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ABSTRACT

The free online marketing strategies to generate traffic for commercial websites were
studied. The study aims to help existing and new businesses with low or no
marketing budget to be able to promote and market their products and services on the
Internet through the most effective ways without having to pay for the marketing
services. This study emphasize only on the three most popular free online marketing
strategies, which are the search engine submission, affiliate program and banner
exchange programs. These three online marketing strategies are known to generate
the most traffic for various types of websites. This study will also emphasize on
commercial websites as this website is most concern with generating traffic since it

often sells products or services to users.
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