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EXECUTIVE SUMMARY 

 

 DUO CRAFT is a new online business and was founded by Amanda and Jennysa on 

14th April 2022. For now, Duo Craft have two products which Crochet Bucket Hat and 

Paintings. Customers also can order their own custom-made design, both crochet bucket hat 

and paintings, at affordable and reasonable price. 

 

The main objective is to continuously provide the best handmade craft ideas with the 

best service possible. Furthermore, we mainly use Facebook as a platform to promote their 

products and to connect with our customers. The main reason is because many people 

nowadays spend most of their time on social media, hence, it allows us to reach our prospects 

easily and it gives us more opportunities in order to increase our brand awareness. 

 

Our online business so far has been very well received as we are able to create loyal 

customers. As a proof, Duo Craft’s Facebook page has successfully gained a total of 109 likers 

and 123 followers in less than two months. In addition, Duo Craft frequently posts their 

Facebook Page and communicate with their customers through the online platform and also 

through WhatsApp. Customers also can choose method of delivery whether cash on delivery 

method or by courier delivery service. Duo Craft’s social media portfolio includes business 

registration’s certificate such as Go-Ecommerce, MyENT and SSM and creating soft sell, hard 

sell, and teasers to attract customers. 
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1.0 GO-ECOMMERCE CERTIFICATE 
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2.0 MyENT CERTIFICATE 
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Duo Craft  
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3.0 SSM REGISTRATION (PARTNERSHIP) 
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4.0 INTRODUCTION OF BUSINESS 

4.1 Name and Address of Business 

Duo Craft is a business name that was decided by both of the partner’s ideas 

and creativity. The combination of these two words, Duo and Craft, representing a 

collaboration between both owners and mainly focused by their own talent in handmade 

craft. Our business motto is “Handmade Crafts Made with Love” which shows that our 

product will be made by hand with care, love and trust. As for our target market, Duo 

Craft mostly targeting teenagers and adults around the age of 13 till 60 years old 

especially for those who main interest is in handmade craft such as crochet and painting.  

 

Figure 4.1.1 Duo Craft’s Official Logo 
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Name of Business Duo Craft 

Business Address                                           

                                      

                            

Corresponding Address                        

Telephone Number                          

                        

Form of Business Partnership 

Main Activities Retail sales of crafts product such as 

crochet bucket hat and paintings 

Date of Registration 11 May 2022 

Registration Number 202203117380 

Account Holder Bank Islam 

Maybank 

Type of Account Used             

          

Figure 4.1.2 Duo Craft’s Business Information 
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4.2 Organization Chart 

The business form for Duo Craft is Partnership. The main reason why we choose 

partnership to start up a new business is because we can share the workload. 

Furthermore, both of us have a different skill in creating craft as for now. For instance, 

Jennysa was in charge in crocheting while Amanda was in charge in painting. As both 

of us are students, we found that this kind of business is more convenient when it comes 

in dividing our works and customer’s orders. Therefore, Duo Craft’s organizational 

chart has only two owners. 

 

 

 

 

 

 

 

 

 

 

 

 

 

4.3 Mission and Vision  

It is clear to say that in every business, they have their own mission and vision 

that they have set up in order to run their business according to their goals and 

expectation that they want to achieve. Same goes with Duo Craft, we have made our 

own mission and vision, based on what we want to achieve in short term and long term.  

Mission 

▪ To provide the best customer service to our customer 

▪ To offer our customers the lowest possible prices 

▪ To consistently achieve high growth with the higher levels of productivity 

DUO CRAFT 

JENNYSA ERLEY EDWIN 

(OWNER) 

AMANDA DIASIP 

(OWNER) 
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Vision 

• Duo Craft strive to be the most Popular Craft Store in Sabah 

4.4 Description of Product and Services 

There are only two mains product that we will focus on for our business which 

is crochet hat that is needed to be knit with a yarn. This yarn has different sets of colours 

that is provided for the customer to choose up to their likings. Moreover, this crochet 

hat can be custom made or sell with readymade product. Customer that prefers to 

custom made hats can be chosen with their own design, colours and ideas. Therefore, 

for painting, it can also be custom made by the customer up to their preferences. 

