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EXECUTIVE SUMMARY 

The purpose of this social media portfolio was to learn and demonstrate the mindset of 

entrepreneurial skills in planning, marketing and promoting for new business. Therefore, the 

business that we choose is to sell chocolate jars and cookies under the brand KOCIMELTS. 

We started as a dropship. This type of product is very easy to sell. The reason we choose this 

kind of business is because, as we can see it has a very high demand in this common era.   

This business was registered on 1st October 2021 and commenced on 1st January 2022. 

The ownership of this business is a partnership. Kocimelts Penang is operated and managed by 

the two of us: Fatin Sahira Binti Mat Rosli and Nur Haiza Alyssa Binti Abdul Wahab. Before 

we started our business, we managed to registered with Go-Ecommerce Registration, Masmed 

Young Entrepreneur (MyENT) and SSM Registration Partnership. As a business partner must 

put our hands together to make sure our chocolate jars and cookies edition become the favourite 

snacks-to-go for all people. 

Other than that, we are also using social media which is Facebook as the main platform 

to promote and market the product. In social media, people will know the existence of the 

products, list of prices, benefits of the products and other information about the products. 

Today, social media has become a very useful and effective way for online entrepreneurs. We 

are using social media to achieve our goals which is attracting more customers to try out these 

chocolate jars and cookies. At the same time, it will increase the demand and profit of our 

product, from time to time we need to identify our target market. Customers of our business 

are usually focused on many people from different ages such as kids to adults who love 

chocolate so much.  

Lastly, the products will make people fall in love because of the packaging itself. We 

also offer a variety of flavourings and affordable prices to the customers. In order to make a 

better and improved product, we should analyse our competitors first then we can be able to 

compete with them. We believe our products are better and have premium ingredients than 

other competitors.   
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iv. Introduction of the Business  

➢ Name and address of business  

 

 

 

 

The profile's name was taken directly from the company's name, "Kocimelt's," but we also 

added “Penang” to the back of the Facebook page, indicating that we are one of the drop 

shippers that covers both areas in Penang. As a result, the profile’s name is known as 

"Kocimelt's Penang." The address of the principal business takes place at, No 71, Jalan Murni, 

Taman Desa Murni, Sungai Dua, 13800 Butterworth, Pulau Pinang. 
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➢ Organizational Chart  

Kocimelt’s Penang is a partnership company. We are starting our business by being a 

dropship. This is because we want to promote the Krunchy Choco Melts products as 

we can see the demand for this chocolate jars and cookies are very high in demand. We 

wish that our small business grows well by selling other people's goods. Below is the 

organisational chart of our Kocimeltl’s Penang. 

  

FATIN SAHIRA       
BINTI MAT ROSLI

NUR HAIZA 
ALYSSA BINTI 

ABDUL WAHAB

PARTNERSHIP 

ORGANISATION 

ORGANISATION 
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➢ Mission / Vision  

The overarching purpose of a business can be characterised as its mission. That is, what the 

business is doing today and what it will be doing in the next 1 to 3 years. The mission statement 

outlines what the company does, who it serves, and what services it offers. Meanwhile, the 

company's vision statement indicates where it expects to go in the future so that the purpose 

can be accomplished. It is a visionary statement that should be realised within the next 5 to 10 

years. As a result, both the mission and the vision are critical components of a business's 

infrastructure. The mission sets the business's goals in motion, whereas the vision lays out how 

the business will achieve in doing so.  

Mission  

Our mission is to deliver desserts in an environment that is enjoyable, friendly, and 

welcoming to people of all ages. The reputation is built on quality, which will tantalise your 

taste buds and make you feel irresistible. 

Vision  

Our vision is to work together in becoming the key player in producing easier to go 

desserts.  

➢ Descriptions of Product/Services 

Kocimelt's is a jar filled with bubble rice that is topped with a chocolate or white 

foundation base along with a variety of toppings. Different toppings have distinct flavours that 

cater to different tastes and preferences. An example of the various types of chocolate jars is 

shown below. 

❖ Green Hero (Green Tea)  

❖ Choco Queen (Dark Chocolate)  

❖ White Wizz (White Chocolate)  

❖ Butter Baby (Butterscotch)  

❖ Velvet Hood (Red Velvet)  

❖ Dodo Hunter (D24 Durian)  

❖ Little Nana (Banana)   
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The chocolate jars come in a total of seven flavours. Each variety has a distinct flavour 

profile and colour scheme for packaging. The Green Hero is a white chocolate treat that has 

been blended with green tea blends, sometimes known as matcha chocolate. It has a rich tea 

texture with just the proper amount of sweetness and a hint of butter and cream, making it ideal 

for adults and seniors. In the case of the Choco Queen, the milky trio of powdered milk, liquid 

milk, and condensed milk completes solid Belgian chocolate, bringing it near to milk chocolate 

perfection. A sweet tooth will be satisfied by this milky cocoa flavour. Furthermore, the White 

Wizz is well-known for its white chocolate confection, which is formed of cocoa butter, sugar, 

and milk solids. White chocolate, unlike other forms of chocolate, does not include cocoa 

solids, giving it a smooth and creamy texture that is ideal for those who want something sweet 

but not too chocolatey.  

