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Executive Summary 

Entrepreneurship is a characteristic possessed by a person that allows the individual to face 

challenges and identify an opportunity and subsequently seize the opportunity. Digital business is 

a modern transaction. In theory digital business has offered new concepts on the process of digital 

entrepreneurship, idea development, methods of exploiting business opportunities and methods of 

starting a business. In terms of practicalities digital entrepreneurship opens up opportunities for 

individuals to learn basic skills of digital entrepreneurship such as how to find customers online, 

create graphics, repair and enhance existing business ideas to be applied in digital business. 

According to Jonathan Allan (2019) digital businesses encompass new methods of identifying 

targets, they shape product and service offerings, generate revenue and reduce costs, new 

opportunities for employment, risk and competition. 
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2.0 Introduction of Business 

A business is defined as an organization or enterprising entity engaged in commercial,   

industrial, or professional activities. Businesses can be for profit entities or non-profit 

organizations that operate to fulfill a charitable mission or further a social cause. 

The term "business" also refers to the organized efforts and activities of individuals to 

produce and sell goods or services for profit. Businesses range in scale from a sole 

proprietorship to an international corporation. Several lines of theory are engaged with 

understanding business administration including organizational behavior, organization 

theory, and strategic management. 

 Name of business  
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N.A.S Legacy Enterprise is a business run by Miss Nurain Solehah in 2020 by selling 

perfume inspired by Pin'cess perfume because of that “Pin’cess By Ain”. This business 

adopts an agent system where the owner of N.A.S Legacy is the Agent to Pin'cess Perfume 

distributing pin'cess perfume to dropship and customers. So far this business had 1 mini 

agent at Klang and 1 Dropship at Kuala Lumpur. 

Pin'cess Perfume HQ at Jerantut,Pahang then the perfume will be posted using J&T 

Delivery to Sungai Besar Selangor for N.A.S Legacy and then will be distributed to mini 

agents and dropship using post J&T Delivery for us to introduce pin'cess perfume and sell 

it to costumer who needs perfume as body fragrance, room fragrance and car fresher. 

 

 Address of Business  

Pin'cess perfume from Pincess HQ to the Master agent using postage and to the agent 

all business dealings are done at the residence of the owner of Pin’cess By Ain. Perfume 

stock is also kept at home, for walk-in purchases can also be done at home. However, 

if the customer asks to send to them, we will doing cash on delivery and postage if far 

from home. Here the address of N.A.S Legacy: 

PT 2180 Lorong Seluang, 

Taman Setia Jaya 

45300 Sungai Besar, Selangor 
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 Organization Chart of Pin’cess Perfume By ain 
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 Mission and Vision Pin’cess By Ain 

Missions and visions related to actions and concepts are each performed in different 

ways or methods. A mission is an action associated with a group of individuals united 

by a common intention. The other, a vision is a concept or goal seen by individual.  

 

 

 

 

 

 

 

 

 

 

 

 

 

• Help people to stay fragrant 
and confident as well as help 
ourself and other generate 
income to make themselves 
and their families happy

Mission of 
Pin'cess By 

Ain

• Pin'cess Perfume By Ain 
become the best quality 
perfume with afford price 
number 1 in Malaysia

Vision of

Pin'cess By 
Ain 
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 Descriptions of Pin’cess Perfume 

 

Pin’cess perfume very special because everyone can afford it. Pin'cess 

perfume quality Eau De Parfume (EDP) which is the second highest 

quality for the level of perfume content. EDP perfume contains 15% to 

20% concentration. Therefore Pin'cess Perfume fragrance can long lasting 

more than 8 hours. Usually the price of perfume with quality EDP around 

RM50 above but the price of Pin’cess Perfume very affordable.  

Other than that, Pin'cess Perfume can also be worn for prayers (Solat). 

According to Ustaz Fauzi Mustafa, it is lawful to Solat and wear perfume 

that contains alcohol but the alcohol consists of Methanol because the basic 

sources of methanol are wood and flowers.  

              

       Picture 1: The Difference of All Perfume Types 
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Picture 2 : 10 Scent Inspired Perfume 

 

Next, based on picture 2, Pin’cess perfume has 10 scent inspired from international 

perfume such as Bombshell from Victoria Secret, Apple Blossom by Bath and Body, 

Forbidden Rose by Avrill Lavigne, Gucci Flora by Gucci, Vanilla Madagascar by Bath 

and Body, Lady Million by Paco Rabanne, Chloe by Chloe U.S, Killer Queen by Katy 

Perry, Midnight fantasy by Britney Spears and Honeydew by Bodyshop. Majority of 

Pin’cess Perfume does not make people feeling dizzy when wear that and smell that 

because of majority of them is smooth and soft scent. 

 

 

 Picture 2: Pin’cess Perfume Specialties 

 

  

Pin'cess 
perfume 

specialties

1) The quality 
of perfume is 

Eau De 
Parfume (EDP) 2)The 

fragranc
e lasts 
more 
than 8 
hours

3) Pin'cess  
perfume can be 

wear before 
during prayers

4 ) Pincess perfume 
10 international 

perfume inspired 
fragrances

5) fragrance 
that does not 

make the head 
dizzy
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           Based on Picture 3, Pin’cess perfume has 2 size which is 35 ML and 10 ML. 

