At AL

et _Ll;..{

AT TRt 48 e S g L U BN
‘\f; ‘L:i..,l;‘”_ S I A ‘J

" R R W

hoans Lo by

s e

ES RS WAV i

3 AN el '.""’-:‘\. R By W g et )
S S T RO R Rk e iR v o8 FEO AR SR ¥
~ "\!‘ o Ve IR R T TS Pt i i TR T 0 M e o o=
= B Lt e i, Tl S ik, T £ . & e AN
R AP R el W 1 (R PEEPS S SR . R W e, R o AR |

it s ek e e el

= = \- o

; =
R
“pAE= e - - = E

el PR NPT &
PRE e

. §.g - i I -
e O e . L E S

~

o R

5t s S

B R e )



ACKNOWLEDGEMENT

In my academic, this marketing industrial report (MKT 657) is the tougher journey
that I had. Considering that I am taking my Industrial Training at the same time
,which means | have be more efficient in dividing my time with my working and

student life , by completing this thesis would be my best achievement so far.

First of all, I am feeling grateful that Allah giving me this strength and patient in
completing this study. T almost think to give up upon of insufficient time and
workload. Alhamdullilah, I completed the task. 1 also thanked too many parties,

friends and family for supporting me and assist me.

This research would not be started without the guidance and encouragement from my
advisor, Puan Dayang Haryani Diana Bt Ag. Damit. | really appreciated the time and

lesson that she gave through this journey. May Allah bless all of them.



TITLE PAGE

TABLE OF CONTENTS

DECLARATION

LETTER OF SUBMISSION

ACKNOWLEDGEMENT

TABLE OF CONTENT

LIST OF FIGURE

LIST OF TABLE

ABSTRACT

CHAPTER 1

CHAPTER 2

INTRODUCTION

1.1 Background of Study

1.2 Definition of Fast-Casual Restaurant
1.3 Statement of problems

1.4 Research Question

1.5 Research Objective

1.6 Scope of Study

1.7 Significant of Study

LITERATURE REVIEW
2.1 Introduction

2.2 Food Taste

2.3 Physical Environment
2.4 Price

2.5 Customer satisfaction

PAGE

i

il
v
vil

viii

10

11
11
11
13
15

16



2.6 Proposed Research Framework

CHAPTER3 METHODOLOGY
3.1 Source of Data
3.1.1  Primary Data
3.1.2  Secondary Data
3.2 Research Design
3.2.1 Causal Research
3.2.2 Descriptive Research
3.3 Research Instrument
3.3.1  Questionnaire
3.3.2  Survey Methods
3.4 Sampling
3.4.1 Population
3.4.2 Elements
3.4.3 Sampling Frame
3.44 Sample
3.45 Subjects
3.5 Sampling Technique

3.5.1 Convenience Sampling

CHAPTER 4 DATA ANALYSIS & FINDINGS
4.1  Frequency Distribution : Respondents’ Profile
4.1.1 Gender
4.1.2 Age
4.1.3  Marital Status

4.1.4 Customer most preferable Restaurant

Vi

18

19

19

19

19

20

20

20

21

21

21

22

22

22

22

23

23

24

25

25

23

27

28

29



ABSTRACT
Abstract of a dissertation submitted in partial fulfillment of the requirement for the
Bachelor of Business Administration in Marketing, Faculty of Business Management.
Determinant of UiTM Student Satisfaction on Fast-Casual Restaurant in Kota

Kinabalu

Fast-Casual Restaurant is very potential market in Food industry, this type of
restaurant predicted of increasing in number. Fast-casual restaurant is one of the
competitive types of restaurant in the restaurant industry. This type of restaurant was

standardized with the good quality in service.

This situation also can be seen in Malaysia scene as Fast-casual restaurant expanding
and blooming. With that, this study examines the determinant of UiTM student
satisfaction on fast-casual restaurant in Kota Kinabalu. The respondent of this study
were among the final year of UITM Kota Kinabalu student which from bachelor of

business administration Hons. (Marketing).

Final year student especially student who currently doing their practical, they are
usually taking their lunch outside of the campus and have intention to dine in at
different types of restaurant. Result showed that among for determinant, food taste
was recorded the most valuable variable that effect UITM student satisfaction on Fast-

casual Restaurant.

The findings of this study would contribute to the marketing objective by providing
empirical evidence in UiTM student satisfaction on fast-casual restaurant. This study
also will show on how can the Fast-Casual restaurateurs strengthening the

determinant to aim their objective to achieve highest UiTM student satisfaction.



