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ABSTRACT

This research is a final work for every final year student in order to completing the
program of Bachelor in Business Administration (Hons) Marketing of Universiti Teknologi
Mara (UiTM). The purpose of this study to find out the study of female consumers
satisfaction towards local skincare product in Jabatan Pendidikan Negeri Sabah. Based on the
conceptual model which is benefit, ease of use and trust, the researcher will be aim to find
out the variable that will represented for measuring female consumers satisfaction. From the
research finding, it can be conclude that the majority of female consumers are satisfied with
the benefit and trust on local skin care product slightly than the ease of use of this local skin
care. The finest strategy that can recommend for the future of local skincare is the product
should be gain more trust from the consumers by giving the best product that can be safely

been use in a lifetime period.
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