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Cioccolatt-r

- L B\IISSION LETTER

' .:f in Business Studies.

,.:er 6.

-:siti Tekr:oiogi N{ara Sararvak.

" -:-,. \lukah.

, ., j Setiara.ja Mukah.
1rl1- ...iii.ill

..".' 4 September 2014

. :r:h Binti Lajim

'-' ;,:r:hrp Lectut'er tl-\T300;.

. - : Ieknologi l,Iara Sararvak-

- l'' l Lrkah.

" - : Setiarajai\{ukah.
{Jll- . I -.[:1n

I-rh fu mentioned above title, we had completed our Business Plan Report and we

rd like to $$mit it. The studies and research has been done according to the

g*l*fues and procedures.

'. s-e really appreciate your kindness ia guidiag aad advising us &roughout this process

-: 'rompleting the busiaess report" therefore, we wouid like to thaxk you. Without your

iiance. we might not be able to be ia the right track and produce a gcod

I \t-e certainly use the knowledge and the skills we gained from

=s proposal in the futare. Thus, we actually can start our very.

1

business.

of,making
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Cioccoiato

I.3EXECUTIVE SUMN{ARY

Cioccolato is a partnership business that consists of four partners where they

share the same interest and passion ia ctrocolate. The four partners are the General

Administratisn Manager, Marketi*g Manager, Operation Manager, and

Cioccolato is a business maialy based orl selling every luxuries type of chocolate

as our product. Mostly, we import aur eatire product &om overseas. The brand that we

often choose is Toucher, Godiva tindl Do*ckels, Daim, Beryl, Tobierone, Mars,

Hershey's, and Daiana. Our market targets are children, young adults, and adult that

comes from intermediate and high income family that crave for luxury chocolate.

>ual1r. r{-oman and chiidren really favour chocolate hecause chocolate them leel

loved and special besides &e tastiaess. ?ke uniry:eness sf cur is rve ofler luxury'

r"-hocolate which aot practically fouad in arry grmeries store rare in the market.

Other services that we have are seasonal and special promotions. Seasonal

: ,;:-iotions are srich as durin_t Valentine's Dav. and

.::ing han:per packaging which tull *ith branded

-: ':itoal promotion.

Chinese New

chocolate and

Year usually

for those

We decided our location to be at strop lot in front of Medan Mall, Mukah. It is
suategic place wbere it is lacated ia the centre *f town Mukah. Furtheracre, Medan Mall
is the frst mall in Mukah. Thus, for sure customer will go there and they will notice our

shop that only in &ont of Medan Mall. The locatioa also aear to the neighbourhood and

mir-ersity at Mukah. H€rce, it wiil be easier for the customers tc stop by at our shop.

We expected to incrsase tlre ar:rnber of customsr aad gaia profit siace we are the

trnll' chocolate shop in Mukah. T/e aim to be the famous chocolate shop in Mgkah. We

htrpe in the future we can expand aur business in other states or other town and our sales

- :..nr to the maximum.

4

I



Cioccolato

5 I\ TRODUCTION OF BUSINESS PLAI{

The business plan of Cioccolato is proposed so that it can be taken by

:,:mprehensive manner. This business plan gives us the opportunity to assess on business

=f.ustry in the future. We decided ta form partnership business which w€ can spend our

=erest in chocolate industry. The business is ia form of enterprise which consists of four

careholders.

.{ll shareholders had agreed as stated in the agreement letter that mentioned about

,: -':rial. contribution. loss andprofit of the busrness. We choose this business because

' .,', s the equalitv aud no oire u,ill discriminated as the profit or losses are equally

-, I :ls stated ratio and the t-urancial manager r,vill announce u.hether the business r,vill

@ how much profit or loss by the ead of the year sales.

To sum up, the partnership is an excellent option fur us to take part in because the

knowledge in

dieve high productive &om time to time.
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