The Butter Baby, on the other hand, is a type of butterscotch that combines the flavours of 

brown sugar and butter with a dash of white chocolate to create a buttery, caramel-like flavour 

that is ideal for those seeking a sweet feeling. The Velvet Hood also boasts a gently sweet red 

velvet flavour and creamy texture, as well as a burst of cream cheese flavour and scent. As a 

result, the flavour of crimson red velvet cake has become popular. Given that each has its own 

peculiarity, the Dodo Hunter chose the king of fruits to represent Malaysia in order to "enjoy 

the flavour of Malaysia." The durian chocolates have a small crunch that complements the 

creamy texture, making them a popular option among adults and the elderly. The D24 Durian's 

special edition flavour is exclusively made for Malaysians.   

In addition, Kocimelt's offers Velvet Cookies, Salted Cookies, and Almond Crunch. The 

Velvet Cookies are red velvet cookies with white chocolate chips that are handmade. To 

complement the red velvet flavour, the cooked cookies are then sprinkled with a delightful 

cheese powder. The Salted Cookies, on the other hand, are handmade salted cookies with 

chocolate chips. The cookies are then drizzled with fine Belgian chocolate and sprinkled with 

Himalayan salt, which balances out the sweetness and saltiness of the cookies. The unique 

feature of each of these cookies is that they come with an additional Swiss chocolate sauce as 

a dipping sauce to tie everything together. Finally, the almond crunch is a fantastic creation 

that combines cocoa crunchies and toasted almond chunks with a delicious chocolate 

combination. The mixture is then spooned into bite-size cups and topped with almond bits. 
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➢ Price List  

The chocolate jars are available in two sizes. The standard size (330g) and the pocket size 

(150g), however the cookies are only available in one size which is the standard size (240g). 

The pocket size is ideal for first-time buyers, while the standard size is preferred by regular 

customers or a fan of sweets. The costs for the chocolate jars and cookies are listed below. 

PRODUCTS PRICE 

Green Hero (Green Tea) RM15 

Choco Queen (Dark Chocolate) RM15 

White Wizz (White Chocolate) RM15 

Butter Baby (Butterscotch) RM15 

Velvet Hood (Red Velvet) RM15 

Dodo Hunter (D24 Durian) RM15 

Little Nana (Banana) RM15 

Butter Baby (Pocket Size) RM10 

Choco Queen (Pocket Size) RM10 

White Wizz (Pocket Size) RM10 

Green Hero (Pocket Size)  RM10 

Velvet Cookies RM21 

Salted Cookies RM21 

Almond Crunch RM21 
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v. Facebook (FB) 

➢ Creating Facebook (FB) page 

 
 

➢ Customizing URL Facebook (FB) page 

https://www.facebook.com/kocimeltspenang/ 

➢ Facebook (FB) post – Teaser 

• Teaser 1  

 

 

 

 

 

 

 

 

 

 

 

https://www.facebook.com/kocimeltspenang/
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• Teaser 2 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

• Teaser 3 
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• Teaser 4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

• Teaser 5 
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• Teaser 6 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

• Teaser 7 
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➢ Facebook (FB) post – Copywriting (Hard sell) 

• Hard Sell 1 

 

• Hard Sell 2  
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• Hard Sell 3 

 
 

• Hard Sell 4 

 

 
 

 

• Hard Sell 5 
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• Hard Sell 6 

 

 

• Hard Sell 7 
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• Hard Sell 8 

•  

 

• Hard Sell 9 
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• Hard Sell 10 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

• Hard Sell 11 
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• Hard Sell 12 

 

 

• Hard Sell 13 
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• Hard Sell 14 

 

 

 

 

 

 

 

 

 

 

• Hard Sell 15 
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• Hard Sell 16 
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➢ Facebook (FB) post – Copywriting (Soft sell) 

• Soft Sell 1 

 

 

 

 

 

 

 

 

 

• Soft Sell 2 

 

• Soft Sell 3 
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• Soft Sell 4 

 

 

• Soft Sell 5 

 

• Soft Sell 6 
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• Soft Sell 7 

 

 

 

 

 

 

 

 

 

 

 

• Soft Sell 8 

 

 

 

 

 

 

• Soft Sell 9 
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• Soft Sell 10 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

• Soft Sell 11 

 

 

 

• Soft Sell 12 
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• Soft Sell 13 

 

 

 

• Soft Sell 14 
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• Soft Sell 15 

 

 

• Soft Sell 16 
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➢ Relevant Graphics to Each Post/Copywriting  
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➢ Sales Report 

Table below is the sales report collected by Fatin Sahira and Nur Haiza Alyssa in the 

month of May and June 2022.  

