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ABSTRACTY

This study is 1o examine the public awaremess towards the
promotional activities of Darul Ehsan Tourist Centre (DETC).
The research focused more on the promotion mix clements as
the factors of the public awareness and how those factors create
public awz&eness. The level of public awareness will be

measured by evaluating the performance of elements.

Analyses of the research have been carried out by distributions
of guestionnaires and observation. Fifty sets of questionnaires
have been distributed both to the people who vistted DETC and
the public around Shah Alam area. This 1s due to the fact that
those people are DETCS’ target market. Due o the time
timatation in collecting data, the sample size is chosen as long

as it can represent the population.

Data collected are being processed by using Statistical Package
for the Social Science (SPS8) software. Researcher later on
tested the hypotheses formulated earlier. The findings or results
were used by researcher to make decision that 1¢ whether to

accept the nuil or the alternatives hypothesis.
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