Readymade stocks are also provided for them to choose. They can choose their own 

painting colours, pictures, favourite band and others. It can be a portrait of their 

families, friends, partners and etc. The canvas’s size that we provide is A4 paper.  

4.5 Price List 

Type Products Price 

Crochet 

Bucket Hat 

 RM20 

Painting  RM30 

 Figure 4.5 Duo Craft's Price List 
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5.0 FACEBOOK (FB) 

5.1 Facebook Creation and Likes 

As a start for our business, we had created a Facebook page. Facebook page is 

one of the medium social media that is easy to connect to our customer through online 

than physical This is because in order to promote our product effectively, we need to 

gain attention first for our handmade crafts among Facebook user especially for those 

who are near to our area. Moreover, we are well aware that in our area, people are 

keener with the use of social media. More people can easily find and search for our 

business’s information with just one click. Up until now, we had posted a lot of teaser, 

soft sell and hard sell for public viewing. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3.1.1 Duo Craft's Facebook Page 

Figure 5.1.2 Duo Craft's Facebook Page 
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5.2 Customizing URL Facebook (FB) Page 

https://www.facebook.com/duocrft 

 

 5.3 Facebook (FB) Post - Teaser 

 

 

 

 

 

 

 

 

 

 

 

  

Figure 5.3.1 Duo Craft's Teaser Figure 5.3.2 Duo Craft's Teaser 

Figure 5.3.3 Duo Craft's Teaser Figure 5.3.4 Duo Craft's Teaser 

https://www.facebook.com/duocrft
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Figure 5.3.5 Duo Craft's Teaser 

Figure 5.3.6 Duo Craft's Teaser 

Figure 5.3.7 Duo Craft's Teaser 

Figure 5.3.8 Duo Craft's Teaser 
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5.4 Facebook (FB) Post – Copy Writing (Hard Sell) 

 

  

Figure 5.4.1 Duo Craft's Hard Sell Figure 5.4.2 Duo Craft's Hard Sell Figure 5.4.3 Duo Craft's Hard Sell 

Figure 5.4.4 Duo Craft's Hard Sell Figure 5.4.5 Duo Craft's Hard Sell Figure 5.4.6 Duo Craft's Hard Sell 
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Figure 5.4.7 Duo Craft's Hard Sell Figure 5.4.8 Duo Craft's Hard Sell 

Figure 5.4.9 Duo Craft's Hard Sell 

Figure 5.4.10 Duo Craft's Hard Sell Figure 5.4.11 Duo Craft's Hard Sell 
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Figure 5.4.12 Duo Craft's Hard Sell 
Figure 5.4.13 Duo Craft's Hard Sell 

Figure 5.4.14 Duo Craft's Hard Sell 

Figure 5.4.15 Duo Craft's Hard Sell Figure 5.4.16 Duo Craft's Hard Sell Figure 5.4.17 Duo Craft's Hard Sell 
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5.5 Facebook (FB) Post – Copy Writing ( Soft Sell) 

 

  

Figure 5.5.1 Duo Craft's Soft Sell 
Figure 5.5.2 Duo Craft's Soft Sell 

Figure 5.5.3 Duo Craft's Soft Sell 

Figure 5.5.4 Duo Craft's Soft Sell Figure 5.5.5 Duo Craft's Soft Sell Figure 5.5.6 Duo Craft's Soft Sell 
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Figure 5.5.7 Duo Craft's Soft Sell Figure 5.5.8 Duo Craft's Soft Sell Figure 5.5.9 Duo Craft's Soft Sell 

