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EXECUTIVE SUMMARY 

 

For this semester, all of students that take Entrepreneurship subject have to choose one product 

and sell them. The purpose for this report was to analyses and observe the credibility of the 

company on what kind of marketing strategy that they choose in order for them to enhance the 

customer awareness regarding the products that they sold. One of the most famous tools that 

the company used to attract and gain customer is through social media which is Facebook. 

In addition, this report also reported on how frequent the company promoting and advertise 

their product in the social media especially Facebook. Facebook was chosen because many 

people nowadays including all ranges of ages that used Facebook. Each company requires to 

post varieties of strategies to advertise the product. In posting at the Facebook, it includes 

teasers, hard sell and also soft sells. This is because social media is a good way for engaging 

and interacting customers. The more company communicate with the audience, the more 

chances company of conversion and this will create two-way communication. 

As Facebook provides many kinds of advertising, it could help company to reach their potential 

customers faster than other company could so. This will make the company could achieve their 

targets to increase their sales. It also gains interests about the product that they sell towards 

their customers. Thus, Facebook connection makes company and customers are more probable 

to upsurge customer retention and customer loyalty  
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INTRODUCTON OF BUSINESS 

Name and Address of Business 

➢ Name of Business: Moist chocolate cake 

➢ Address of Business: Lot 2357 Jalan Si Rusa 

➢ Business registration Number: 

➢ Facebook Address: 

➢ Telephone Number:             
➢ Form of the Business: Sole-proprietorship 

➢ Type of the Business: Retail Sale of Food Products 
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Mission and Vision 

 

Mission 

➢ As a culinary firm, our aim is to produce and deliver the freshest chocolate cakes in a 

timely and high-quality manner. 

 

Vision 

➢ To be the finest firm at producing high-quality chocolate cake. 

➢ To profitably expand our business. 

➢ To provide our customers with the finest service possible 
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DESCRIPTION OF BUSINESS 

 

Moist Chocolate Cake Company's chocolate cakes are one of the most inexpensive and 

delectable desserts on the market. These chocolate cakes were created in order to suit the 

requirements and desires of cake-loving clients. These cakes are constructed in the shape of 

tiny cakes however, they are small in comparison to other chocolate cakes. It was then steamed 

and chopped into little pieces in the saucepan. Then it will be weighed after being covered in 

chocolate and placed in various size of container. 

These chocolate cakes may be eaten at any time and in any location. For example, it may be 

consumed by someone who like the flavors of cakes. These chocolate cakes are also excellent 

for giving at any occasions where guests may subsequently develop a fondness for chocolate 

cakes. 
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PRICELIST 
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MEDIUM- RM 15
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HARD SELL 
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SOFT SELL 
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CONCLUSION 

 

To sum up, the food industry has evolved into one of the most successful industries in the world 

today. It is one of the most popular items among clients. Bumblebees see this as an opportunity 

to develop our business and increase earnings. 

There are several things that may be noticed as a result of this effort. We used Facebook to 

showcase our business to the public because our firm had previously used the social media 

platform. Hard sale and soft sell both have their own relevance, and both have been utilized to 

get more people to buy our items. I had no idea that this approach, or even teasers, could truly 

draw individuals and familiarize them with our items based on my experience performing these 

things. 

People are also more aware of our company's products because of the frequency of postings. 

This allows us to communicate with our consumers more often since they provide comments 

on our products and receive fresh information through our Facebook page. 

Personally, I hope that our firm continues to grow and that more people become aware of our 

cakes. This topic, ENT530, has opened the students' eyes to the possibility of starting a 

company and using it to supplement their income. 


