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EXECUTIVE SUMMARY 

 

 

 

At the end of this social media portfolio, we were able to get new knowledge and experience. 

For this social media portfolio, we are doing business as agent to a traditional food which is 

rempeyek. But our business not only the ordinary rempeyek that sold at the other places. Our 

rempeyek is has flavoured, 3 types of flavour which is rempeyek cheese, rempeyek spicy 

also rempeyek salted egg. This product was chosen because of its high quality from the 

manufacture of rempeyek to a neat filling. Also, this business registered at the SSM. 

 

   Our vision toward this business is to makes Snacks Rempeyek a well-known 

rempeyek brand in Malaysia. And our mission towards this business is preserve the 

traditional food heritage and introduce rempeyek to the current generation. In this business 

the general manager is Ainnur syuhada binti nisran and Nazhiratul sofea’ hana binti mohd 

noh as the marketing manager.  

 

  This rempeyek we sold RM 19 per jar and contain 250gm each jar. Not only that 

price, but we also include the promotion based on the hari raya sale, promotion give the 

customer free postage or delivery minimum 3 jar and, we make the promotion on June month 

which is promotion to our customer who celebrate their birthday during June month. We 

give the promotion Rm6 off by purchasing 3 jar and above include free postage. Also, many 

promotions we made to attract the customer to buy with us. 

 

  Other than that, we also able to distinguish copywriting hard sell and soft sell. We 

learn how to do the better marketing by wording on social media especially our FB page. 

Lastly, we feel very satisfied and happy to be given the opportunity to do this social media 

portfolio while adding new knowledge and new experience as entrepreneur. 
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1.2- My ENT Certificate 
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1.3-  SSM Registration 
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2.0- INTRODUCTION OF BUSINESS 

2.1- Business Information 

Business Name Snacks Rempeyek 

Address                                            

2.2- Organization Chart 

2.3- Mission/vision 

Vision: To makes Snacks Rempeyek a well-known rempeyek brand in Malaysia that 

familiar with variety of flavours. 

Mission: 

• To introduce rempeyek to the current generation. 

• To preserve the traditional food heritage. 

• To become a rempeyek distributor throughout Malaysia. 

SNACKS REMPEYEK 

ENTERPRISE 

Ainnur Syuhada Binti Mohd 

Nisran 

(General Manager) 

Nazhiratul Sofea Hana’ Binti 

Mohd Noh 

(Marketing Manager) 
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2.4- Descriptions of products/services 

 

 

Rempeyek is a main product of Snacks Rempeyek business. This snack is suitable for all 

ages. As we know, good taste is subjective where everyone has different tastes, so this 

snack has several flavor options which are cheese, spicy and salted eggs. Through this 

variation of flavors can attract customers to buy their favorite flavors. It is sold in jars with 

a net weight of 200 grams. These rempeyek are packaged and distributed by K&D 

CHAMPIONS FOOD which is registered with the Companies Commission of Malaysia 

(CCM). 

 

Products Descriptions 

  

REMPEYEK CHEESE 

 

• Premium cheese flavour 

• 200 grams net weight  

 

  

REMPEYEK SPICY 

 

• Premium spicy flavour 

• 200 grams net weight 

  

REMPEYEK SALTED EGG 

 

• Premium salted egg flavour 

• 200 grams net weight 

 

 



   

 

9 
 

2.5- Price list 

 

Products Price 

Rempeyek Cheese  

RM 19/ jar 

 

Rempeyek Spicy 

Rempeyek Salted Egg 
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3.0- FACEBOOK (FB)  

 

3.1 Facebook page 

 

 

 

 

 

3.2 URL Facebook page  

        

    Snack rempeyek facebook URL  https://www.facebook.com/Snacks-rempeyek-

100414085992839/ 

 

 

 

 

 

 

 

 

 

 

 

  

https://www.facebook.com/Snacks-rempeyek-100414085992839/
https://www.facebook.com/Snacks-rempeyek-100414085992839/
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3.3 Facebook (FB) post- Teaser 
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3.4 Facebook (FB) post copywriting (Hard sell) 
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3.5 Facebook (FB) post copywriting (Soft sell) 
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 3.7 Sales report  
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4.0- CONCLUSION  

 

During doing the social media portfolio, by selling our snacks rempeyek we gained many 

experiences also knowledge during this portfolio. The new experience we gained by selling 

the rempeyek to the customer, handling some of customer. It is because some of the 

customer has different attitude that we don’t know to handle. So, by selling this rempeyek 

we know how to handle it with carefully. Also, we gained the experience communicating 

with customers with politely. This new experience that we will never forget. Not only that, 

but we are also the gained experience go to COD (cash on delivery) to our customer while 

during the weekdays. As we know during the weekdays, we have the online classes that 

make we learn to organize the time well as being a full-time student.  

 

  Furthermore, we also gained knowledge using the e-commerce web to make our 

business more efficient and systematically also can analyses the sales by the report on e-

commerce web. Last but not least, the encouragement from our lecturer Dr Nor Harlina Ab 

Hamid, family and friends make this social media portfolio finish with successful.   

 

 

 

  

 

 

 

 

 


