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EXECUTIVE SUMMARY 

 

 

According to Logitech (2021), Logitech was founded in Lausanna, Switzerland in 1981 

and expanded rapidly in Silicon Valley. Logitech develops products and experiences 

which have a place in everyday people's lives as a Swiss company focusing on 

innovation and quality. Faithful to its revolutionary computer peripherals and many new 

market products, including the infrared cordless mouse, the thumb-operated trackball, 

the laser mouse and more. Logitech is a multiple branded company that designs 

products, which bring people together through music, gaming, video and computing, 

and sells products in almost all countries. Logitech also markets their products under 

various brands include Logitech, Logitech G, ASTRO Gaming, Ultimate Ears, Jaybird, 

Blue Microphone, and Streamlabs (Logitech, 2021). Based on Scartozzi et al. (2020), 

the Logitech G Pro Wireless is an amazing wireless gaming mouse that is powerful 

enough for office use. It has really good performance and is flexible inside the 

companion app. Its scale and form are beautiful and relaxing and are ideal for nearly 

all hands and grips, except little fingertip hands. It has both an ambidextrous latency 

design and a wired or wirelessly very low click latency. However, it induces some drag 

using its cord. It also has only two extra buttons on each hand, which might not be 

sufficient for competitive MMO players.
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2.3 Products/Services 

Logitech are a reputable manufacturer and many people on PCMR use keyboards, 

mice, headsets and speakers from them every day without issue. With products sold 

in almost every country in the world, Logitech has developed into a multi-brand 

company designing products that bring people together through music, gaming, video 

and computing. Brands of Logitech include Logitech, Logitech G, ASTRO Gaming, 

Ultimate Ears, Jaybird, Blue Microphones, and Streamlabs. Being a worldwide 

manufacturer company, Logitech is not only sold their products but also provides online 

services. For example, they provide advising services about how to determine a good 

product.  Table 2.2 shows the examples of products from Logitech and their services. 

 

Table 2. 2: 
Examples of products from Logitech and their services (Wikipedia, 2021) 

CATEGORY PRODUCT TITLE DESCRIPTION 

Ball mice 
 

Cordless Mouseman Wheel 

 

Release year: 1999 

Buttons: 4 

Scroll wheel: Yes 

Sensor type: Opto-mechanical 

Wireless: RF 

Batteries: RxAAA 

Optical mice MX Anywhere 3 for mac 

 

Release year: 2020 

Buttons: 6 

Scroll wheel: Free Spinning 

(toggled by mechanical switch 

or autoshift via software) 

Sensor type: Darkfield Laser 

Resolution (dpi): 200 - 4000  

Wireless: Bluetooth 

Batteries: Rechargeable Li-Po 

(500 mAh) battery 

Remarks: Full charge can last 

up to 70 days. Able to connect 

to three separate devices. 

Logitech Flow compatible 
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