


ABSTRACT

This study examined the factors and the domain factor that influence e-travel purchase
among Universiti Teknologi Mara (UiTM) Malacca City Campus students. A stratified
sampling method was used to identify the number of respondents from eight different
programmes and the total sample comprised of 150 students who studying at UiTM
Malacca City Campus. Data were collected via self-administered questionnaires. The
questionnaires consist of three sections: respondent’s demographic background, factors
that influence e-travel purchase and dominant factor influencing e-travel purchase.
Result indicated that, all the factors analysed in this study (information quality, trust,
navigation (ease of use), personal characteristic, product quality and webpage
presentation) influenced e-travel purchase among students. The finding revealed that
information quality was the domain factor that influenced e-travel purchase among
UiTM Malacca City Campus students. The focus of this study was only on the six
factors which are information quality, trust, navigation (ease of use), personal
characteristic, product quality and webpage presentation. However, the result cannot be
generalized to all university students. There is a possibility that this study did not cover
all the factors that influence e-travel purchase among university students. Future study
should explore other factors that influence e-travel purchase among university students

with a broader range of population and areas.



TABLE OF CONTENTS

ACKNOWLEDGEMENT

ABSTRACT

TABLE OF CONTENTS

LIST OF TABLES

LIST OF FIGURES

LIST OF ABBREVIATION / NOMENCLATURE
ORGANIZATION OF STUDY

"CHAPTER ONE: INTRODUCTION
1.1 Background of Study
1.2 Problem Statement
1.3 Research Objective
1.4 Research Question
1.5 Scope of Study
1.6 Significance of Study

1.7 Theoretical Framework

CHAPTER TWO: LITERATURE REVIEW
2.1 Information Quality

2.2 Trust

2.3 Navigation (Ease of Use)

2.4 Personal Characteristics

2.5 Product Quality

2.6 Webpage Presentation

2.7 E-Travel Purchase Decision

iii

Page

i

1ii

vii
viii

X

O O W s AW

10
11
12
13
14
15



CHAPTER THREE: RESEARCH METHODOLOGY
3.1 Introduction

3.2 Sample Population and Plan

3.3 Unit Analysis

3.4 Research Design

3.4.1 Survey Instrument

3.4.2 Data Collection Method
3.5 Data Analysis Method

3.5.1 Frequency Distribution
3.6 Reliability Analysis

CHAPTER FOUR: DATA ANALYSIS
4.1 Introduction

4.2 Respondents’ Profiles

4.3 Mean Score

4.4 Frequency Report

CHAPTER FIVE: CONCLUSION
5.1 Discussion

5.2 Limitation of Study

5.3 Recommendation

5.4 Conclusion

REFERENCES
APPENDIXES

16
16
17
18

18
19
24
24
25

27
27
30
35

36
37
37
38

vii



Tables
Table 3.1

Table 3.2
Table 3.3
Table 3.4
Table 3.5
Table 3.6
Table 3.7

Table 3.8

Table 3.9

Table 3.10
Table 3.11
Table 3.12
Table 3.13
Table 3.14

Table 3.15

Table 3.16

LIST OF TABLES

Title
Section Al- Information Quality

Section A2- Trust

Section A3- Navigation (Ease of Use)
Section A4- Personal Characteristics
Section A5- Product quality

Section A6- Webpage presentation

Section A7- Likert Scale

Section A8- Domain Factors That Influence

E-Travel Purchase

Gender of the Respondents

Age of the Respondents

Marital Status of the Respondents

Race of the Respondents

Educational Level of the Respondents
Code of Programmes of the Respondents
Respondents Experience towards Travel
Online Product

Reliability of Each Variable —

Total Statistics 24

Page

19

20

20

20

21

21

22
22
22
22
23
23

23

23

25



	‘Factors That Influence E-TravelPurchase Among University Students’
	ACKNOWLEDGEMENT
	ABSTRACT
	TABLE OF CONTENTS
	LIST OF TABLES
	LIST OF FIGURES
	LIST OF ABBREVIATION / NOMENCLATURE
	ORGANIZATION OF THE STUDY
	CHAPTER ONE : INTRODUCTION
	1.1 BACKGROUND OF STUDY
	1.2 PROBLEM STATEMENT
	1.3 RESEARCH OBJECTIVES
	1.4 RESEARCH QUESTIONS
	1.5 SCOPE OF STUDY
	1.6 SIGNIFICANCE OF STUDY
	1.6.1 Practitioners
	1.6.2 Online Shoppers
	1.6.3 University Students
	1.6.4 Researchers

	1.7 THEORETICAL FRAMEWORK

	CHAPTER TWO : LITERATURE REVIEW
	2.1 Information Quality
	2.2 Trust
	2.3 Navigation (Ease of Use)
	2.4 Personal Characteristics
	2.5 Product Quality
	2.6 Webpage Presentation
	2.7 E-Travel Purchase Decision

	CHAPTER THREE : RESEARCH METHODOLOGY
	3.1 INTRODUCTION
	3.2 SAMPLE POPULATION AND PLAN
	3.3 UNIT ANALYSIS
	3.4 RESEARCH DESIGN
	3.4.1 Survey Instrument
	3.4.2 Data Collection Method

	3.5 DATA ANALYSIS METHOD
	3.5.1 Frequency Distribution

	3.6 RELIABILITY ANALYSIS

	CHAPTER FOUR : DATA ANALYSIS
	4.1 INTRODUCTION
	4.2 RESPONDENTS’ PROFILES
	4.3 MEAN SCORE
	4.4 FREQUENCY REPORT

	CHAPTER FIVE : CONCLUSION
	5.1 DISCUSSION
	5.2 LIMITATION OF STUDY
	5.3 RECOMMENDATION
	5.4 CONCLUSION

	REFERENCES
	APPENDICES



