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ABSTRACT     

    

Most artists and designer in graphic industry earn income by working as a full -time or part 

time designer under a company and some of them working alone as a freelance artist, especially 

illustrator artists out there face difficulties in getting customers due to increasing competition   

and   there   are   many   skilled   and   highly   capable   illustrator   artists   who  attract 

customers to get their services compared to illustrators who are still new or good illustrators 

but get less customers. Being an illustrator artist not only requires a good portfolio to attract 

customers but also requires skill and knowledge to market their artwork to gain customers from 

time to time. This research aim is to study the challenges faced by Illustrator in Malaysia 

focusing on marketing and selling artwork strategies. This study sourced data from the 

internet such as articles, blogs and this study also uses the survey questionnaire method for 

local illustrators in Malaysia in regard to effectiveness of marketing and sell as an 

illustrator.    

Data will be collected and will be adjusted to the objective of the study to ensure that the data 

obtained is useful and effective and provide solutions to the main problems that are related on 

marketing and sell artwork. This study will examine the strategy of how to market and sell 

illustrator artwork or get a project in an effective way and the right way to find customers. At 

the end of this study illustrator can learn marketing is an important knowledge if you want to 

be an illustrator and illustrator must be good at marketing their artwork to get customers in an 

effective way.   (268 words)    
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