UNIVERSITI TEKNOLOGI MARA

THE INFLUENCE OF DOMESTIC
EDU-TOURISTS' PERCEIVED
VALUE, SATISFACTION AND
PERCEIVED RISKS ON THEIR

BEHAVIORAL INTENTIONS
TOWARDS EDU-TOURISM
PACKAGES IN MALAYSIA

NORNAJIHA BINTI KAMDI

PhD

November 2021



AUTHOR’S DECLARATION

I declare that the work in this thesis was carried out in accordance with the regulations
of Universiti Teknologi MARA. It is original and is the results of my own work, unless
otherwise indicated or acknowledged as referenced work. This thesis has not been
submitted to any other academic institution or non-academic institution for any degree

or qualification.

I, hereby, acknowledge that I have been supplied with the Academic Rules and
Regulations for Post Graduate, Universiti Teknologi MARA, regulating the conduct of

my study and research.

Name of Student :  Nornajiha Binti Kamdi
Student I.D. No. i 2015415244
Programme : Doctor of Philosophy (Hotel and Tourism

Management) — HM950
Faculty :  Hotel and Tourism Management

Thesis Title . The Influence of Domestic Edu-Tourists' Perceived
Value, Satisfaction and Perceived Risks on their
Behavioral Intentions towards Edu-tourism Packages

in Malaysia

Signature of Student e

Date : November 2021

111



ABSTRACT

The informal edu-tourism that comprises travels for the purpose of informal education
and lifelong learning has become a well-developed trend that uses tourism as a tool to
complement learning and accumulating experiences from practice. One of the ongoing
efforts include the development of Malaysia 101 Edu-tourism Packages (M1EP), a
niche platform hosted by several universities in the country. However, universities that
consistently generate income from the edu-tourism packages continue to be dominated
by only a few. The potential of informal edu-tourism and how domestic edu-tourists
perceive the edu-tourism packages is overlooked. This study fills this void by
investigating the relationships between perceived value, overall satisfaction and
behavioural intentions, and by examining the moderating influence of perceived risk in
the context of edu-tourism packages. Respondents were domestic edu-tourists who have
experienced edu-tourism packages under M1EP. A total of 372 usable data were
analysed using the Smart-PLS 3.0 and SPSS software. The results were consistent with
those from previous studies showing that perceived value has a significant role in
forming satisfaction and behavioural intention. The four significant values namely
experiential value (universities/edu-tourist interaction, activity participation, culture
and knowledge); functional value (establishment, service quality, the image and price);
social value (social image, enhancement of social self-concept, and social interaction.);
and epistemic value (knowledge and skill) were discovered to affect the domestic edu-
tourist overall value perceptions towards the edu-tourism packages. This implies that
managing and marketing these four value dimensions in edu-tourism packages is
extremely critical towards favourable value creation. University organizers and
marketers are recommended to take into account the order of importance of these value
dimensions to better develop positioning strategies and to successfully promote this
particular type of tourism. The result also shows strong support for the hypothesis that
perceived risk moderate the relationship between satisfaction and behavioural intention,
and the effect is more pronounced in the perceived low risk packages.
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