Every size has advantages such as 35 ML can use 3 month and more. 10ML for 1 

month and more because depends to the way pin’cess customer (Pin’s Lover) use 

that. Majority Pin’s Lover buying 2 size for put at home and the small one to put in 

handbag or pocket or bring to travel. The bottle very exclusive because make by 

high quality glass.   

                      

                   Picture 3: Size of Pin’cess Perfume 

 

 Price of Pin’cess Perfume  

 

Size of Perfume SM SS Postage  

(JNT Express)  

 

10ML 

 

RM15 

 

RM20 

SM:RM7 

SS:RM11 

 

35ML 

 

RM49 

 

RM55 

SM: RM7 

SS: RM11 

 

Pin’cess by Ain using price that Pin’cess HQ given. Every month Pin’cess will doing 

promotion and the price will be given by Pin’cess HQ. Usually Pin’s Lover who buy 3 

bottle above 10ML will get free postage and freegift from Ain and if buy 2 bottle 35ML 

also can get free postage and freegift from Ain. Majority of them will be happy and 

will repeat again. 
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3.0 Facebook Pages 

  URL Facebook Pages 

  https://www.facebook.com/Nurain.Masitah99/  

 

 Facebook Post –Teaser    

Teaser posting is important to take attention and make customer curious about Pin’cess 

Perfume. When customer feel like that they will go to facebook pages to know what 

Pin’cess Perfume is. And then they will wait the counting to the end to know the new 

information.Teaser is counting for something new like sale or new brand or new 

packaging or happy news for customer. 
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 Facebook Posting- Soft Sale 

Soft selling involves using subtlety during the sales process, relying on persuasion and 

persistence to achieve success. Soft sellers approach prospect (Customer) from an 

empathetic position, try to understand what makes them tick. Naturally this process 

requires the sales person to have ample time to achieve success. Soft sale for Pin’cess 

perfume we always using the motivation word, humanity campaign, du’a, quotes and 

picture of me with caption wishing to make my customer trust and feel someone care 

about them. 
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 Facebook Posting –Hard Sale 

Hard selling involves directness, aggression and forward thinking to achieve a lead or 

sales quickly. Hard sellers rely on an absolutely solid sales pitch which frequently only 

has one chance to succeed. Hard sales usually put a high amount of pressure on the 

customer. Hard Sale for Pin’cess Perfume is put price at poster or at the caption. 

Usually if I put price on the poster, I will put advantages of perfume at caption. That 

will make customer clear with our directness talk about our product. 
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 Graphic Online Marketing 

 

Every element that using in poster has own function. Effective marketing design needs 

to understand the importance of  “Posting” graphic designers and dealers need to jointly 

see and know how to communicate business sales messages to customers. This is 

important because design carries a marketing message, and should be in line with 

business goals 
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Pin’cess Perfume using online marketing to selling perfume. So the element graphic 

we using was image of pin’cess perfume. For example element color we use is black 

and gold because the color show the main color of “Pincess Perfume”, we also founder 

of Pin’cess Perfume to make other people know about the founder. Prospects 

(Costumer) are more likely to buy from businesses or people they know, like, and trust. 

So I don't just use product photos but I use photos of myself with Pin'cess Perfume. It’s 

one thing to build relationships through the marketing process. The job of a graphic is 

to elevate the customer’s mood to recognize and place trust in the dealer’s business or 

services. Understanding graphic design will change negative customer opinions into 

positive ones. Therefore the use of Font type, Shape Color, Appearance and position 

of product info is very important. Therefore it will be profitable for the business. 

  

Pin’cess Perfume using poster, video and picture as posting to deliver information to 

customer. The color I using is light color to take attention and to make other focus to 

see our posting for example purple, marron, blue, gold, grey, green and for font I always 

using white bold because the color light white will attract customer to read the 

information. I also using picture of me, founder, perfume and image that suitable for 

the content to make customer understand even just look the posting without read 

caption because most of them more like see poster than read the caption. 

 

In conclusion graphic is the most persuasive art in our world today. It is spread across 

various media platforms that hit consumers every day 
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4.0 Conclusion  

Digital businesses existed as early as the 90s when the internet was used commercially all over the 

world. Websites that initially display information, become a platform for doing business. 

Currently, there are new terms of electronic commerce or e-commerce. In Malaysia, its existence 

is as early as the 20th decade. The term e-commerce evolved into electronic business, followed by 

marketing and electronic marketing. 

The latest development of digital technology changes existing business models and new creations, 

introduction of products and services as well as increased efficiency of business processes which 

ultimately made businesses more competitive. The existing economic transition for the digital 

economy is important to accelerate economic and national growth, with the driving force behind 

many entrepreneurs and small and medium enterprises (SMEs). 