Figure 5.5.10 Duo Craft's Soft Sell 

Figure 5.5.11 Duo Craft's Soft Sell 

Figure 5.5.12 Duo Craft's Soft Sell 
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Figure 5.5.13 Duo Craft's Soft Sell 

Figure 5.5.17 Duo Craft's Soft Sell 

Figure 5.5.14 Duo Craft's Soft Sell 

Figure 5.5.15 Duo Craft's Soft Sell 

Figure 5.5.16 Duo Craft's Soft Sell 
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5.6 Frequency of Posting 

Duo Craft’s Facebook Page currently have 42 posting in total and still ongoing 

for a newer post every day. The total teaser, hard sell and soft sell posts started from 

April 26th till 30th is 8. While in May, there are 34 posts for the total of teaser, hard sell 

and soft sell. According to figure 3.6.1 shows that the Duo Craft’s Facebook Page of 

publishing tools in function to view our most engaging post  and calculating that the 

Facebook Page has reached to viewers.  In addition, the most engage post was on 29th 

of April as it is Duo Craft’s grand opening. 

  

Figure 5.6.1 Duo Craft's Frequency Posting Figure 5.6.2 Duo Craft's Frequency Posting 
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5.7 Graphic 

               5.7.1 Graphic for Teaser 
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5.7.2 Graphic for Copywriting (Soft Sell) 
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                5.7.3 Graphic for Copywriting (Hard Sell) 
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5.8 Sales Report 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 5.8.2  Duo Craft's Sales Report 

Figure 5.8.1 Duo Craft's Sales Report 



30 

Month  Customer Reference Receipt 

April Clanie, Taman Kuala Menggatal, 

Sabah 

• Ordered 2 Crochet Hat 

• Paid in Online transfer  

• RM 40 

 

May  Jason, Taman Bukit Sepanggar, 

Sabah 

• Ordered 3 Crochet Hat 

• Paid in Online transfer 

• RM 50 

 

 

May  Amanda, Pekan Menggatal, Sabah 

• Ordered 3 Crochet Hat 

• Paid in Online transfer 

• RM 60 
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May  Evelyn, Ship to Kuala Lumpur 

• Ordered 1 Crochet Hat 

• Paid in Online transfer 

• RM 35 

 

 

May Ophelia, Penampang 

• Ordered 2 custom made 

paintings 

• Paid in Online Transfer 

• RM100 

 

Figure 5.8.3 Duo Craft's Sales Evidence 
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6.0 CONCLUSION 

 

Social media is a powerful platform for business of all sizes, whether large or small in 

order to reach the customers. Though these social media postings, we not only can advertise 

our product, but we also can develop a two-way communication with the public. Moreover, we 

think Facebook is one of the great social media platforms for business however we then realize 

that in order to use this platform effectively, we need to have a good marketing strategy. By 

using the right technique to promote on social media can bring huge success to our business, 

increase the brand’s awareness, and generate a lot of sales 

 

This subject, Principle of Entrepreneurship (ENT530) helped us a lot in improving our 

entrepreneurial skill as well as our communication skill. Furthermore, we are grateful to be 

able to learn about copywriting. It is definitely something very useful if we ever want to start 

up an online business for real in the future. We also have learned that copywriting definitely 

will strengthen more our brand image. Thus, we must focus on delivering the copywriting in a 

high quality in order to enhances our brand message and image which will allow us to be more 

desirable to our target customer’s point of view. 

 

To be concluded, this assignment really helped us a lot in giving us approach in business 

environment. Back then, we really want to set up a business but did not know where to start or 

where to refer however with doing the task for this assignment, thankfully we were able to set 

up a real business. It was a really great experience from doing all the registration until finishing 

this social media portfolio. We were also glad that our business gains a lot of attention which 

resulting us to gain more profits. Thus, this knowledge and experience really benefits us to 

survive in business environment in the future. 
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7.0 APPENDIX 

 7.1 Duo Craft’s Registration 
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7.2 Turnitin Percentage 

 