 

• MAY 2022 

DATE & 

DAY 

SALES EXPENSES 

31 May 2022 

Tuesday 

 

1 Pocket Size of Green Hero = RM 10 

1 Pocket Size of Choco Queen = RM 10 

 

 

 

TOTAL = RM 20 

1 Pocket Size of Green Hero 

= RM 8 

1 Pocket Size of Choco 

Queen = RM 8 

 

TOTAL: RM 16 

TOTAL RM 20 RM 16 

 

• Monthly Sales of May 2022 
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• JUNE 2022 

DATE & 

DAY 

 

SALES EXPENSES 

1 June 2022 

Wednesday 

 

1 Regular Size of Little Nana = RM 15 

 

 

TOTAL = RM 15 

1 Regular Size of Little Nana 

= RM 13 

 

TOTAL = RM 13 

2 June 2022 

Thursday 

 

1 Pocket Size of White Wizz = RM 10 

 

 

TOTAL = RM 10 

1 Pocket Size of White Wizz 

= RM 8 

 

TOTAL = RM 8 

4 June 2022 

Saturday 

 

2 Regular Size of Velvet Hood = RM 30 

1 Pocket Size of Green Hero = RM 10 

 

 

 

TOTAL = RM 40 

2 Regular Size of Velvet 

Hood = RM 26 

1 Pocket Size of Green Hero 

= RM 8 

 

TOTAL = RM 34 

8 June 2022 

Wednesday 

 

2 Regular Size of Little Nana = RM 30 

1 Regular Size of Dodo Hunter = RM 15 

 

 

 

TOTAL = RM 45 

2 Regular Size of Little Nana 

= RM 26 

1 Regular Size of Dodo 

Hunter = RM 13 

 

TOTAL = RM 39 

9 June 2022 

Thursday 

 

1 Pocket Size of Green Hero = RM 10 

 

 

TOTAL = RM 10 

1 Pocket Size of Green Hero 

= RM 8 

 

TOTAL = RM 8 

10 June 2022 

Friday 

 

1 Regular Size of Butter Baby = Rm 15 

1 Pocket Size of White Wizz = RM 10 

 

 

TOTAL = RM 25 

1 Regular Size of Butter 

Baby = Rm 13 

1 Pocket Size of White Wizz 

= RM 8 

TOTAL = RM 21 
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12 June 2022 

Sunday 

 

1 Velvet Cookies = RM 21 

1 Salted Cookies = RM 21 

1 Pocket Size of Choco Queen = RM 10 

 

 

TOTAL = RM 52 

1 Velvet Cookies = RM 18 

1 Salted Cookies = RM 18 

1 Pocket Size of Choco 

Queen = RM 8 

 

TOTAL = RM 44 

15 June 2022 

Wednesday 

1 Regular Size of Dodo Hunter = RM 15 

 

 

TOTAL = RM 15 

1 Regular Size of Dodo 

Hunter = RM 13 

 

TOTAL = RM 13 

20 June 2022 

Monday 

1 Almond Crunch = RM 21 

 

TOTAL = RM 21 

1 Almond Crunch = RM 18 

 

TOTAL = RM 18 

24 June 2022 

Friday 

1 Salted Cookies = RM 21 

1 Pocket Size of Green Hero = RM 10 

 

 

TOTAL = RM 31 

1 Salted Cookies = RM 18 

1 Pocket Size of Green Hero 

= RM 8 

 

TOTAL = RM 26 

26 June 2022 

Saturday 

1 Regular Size of Velvet Hood = RM 15 

 

 

TOTAL = RM 15 

1 Regular Size of Velvet 

Hood = RM 13 

 

TOTAL = RM 13 

 

TOTAL 

 

RM 279 

 

RM 237 
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• Monthly Sales of June 2022 - Kocimelt’s Penang 

          

 

 

 

 

 

 

 

 

• Yearly Sales of 2022 - Kocimelt’s Penang  
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Regarding the postage services, Kocimelt's Penang has made the decision to solely promote 

the product and retain the profit for each product in accordance with the profit agreement 

outlined by the Kocimelts agent. As a result, we gathered the customer's information and 

gave it to our agent for the postage services. J&T Express & POSLaju are the carrier chosen 

by the agent to speed up the delivery procedure. The customer information that has been 

gathered throughout the sales process is listed below. 

