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INTRODUCTION 
 

Some of the countries in this world have been affected by an unprecedented event which is 
the COVID-19 pandemic. Regional quarantine, lockdown, travel ban, and border closure policies 
have been issued by most countries to break the chain of the spread of this virus. These 
restrictions are considered to be most effective in containing the spread between people but 
indirectly it is strongly affecting the tourism sector (Gossling et al., 2020; Wen et al., 2020). Even 
though vaccination programs have been implemented in various countries, there is still uncertainty 
on the effectiveness of the vaccines and also when the pandemic will end (Esterman, 2020), and 
this may influence tourist readiness to travel during this pandemic. 
 
FACTORS INFLUENCING TOURIST READINESS TO TRAVEL DURING PANDEMIC 
 

Tourist readiness to travel during a pandemic may be influenced by several factors. One of 
the factors that tourists may consider when deciding to travel is perceived risk (Rittichainuwat et 
al., 2018). In the tourism context, perceived risk is associated with a tourist’s perception of 
uncertainty and potential outcomes resulting from the consumption of travel and tourism offerings 
(Liu et al., 2016). This factor becomes one of the influential elements that may affect individuals’ 
decision making, as potential tourists will avoid risky situations and to visit destinations that in their 
perceptions are safe. Rittichainuwat et al. (2018) found that tourists make travel decisions based 
on their own perception rather than the actual situation. In the context of the pandemic, when 
someone believes that COVID-19 is dangerous, they will maintain physical distance and avoid 
traveling. The attitude to stay at home and protect oneself is influenced by the perception of the 
negative effects or the loss that could be caused by traveling (Rahmafitria et al., 2021) 

 
Consciousness in hygiene and safety also influences tourist readiness to travel. Tourists 

relate this factor with the potential effects to their health and well-being when they engage in travel 
and tourism activities (Olya & Al-Ansi, 2018). Safety and hygienic needs in public transports, hotels 
and also recreational sites are among the highest concerns for potential tourists (Sigala, 2020). 
Wen et al. (2020) also indicated that during the COVID-19 pandemic, potential tourists are 
generally likely to find destinations based on safety and hygiene, cleanliness, established 
infrastructure, and high-quality medical facilities. 

 
Furthermore, the trustworthiness of information is another factor that influences the 

readiness of tourists to travel. The decision to travel is affected by the level of trust that potential 
tourists have on the information they receive prior to their travel; the higher the level of risk, the 
more information tourists will find in order to support their decision to travel to a selected 
destination. Thus, the credibility of the information source is very critical to the risk information 
processing of tourists especially during the pandemic (Aliperti & Cruz, 2019). 
 
 
 
 

https://pesquisa.bvsalud.org/global-literature-on-novel-coronavirus-2019-ncov/?lang=pt&q=au:%22Rahmafitria,%20F.%22
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CONCLUSION 
 

To summarize, based on the factors that have been mentioned above it can be said that 
potential tourists are still conscious of the spread of COVID-19 and this may influence their 
readiness to travel during this pandemic. The self-awareness and reinforcement of new social 
norms among the public have made potential tourists be more careful in selecting their travel 
destination during the pandemic. 
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