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BUSINESS REGISTRATION 
1.0 GO-ECOMMERCE REGISTRATION 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1: Siti Najihah’s e-Usahawan certificate 
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Figure 2: Nur Shafiqa’s e-Usahawan certificate 
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2.0 MYENT CERTIFICATE 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 3:  Siti Najihah’s MyEnt registration 
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Figure 4:  Nur Shafiqa’s MyENT registration 
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3.0 SURUHANJAYA SYARIKAT MALAYSIA (SSM) REGISTRATION 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 4: SSM Certificate Registration 
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Figure 5: SSM Business Partners Information 
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4.0 INTRODUCTION OF BUSINESS 

4.1 Business Name and Adress of Business 

SeaYang Snacks Enterprise was established on 20th April 2022 and was registered with 

the Companies Commission of Malaysia (SSM) on 14th May 2022. This business is a partnership 

business owned by Siti Najihah Binti Mohd Nasir and Nur Shafiqa Binti Sunyid @ Suib. We both 

run this business where we study, namely at UiTM Selangor Branch, Puncak Alam Campus, and 

the areas closest to our residence in the areas of Port Klang, Selangor and Kuching, Sarawak. 

Snacks kimchi ramen by Jongga is now a trend in the market due to the variety and uniqueness 

presented to customers, especially with the fresh kimchi packets available in each pack. However, 

our business is only available online, where we use the social media platform Facebook to market 

our products. The name to Facebook’s business platform is titled SeaYang Snacks. 

Figure 7: SeaYang Snacks Enterprise Logo 

Name Of Business SeaYang Snacks Enterprise 

Business Address                                                

                                

Business Email seayangpuncakalam@gmail.com 

Contact Number              

             

Form Of Business Partnership 

Main Activity Selling Kimchi Ramen by Jongga 

Date Of Commencement 20th April 2022 

Date Of Suruhanjaya Syarikat 

Malaysia (SSM) 

14th May 2022 

Name Of Bank Bank Islam 

Account Number                 

Table 1: Business Information of SeaYang Snacks Enterprise 
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SITI NAJIHAH BINTI 
MOHD NASIR 

(FOUNDER)

NUR SHAFIQA BINTI 
SUNYID @ SUIB

(SHAREHOLDER)

4.2 Organizational Chart 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
Figure 8: SeaYang Organizational Chart 

 
 
4.3 Mission and Vision 
 
Mission 

 To make customer know the tase of Kimchi Ramen by Jongga. 

 To provide excellent customer service when dealing with various types of customers 

behaviour. 

 To become the best seller of Korean Snacks in our target area especially in UiTM Puncak 

Alam. 

 To become the first choice of Kimchi Ramen by Jongga among others current kimchi 

ramen by others brand.  

Vision  

To make a Kimchi Ramen by Jongga become the top choice of kimchi ramen among Malaysian 

community. 
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4.4 Description of Products 

Jongga is a brand that offers Korean instant food products for Korean food lovers such as 

teenagers and adults. Jongga brand is Korea’s number 1 kimchi brand which is globally renowned 

for their authentic and fresh kimchi. In Korea, the company Jongga is most known for its kimchi, 

pickled vegetables, and other similar goods. This bowl of noodles makes use of their kimchi 

expertise to provide a quick supper that emphasises a traditional Korean flavour. Our Kimchi Cup 

Ramen includes a soup-base powder and an extra pack of fresh kimchi that pairs incredibly well 

with the ramen. 

 

Figure 9: Kimchi Ramen Cup by Jongga Brand 

What makes our kimchi ramen different is Jongga Kimchi Ramen includes a pack of real 

kimchi inside the bowl! Buyer can add the pack of real fresh kimchi into the bowl or eat it as a 

side-dish with your ramen. The combination of salty and deep umami taste from the ramen 

noodles and the broth, and the spicy sourness from the kimchi makes the dish irresistible. 

However, the fresh and quality kimchi provided with the ramen is a great combination and the 

majority of young generation nowadays are into Korean food which is kimchi ramen. So, the 

production of Korean instant noodles will give an advantage to the company to further expand the 

business as the demand for Korean food products such as Kimchi is quite high. Plus, the sauce 

was super tasty, spicy and the Kimchi also had a super deep and robust flavor that was very 

comforting and filling. Not only that, but the Kimchi also added a really nice texture and flavor to 

pop to the bow. What is most interesting is the kimchi packet is not a dry, dehydrated packet of 

kimchi, but instead is wet kimchi, ready to eat. This kimchi ramen is advertised as hot and spicy 

which is suitable for people who love to eat spicy and fresh kimchi. The product is also not seen 

much in the market and limited to get especially for the UiTM students. Only a certain place is 

selling Kimchi ramen by Jongga. 
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Furthermore, a little bit of information about our product is that one packet has 400 calories 

per serving. There are also 1,870 milligrams of sodium, which is 81% of daily value, something 

that people might want to take into consideration. There are nine grams of protein in each serving. 

This ramen has an expiration date of just under one year from the date of its manufacturing. When 

we open this ramen, there are four individually wrapped packets inside this package. 

Most importantly, consumers nowadays are looking for some food that is convenient and 

instant to eat as the ramen is also very easy and quick to prepare. Instructions are included in the 

back of the package, in which the consumer can open the lid halfway and put the kimchi pack 

inside along with the soup powder. Then pour hot water until the water comes up to the line (400 

cc). Then close the lid and wait 3 minutes to enjoy! 