NO NAME ADDRESS PAYMENT 

METHOD 

TRACKING 

NUMBER 

TOTAL 

PRODUCT 

1. Nurul Affifa No 16, Lorong 

Ipoh Taman 

Ipoh, 31400, 

Ipoh, Perak 

Online 

Transaction 

630369170949 1 

2. Nor Yasmin No 568, 

Permatang Che 

Tak, Sungai 

Dua, 13800 

Butterworth, 

Pulau Pinang 

Online 

Transaction 

630204669822 2 

3. Ahmad 

Redza 

Abdullah 

No 12, Pesara 

Mahsuri 3, 

Sungai Nibong 

Kechil, 11900 

Pulau Pinang 

Online 

Transaction 

630182016200 1 

4. Abdul Alif 352-16-17, Gat 

Lebuh 

Macallum, 

10300 

Georgetown, 

Pulau Pinang 

Online 

Transaction 

600452968220 3 
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5. Aini 

Syafawani 

281b, Kg. Olak 

Madu Mukim 

Sidam Kiri 

09400 Pdg. Serai 

Kedah 

Online 

Transaction 

ERB386873054MY 1 

6. Saiful Rizal 12 Denai Bayu 

2, Seri Tanjung 

Pinang, 10470 

Tanjung 

Bungah, Pulau 

Pinang 

Online 

Transaction 

ERC448395161MY 2 

7. Salmiha 

Mustafa 

248-B Jalan 

Burma, 10350 

Pulau Pinang 

Online 

Transaction 

ERC332840115MY 1 

8. Mariam 

Rosli 

No 149, Jalan 

Pulai Impian 3, 

Taman Pulai 

Impian, 70300 

Negeri Sembilan 

Online 

Transaction 

ERC207260561MY 2 

9. Nuraiza 

Shofea 

F219 Parit 

Tokngah Atas, 

34250, Tanjong 

Piandang, Perak 

Online 

Transaction 

ERC476825176MY 1 

10. Atikahambar 

Usni 

118, Jalan 

Gajah, 11200, 

Tanjung 

Bungah, Pulau 

Pinang 

Online 

Transaction 

EHA096490904MY 1 
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11. Ana Hanisa No 24, Kampung 

Ekor Kuching, 

Padang Serai, 

9400 Kedah 

Online 

Transaction 

650228270436 2 

12. Nurul Izzah No.3252, Jln 

Mahsuri 6/J, 

Taman Mahsuri 

Fasa 1b, 09400, 

Padang Serai, 

Kedah 

Online 

Transaction 

650228266624 1 

13. Nur Ain 

Najwa 

No 20, Felda 

Lepang 

Nenering, 

33100, 

Pengkalan Hulu, 

Perak 

Online 

Transaction 

650333244991 1 

14. Zamri Ariffin No 9, Jalan 

Malinja, Taman 

Yani, Simpang 

Renggam, 86200 

Johor 

Online 

Transaction 

650333246382 1 

15. Nur Sasha 

Fazana 

1-3-B, Jalan Air 

Putih, 11500 

Pulau Pinang 

Online 

Transaction 

650333245913 1 

TOTAL PRODUCTS SOLD  21 
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vi. CONCLUSION 

To conclude, one of the most exciting and popular careers is being an en1trepreneur. It 

has not been easy for us to start and run our own business. From this social media portfolio, 

we learned how to run and operate a small online business from our own personal experience. 

The experience of getting new ideas and concepts was hard but really great. We would say that 

this partnership business is more fun as we are able to experienced a lot of things such as how 

to do teaser posts, soft sell and hard sell.  

Next, from this business it helped us develop our confidence and communication skills. 

We learned to interact with possible customers and many people for marketing and sales. The 

ability to meet new people has boosted our confidence level. Our market sales experience has 

encouraged us in reaching out to a variety of customers. A true entrepreneur is one who can 

convince others to believe her idea. Communication skills plays as an important element to 

have a successful business and gain a lot of customers. Feedback from our customers also one 

of the things that make us very grateful and happy. We believe that by interacting with new 

people, we could gain opportunity to promote our product and do well in entrepreneurship.  

Last but not least, we want our business to be able to thrive in the food industry and 

compete with other local shops that sell these kinds of food products. Apart from that, it has 

helped us in developing all of the required entrepreneurial skills. Experience is a good lesson 

for everyone; therefore, entrepreneurship has provided both of us with the most valuable 

experience. This Social Media Portfolio assignment has been extremely beneficial to us and 

has provided us with the necessary strength to make the journey of forming our own business 

in the future. 


