TELEKOM MALAYSIA SMALL MEDIUM
ENTERPRISE (TM SME) PRACTICES TOWARD
INTEGRATED MARKETING COMMUNICATIONS

MUHAMAD SYAHIR BIN KAMARUDIN
2012114869

BACHELOR IN BUSINESS ADMINISTRATION (HONS)
MARKETING

FACULTY OF BUSINESS MANAGEMENT
UNIVERSITI TEKNOLOGI MARA
JOHOR

JANUARY 2015



ACKNOWLEDGEMENT

First and foremost, | would like to express my deepest gratitude to Almighty Allah
S.W.T. for making it all possible. Alhamdulillah with his guidance and will, | was
able to complete this study. Next, | would like 1o personally acknowledge the
following people for their valued help and contributions to the preparation of this

report:

Academic advisor, Sir Suhaidi Alias, for his never ending support, guidance,
patience, and irreplaceable time spent guiding me towards the completion of this

report. Thank you for the time spent to advise me in writing my report.

My warmest appreciation and thanks go most to Mr. Dzulfighary Ibrahim my
supervisor, for co-operation and invaluable insights in relation to the relevant
information gathered for this project paper. Not only that, a million thank you for
Ms. Josephine, and marketing communication teams for sharing their knowledge

and experiences with me during the practical training.

My beloved family, friends and course mates, for their helpful suggestions,
advices and moral support throughout the time of completing my industrial training

and report paper.

Generally speaking, thank you to those who have helped me either directly or
indirectly, throughout the completion of my industrial training and this report. i

would not have been possible without them.



TABLE OF CONTENT

Page
Declaration of Original Work iii
Letter of Transmittal iv
Acknowledgment v
List of Figure viii
Abstract ix
Chapter 1: Introduction
1.1 Background of the study 1
1.2 Company Background 2
1.3 Problem Statement 9
1.4 Research Questions 10
1.5 Research Objectives 10
1.6 Significant Of Study 10
1.7 Limitation Of Study 11
1.8 Scope Of Study 11
Chapter 2: Literature Review
2,1 Introduction 12
2.2 Types Of Marketing Communication 12
2.3 Small Medium Enterprise 15
2.4 The Different elements of integration in marketing communication 15

Vi



LIST OF TABLE

Table 1 : TM SWOT analysis
Table 2 : List of Respondents
Table 3 : Summary of Findings

Table 4 : Gap Analysis

viii



ABSTRACT

According to Telekom Malaysia Berhad Small Medium Enterprise (TM SME) 2013,
gross profit shows about RM4.921million and increase to RM5.106million in 2014. The
slight profits in TM SME have become an issue because they did not achieve the targets
as compare to year 2012 which they grab a big profits. Recently, TM SME is hard to get
sales and profits. Thus, TM SME has to make a review on their marketing communication
operation. This study is to identify the types of marketing communication tools that TM
SME used. Another objective is to understanding on how the marketing communications
been practices in TM SME. From the observation and interview found that can meet all the
objectives. From this paper also found out on what are the challenges that TM have to face
in order to practices the marketing communications tools. Each of the TM SME marketing
communication members plays vital roles in helping the product and communication so
that it can be adopt and acceptance by all customers in the markets.



