
Universiti Teknologi MARA 

 

 

 

Jas Ads: Advertisements Listings Web 

 

 

 
Khairul Naim bin Anuar 

 

 

 

 

Thesis submitted in fulfilment of the requirements 

for 

Bachelor of Information Technology (Hons.)  

Information Systems Engineering 

Faculty of Computer and Mathematical 

Sciences 

 

 

 

 

 

 

January 2020 
 



 

iii 

 

ACKNOWLEDGEMENT 
ACKNOWLEDGEMENT 

 

First and foremost, I would like to thank my project supervisor, Miss Anis Afiqah Binti 

Sharip. Without her assistance and dedicated involvement in every step throughout the 

process, this thesis would have never been accomplished. I would like to thank her for 

her constant support, kindness and understanding over the past year.  

 

Getting through this project, obviously required more than academic support, and I 

have a lot of people to give my gratitude for listening to and, at times, having to tolerate 

me over the past few years. I cannot begin to express my gratitude and appreciation 

for their friendship and support. 

 

Most importantly, none of this could have happened without my family who has been 

kind and supportive to me through thick and thin. Every time I was ready to quit, they 

are my inspiration to keep on going and I am forever grateful for that.  

  



 

iv 

 

ABSTRACT 
ABSTRACT 

 

Advertisements are everywhere and is a part of the effort to reach a certain target 

audience of interest or to become widely known. Sometimes, having advertisements 

may not be able to go far due to doing the wrong approach. Thus, this project focuses 

on obtaining that reach by providing a centralized platform for a certain area to 

promote and advertise their products or services. With a centralized platform it will be 

easier to reach certain audiences due to having all the community to use the same 

system. The development of this system follows the Waterfall method of the SDLC as 

it is the simplest method for small projects. In order to produce a good e-commerce 

system, the project must include usability testing with a lot of actual users of the system 

to get a better grip on the ease of use of the system. The users have flexibility on 

posting their advertisements as the system provides multiple variation options to be set 

in the advertisement for buying and selling products. The findings of project include 

the comparisons of similar applications, gathered user stories, the Software 

Requirements Specifications, the Software Design Document, the complete system 

and the results of the testing phase. There are several constraints to the system, but it 

is just a mere will to further improve the system in the future.  
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