 

Figure 10: Laverland Crunch Seaweed 

 
Next, the second product that we sell is Laverland Crunch Sea Salt which can be eaten 

with the Kimchi Ramen. This is a perfect combination with the Kimchi noodles as consumers can 

fulfill their snacking needs with seaweed snacks. This seaweed is a premium roasted seaweed 

snack that is both healthy and extremely tasty. The seaweed contained sea salt which offered a 

salty flavor, and the fine aroma of roasted seaweed gave each kimchi ramen a unique taste. 

However, there are also many nutritional values per pack contained in seaweed. Since seaweed 

is prevalent in Asian dishes, we take the advantage of selling this snack.  
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4.5 Price List 
 

Products Description Price 

 

1st Product: 
 
Kimchi Ramen Jongga 
 

● The noodle blocks 

● A wet sachet of kimchi 

● A dry seasoning sachet 

● Fork 

● Flavor - Spicy 

● Package Information - Cup 

● Package Weight - 85g 

● Can be stored at room temperature 

 
 
 
 
 
 
RM 8.00 per pack 

2nd Product: 
 
Laverland Crunch Seaweed 
 

● Seaweed with Sea salt 

● Originally from Korea 

● Package Information - Packet 

● Package Weight - 4.5g 

● Expiry date - 12 months after 

production 

● Store in a cool dry place away from 

direct sunlight and humidity 

 
 

 
 
 
 
 
 
 
 
RM 2.00 per pack 

Table 2: Price List 
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5.0 FACEBOOK (FB) 
 
5.1 Creating Facebook (FB) Page 

 
SeaYang Snacks’s FB Page 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 11: Facebook Page Likers 
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5.2 Customizing URL Facebook (FB) Page 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 13: SeaYang Enterprise Facebook URL 
 

SeaYang Enterprise customizing URL: https://www.facebook.com/seayangsnacks 
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5.3 FACEBOOK (FB) Teaser 
 

TEASER 1                                                                      TEASER 2 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

TEASER 3                                                                      TEASER 4 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

    TEASER 5                                                                TEASER 6 
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TEASER 7                                                              TEASER 8 
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5.4 Facebook (Fb) Post-Copywriting (Hard Sell) 

 
HARD SELL - 1 

 
HARD SELL - 2 
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HARD SELL - 3 HARD SELL - 4 
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HARD SELL - 5 HARD SELL - 6 
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HARD SELL - 7 HARD SELL - 8 
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HARD SELL - 9 HARD SELL -10 
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HARD SELL - 11 HARD SELL - 12 
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HARD SELL - 13 HARD SELL - 14 
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HARD SELL - 15 HARD SELL - 16 
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5.5 Facebook (FB) Post - Copywriting (Soft Sell) 

SOFT SELL - 1 SOFT SELL - 2 
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SOFT SELL - 3 SOFT SELL - 4 
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Soft Sell - 5 Soft Sell - 6 
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Soft Sell - 7 Soft Sell - 8 
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Soft Sell - 9 Soft Sell - 10 
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Soft Sell - 11 Soft Sell - 12 
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Soft Sell - 13 Soft Sell - 14 
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Soft Sell - 15 Soft Sell - 16 
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5.6 SALES REPORT 
 

 
Figure ?: Sales Report of Monthly and Yearly 

 
 
 

 
 

Figure 14: Profit Report of Monthly and Yearly 
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Figure 15: Transaction Record (1) 

 
Figure 16: Transaction Record (2) 
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6.0 CONCLUSION 
In conclusion, by completing this report with all the details needed for evaluation, we have 

learned a deeper understanding of our social media portfolio and how to create great copywriting 

for our business products on social media. In addition, these reviews will help us learn how to 

communicate with our beloved customers, build close relationships with them, and deal with them. 

In addition, learning hard and soft sales is also new to us, bringing us new knowledge and will be 

used in the future. 

Furthermore, by creating Facebook page to start a business is a big opportunity to us 

market our product freely without need to pay for advertising. Plus, we managed to get more than 

90 likes and follower that is high indicates the credibility of the business we are working on. In 

fact, it also gives the audience more trust with our business. At the same time, Suruhanjaya 

Syarikat Malaysia (SSM) is something very new to us. We can get many benefits by registering 

legally with SSM, including, the business name is your exclusive right and cannot be used by 

people, investors and consumers will be more confident in a business registered with SSM 

because the consumer's rights as a buyer will be more secure and easier. us to get opportunities 

in terms of government assistance to improve business for example grants and business funds. 

Meanwhile, for MyENT and Go-Ecommerce both of the system provides benefits to us in terms 

of business management.  

Finally, this assessment helps us as students to create a successful business in the future 

as it covers everything especially company registration, financial management, identifying unique 

products and customers that help the business grow from start to a successful business in the 

future. 
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8.0 APPENDICES  

Our product (Kimchi Ramen by Jongga) Our product (Crunchy Seaweed by Laverland) 

  

Pictures during the delivery session (1) Pictures during the delivery session (2) 

  

Pictures during the delivery session (3) Pictures during the delivery session (4) 

  

Picture taken by our beloved customer (1) Picture taken by our beloved customer (2) 
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Picture taken by our beloved customer (3) Picture taken by our beloved customer (4) 

  

Feedback messages from our beloved 

customer (1) 

Feedback messages from our beloved 

customer (2) 

  

 
 


