
UNIVERSITI TEKNOLOGI MARA

FACULTY OF HOTEL AND TOURISM MANAGEMENT

THE FACTORS THAT INFLUENCE VISITOR’S PURCHASING

DECISION TOUR PACKAGES TO PULAU PAYAR MARINE PARK,

KEDAH

By

NURAINI MARDIAH BINTI MOHAMED NASIR
2012689576

NUR IZZATI BINTI ALIAS

2012877542

SITI NOR FARHANA BINTI MOHD SAID

2012840246

Bachelor Of Science (Hons) (Tourism Management)

Independent Study (HTM 650)

June 2015



ABSTRACT

This study is designed to identify the factors influence visitor’s purchasing tour packages

to Pulau Payar Marine Park (PPMP). Services and price are the independent variables. The

dependent variable is visitor purchase decision. The objectives of the study are to identify

the most factor influence visitor’s purchase decision tour packages and to identify the

relationship between visitor’s motivation and the factors influences visitor purchase

decision. The data set in this study are collected from the visitors using tour packages in

PPMP through questionnaires. A number of 108 respondents in that area had become the

sample in this study by answering the questionnaires that randomly distributed.
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