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EXECUTIVE SUMMARY

Kuala Lumpur Craft Cultural Complex is a craft center located at the Jalan Conlay,
Kuala Lumpur. It was established one year ago and a few promotional program had
been conducted in order to create public awareness. The promotional activities is
done by the management of Kuala Lumpur Craft Cultural Complex itself under the
authority of Malaysian Handicraft Development Malaysia, KRAFTANGAN, a semi-

government organization.

This study is done to examine how effective is the promotional program by doing a
survey on the people awareness of its existence. The target respondents are people at
the executive level and above working in Kuala Lumpur and the tourists visiting the

place.

The research have been conducted through the distributions of questionnaires,
observation and interviews. An analysis of the strengths, weaknesses, opportunities
and threats had been carried out in order to identify the best way to develop an

effective promotional strategy.

Kuala Lumpur Craft Cultural Complex is believed to be a popular craft center in the
future if there is an effective promotional strategy conducted. The promotional
strategy developed in this study is hoped to be an effective one in order to create the

public awareness and to attract more people to visit the place.
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