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EXECUTIVE SUMMARY

Apple Inc is one of the most iconic companies of the recent decade. Apple has not only been
developing and selling great products. More importantly the company has been building an
incredible platform and an ecosystem for its loyal users within which it could further sell apps
and services. The company is not immune to general market trends and some of the product
sales are slowing down either due to markets maturing such as smartphones or due to a
general industry decline such as music players and computers. Apple has a formidable
competition within well established and well financed companies such as Alphabet, Samsung,
Amazon, HP as well as newcomers from China like Huawei and Xiaomi. Despite strong
competition the company managed to grow and thrive within its industries and enjoys one of
the best balance sheets and financial metrics among its peers. One of the focused products is
[Phone 11. The iPhone 11 is a smartphone designed, developed, and marketed by Apple
Inc. It is the 13th generation, lower-priced iPhone, succeeding the iPhone XR. It was unveiled
on September 10, 2019, alongside the higher-end iPhone 11 Pro flagship at the Steve Jobs
Theater in Apple Park, Cupertino, by Apple CEO Tim Cook. However, there are several
drawback of the iphone 11 such as small battery capacity and there is no 3.5mm audio jack.
Therefore, some improvement are taken into consideration by doing this analysis such as
upgrade the battery capacity that can prolonged the battery life and add the 3.5mm audio jack

for more user’s satisfaction.


https://en.wikipedia.org/wiki/Smartphone
https://en.wikipedia.org/wiki/Apple_Inc.
https://en.wikipedia.org/wiki/Apple_Inc.
https://en.wikipedia.org/wiki/IPhone_XR
https://en.wikipedia.org/wiki/IPhone_11_Pro
https://en.wikipedia.org/wiki/Apple_Park
https://en.wikipedia.org/wiki/Tim_Cook

2.3 Products/Services

2.3.1 Products

Apple Inc. offers a wide range of products covering from computers to
smartphones to tablets and so on. Due to the wide range of products, it is not weird that
Apple is the world’s most valuable company, with a market value that is climbing ever
closer to $1 trillion. It is among the world’s most recognizable and valuable brands, and it
has grown from a tiny computer upstart into a consumer electronics behemoth with
roughly 500 retail stores in prime locations worldwide. Apple’s first product was a
computer, more specifically the 1976 Apple I, which had distinctly convenient computer
terminal circuitry and usability. Jobs and Wozniak had to sell Jobs’s VW Microbus and
Wozniak’s expensive calculator to pay for their new creation. In 1977, the Apple Il was
born. It was a much more commercial product and came with its own case. It had a MOS
Technology processor running at just IMHz with 4KB of RAM. However, today’s
iPhones have processors running at 1,800 times the clock speed with 500,000 times more
RAM. By following the Apple computer models timeline, the company rapidly improving,
diversifying and expanding to dozens of models per year. This was changed when Jobs
returned in 1997 and forced the company to look at its old Apple products and limit its
scope a great deal. That’s around when the modern, sleek designs of the iMac and iBook

were created.

Historically, Apple’s first official smartphone was actually the ROKR E1, which
was released in 2005. This product was very limited but laid the groundwork for the first
Apple iPhone; history focuses on that product and has somewhat forgotten the ROKR. In
June 29, 2007, was the first Apple iPhone was released. Other than Macbook and iPhones,
Apple Inc. has produced a lot more products which are also captured the heart of users
around the globe like Mac Mini, Apple Watch, iPod, Apple TV and iPad. Each of the
products have a series of improvement throughout the years and each continuation of the
product are labelled in number forms to show that the new model of the product like the

Apple Watch Series, iPhone series and etc.

2.3.2 Services

As Apple Inc. offers long list of products, its services are not too far behind as well. Its

services consists of’
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