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SHAl<E O' NUT 
PRODUCT 
Design Advisor: DR. NEESA AMEERA MOHAMED SALIM/ MOHD SYAZRUL HAFIZI HUSIN 

The product name is Shake o Nut. "Shake o Nut" is a snack. So, what is Shake o Nut? The name' shake o 
nut ' refer to the concept of the product which requires customers to shake the product before enjoying it. 
So that is why, my product description is shake nut snack. The tag line product which is taste of fun. So why 
A taste of fun? This is because the process of enjoying is fun since customer need to shake and enjoy. Sec
ondly a taste of fun also refers to the fun flavor makes the customer happy and enjoy to eat. "Shake o Nut" 
introduce 3 flavors. The flavors cheesy almond, Salted pistachio, and the highly recommended one the spicy 
walnut. It is a new range of product produced by a local company called "Kacang Goncang treading". 
Kacang Goncang started around 2020 in the area of Kuala Lumpur. The founder of this company is Aidil 
lzham. Shake o Nut goals is to inspire many Malaysia to enjoy eating snack in a fun away. It's also time for 
local product to have more recognitions with the new innovations of local taste and flavors. The funky 
colors and cheerful design concept of the product is specifically to targeted young generations which is 
more up-to-date with the current trend and lifestyle. There is a lot of competitors regardless of local or inter
national brands in today's market. Some of it are popular product such as Twisties-Chacho's, Doritos, Mister 
Potato, Pringles and Mission. All of it has their own brand strategy. The design concepts for Shake o Nut is 
creative, fun and funky look to meet the lifestyle of the modern era. The design uses bright colors such as 
bright green, strong orange and hot red to highlight each new flavor to make the main ingredients look 
bolder and stand up. As a designer for this product, I am truly satisfied with the overall look and feel of this 
product. I believed that Shake o Nut will go as far other famous brands in Malaysia and to be a formidable 
opponent. Shake O Nut, a taste of fun! 
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