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2. EXECUTIVE SUMMARY 

 

 

This portfolio was created for Kerepek Becka, a beginning on-line firm in Klang, Selangor. 

Kerepek Becka anticipates catching up with people who enjoyed the junk food. This company 

is categorized as a food and beverage product. The company intends to develop a significant 

market by selling and producing food. On this evaluation, the majority of students are selling 

food and beverage products. As a result, Kerepek Becka wants to provide a product at a price 

that all junk food fans can afford. Nur Alia Dania binti Mohd Shamsul Nazri is the product's 

dropship. As an Individual Project Assignment for the semester four course Principles of 

Entrepreneurship (ENT530). To help owner develop the abilities and take on more 

responsibility in the company enterprise, I have done some research in sales, marketing, and 

management. Kerepek Becka is sold using a cheese-flavored ‘Kulit Popia,' with components 

such as chilli, sugar, and salt. As a consequence, customers will enjoy the crisp and spicy 

cheesy when eating Kerepek Becka. This culinary item has received great reviews from 

customers. As a consequence, they'll concentrate their efforts on ensuring that everyone has 

access to nutritious meals. For the component utilized in production, I invest RM200 in capital. 

Within months, I make money selling Kerepek Becka. As a result, the firms succeed in selling 

the complete product and gaining expertise from doing so. 
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5. INTRODUCTION OF BUSINESS 

 

5.1 NAME AND ADDRESS OF BUSINESS 

 The name of the product is Kerepek Becka with cheesy flavour.  

 Owned by Safar Delight Enterprise, was established on 2010. Kerepek 

Becka by Liaa started in March 2021 

 The address of this business is, No,48 Lorong Sri Damak 26A, Taman 

Sri Andalas, 41200 Klang, Selangor. 

 

5.2 ORGANIZATION CHART  
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5.3 MISSION 

Our mission, which must be completed in the near future, is to create new Kerepek Becka 

varieties. Aside from their well-known cheesy kerepek, they aim to experiment with a range of 

spicy and salty egg products in order to increase profits. They also want to improve the quality 

of their product, the speed with which it is delivered, and the work they put into advertising the 

product so that it is known, all of which will result in an improvement in customer happiness. 

5.4 VISION 

Our long-term aim is for them to spread their business to all corners of the globe, but first they 

must broaden their business by starting with the internal market, then expanding to Asia, and 

then expanding to the worldwide market. Before we proceed, we must first begin at the lowest 

level. When their product becomes more widely available on a global scale, they will be able 

to boost our local brand and reputation. As a result, their product's brand strength will be 

greater, and the danger of competition will be reduced. They also intend to enter into markets 

such as Tesco, Jusco, Giant, and others in order to expand their client base and product 

manufacturing. 

5.5 DESCRIPTION OF PRODUCTS / SERVICES 

Kerepek Becka is a handmade product manufactured by the owner using a specific ingredient: 

"kulit popia," cheese, chili powder, salt, and sugar. Energy, protein, sugar, salt, carbs, and fat 

are all included in this kerepek's nutrition facts. The product owner sells in store and on social 

media, and uses shipping services to deliver the goods to the consumer. 

5.6 PRICE LIST 

The Kerepek Becka weighs 50 grams and costs RM10.00. Postage and cash on delivery (COD) 

are not included in the pricing. We generally utilize J&T, Poslaju, and ABX Express for 

postage. The cost of mailing is RM7 for (Semenanjung Malaysia) and RM10 for (Sabah and 

Sarawak). In the Klang region, the price for COD is RM3. Aside from that, we provide a deal 

to our customers where they may get free shipping if they buy 150 grams, which is three 

containers. 
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6. FACEBOOK (FB) 

6.1 CREATING FACEBOOK (FB) PAGE 

 Facebook page name: Kerepek Becka by Liaa 

 Date page created: 28 April 2021 

 

 The profile and cover photo for Facebook page 

 

 The information that provide at Facebook page 
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6.2 CUSTOMING URL FACEBOOK (FB) PAGE 

 URL Facebook: https://www.facebook.com/KerepekBeckabyLiaa  

 

6.3 FACEBOOK (FB) POST – TEASER 

 Teaser is the advertisement that give a small information about the product to the people 

to make them interested to know about the product.  

 

 Teaser 1 

 

 Teaser 2 

https://www.facebook.com/KerepekBeckabyLiaa
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 Teaser 3 

 

 Teaser 4 
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6.4 FACEBOOK (FB) POST – COPYWRITING (HARD SELL) 

 A hard sell is a type of advertising or sales technique that uses language that is extremely 

direct and forceful. A hard sell is intended to persuade a customer to acquire a product 

or service immediately rather than considering his or her choices and maybe deferring 

the purchase. 

 

 Hard sell 1 

 

 Hard sell 2 
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 Hard sell 3 

 

 Hard sell 4 



 14 

 

 Hard sell 5 
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6.5 FACEBOOK (FB) POST – COPYWRITING (SOFT SELL) 

 By not forcing customers to buy your products and services, soft sell copywriting 

attempts to foster the customer-business connection. You're just proposing and placing 

your items in a way that can assist customers make educated decisions with soft-sell 

copywriting. 

 

 Soft sell 1 

 

 Soft sell 2 

 



 16 

 

 Soft sell 3 

 

 Soft sell 4 
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 Soft sell 5 
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6.6 GRAPHICS 

 

 

 

 

 

 

 



 19 

 

7. CONCLUSION 

The goal of the KerepekBeckabyLiaa Facebook page is to market Kerepek Becka goods to 

those who enjoy junk food. The business entails posting items to ensure that everyone is 

interested in purchasing them. I'm hoping to persuade folks to buy the items since they're 

tasty and crispy. Since the Covid-19 epidemic, it has been much easier to sell it online than 

of having people go to a store to purchase it. Kerepek Becka goods may also be used as a 

source of extra income while also providing opportunities to learn more about business. 

Kerepek Becka will use all of its resources and make every effort to ensure the smooth and 

effective operation of our company. One of the objectives is for Kerepek Becka to become 

their favorite hangout and the first location that comes to mind when planning their spare 

time. I'll identify my skills and shortcomings so that I may continue to improve where I'm 

weak and successfully grow our company. Kerepek Becka may be little, but I have big 

plans for it to become the town's and market's most successful business. 
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8. APPENDICES 

 Writing style: Times New Roman, 12, Justify, 1.5 spacing 

 Turnitin marks 

 

 


