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A B S T R A C T 

T h e purpose of this paper is to study the impact of internal marketing concept 

towards staff performance at L e m b a g a K e m a j u a n Ikan Malays ia ( LK IM) S a b a h . Data 

collection from staff L K I M S a b a h w a s targeted a s respondents. Quantitative 

approaches were used for data collection from 44 employees and effective data w a s 

further ana lyzed by using inferential techniques on Stat ist ical P a c k a g e for Soc ia l 

S c i e n c e ( S P S S ) . T h e f indings of the study suggested that internal marketing concept 

had a significant impact on emp loyees ' per formance of the firm. It designed a 

resea rch f ramework to show how L K I M S a b a h u s e s internal marketing concept 

towards staff performance. Empir ica l f indings confirmed that internal marketing 

concept has positive direct and indirect impact on staff performance. L K I M should 

convert internal marketing a s a strategy into their core operat ions and sys tems to 

meet employees ' demands and organization goals. T h e paper introduces a 

perspect ive of the interactions that take p lace between internal marketing concepts 

which affect staff per formance. 
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