.0 FACEBOOK (FB) 

2.1. Creating Facebook (FB) Page 

Figure 2.1: Facebook Page 

2.2. Customizing URL Facebook (FB) Page 

Rainbow Scarf Facebook username: @TheStunningGlamourScarf 

The customized URL: https://www.facebook.com/TheStunningGlamourScarf 

https://www.facebook.com/TheStunningGlamourScarf
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2.3. Facebook (FB) Post – Teaser 

Teaser campaigns are intended to provide sneak peeks at items and information to act 

as hints, which raises anticipation before our launch. In this manner, customers will be eager 

to share or purchase the product on the big day. 

TEASER 1 TEASER 2 
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TEASER 3 TEASER 4 
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TEASER 5 TEASER 6 
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TEASER 7 

Figure 2.2: Teaser the Stunning Glamour Scarf 
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2.4. Facebook (FB) Post – Copywriting (Hard Sell) 

A hard sale aims to persuade a customer to make a short-term purchase of a product 

or service. To swiftly generate a lead or close a sale, hard selling includes being direct, 

aggressive, and forward-thinking. The absolute best sales proposal, which frequently only has 

one opportunity to succeed, is what sellers rely on. The client is typically under a lot of pressure 

during hard sales. 

HARD SELL 1 HARD SELL 2 
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HARD SELL 3 HARD SELL 4 
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HARD SELL 5 HARD SELL 6 
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HARD SELL 7 HARD SELL 8 
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HARD SELL 9 HARD SELL 10 
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HARD SELL 11 HARD SELL 12 
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HARD SELL 13 HARD SELL 14 
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HARD SELL 15 HARD SELL 16 
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HARD SELL 17 HARD SELL 18 
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HARD SELL 19 

Figure 2.3: Hard Sell the Stunning Glamour Scarf 
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2.5. Facebook (FB) Post – Copywriting (Soft Sell) 

The goal of soft selling, on the other hand, is to prioritize the quality of the relationship 

with the consumer over the speed at which the sale may be made. A soft sell is a sales strategy 

that emphasizes conversational dialogue and delicate persuasion. A soft sell strategy aims to 

give the prospect a low-pressure sales experience that will make them less likely to reject it 

due to excessive pushiness. 

SOFT SELL 1 SOFT SELL 2 
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SOFT SELL 3 SOFT SELL 4 
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SOFT SELL 5 SOFT SELL 6 
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SOFT SELL 7 SOFT SELL 8 
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SOFT SELL 9 SOFT SELL 10 
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SOFT SELL 11 SOFT SELL 12 
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SOFT SELL 13 SOFT SELL 14 
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SOFT SELL 15 SOFT SELL 16 

Figure 2.4: Soft Sell the Stunning Glamour Scarf 
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2.6. Sales Report 

Figure 2.5: Sales Reports the Stunning Glamour Scarf 
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3.0 CONCLUSION 

Hope The Stunning Glamour Scarf will be progressed smoothly in the future. Our target 

is that we want to achieve high profit in the involvement of this business even though there 

are many rivals exist. Unfortunately, with the good cooperation with all the subordinates we 

manage to compete with the rivals as fair and square.  

We hope that with our dedication and hard work, The Stunning Glamour Scarf will 

achieve our vision to make sure our company will become a leading maker of premium goods 

in Malaysia and a listed company in Asia. Besides that, we hope our company can produce 

the great shawl and bawal that no one can match with our product. 
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