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ABSTRACT

This research has been designed in order to examine the secondary school students’
awareness towards the existence of JAIPETRA College. The study is to measure whether
they are aware or not about the existence of JAIPETRA College. Among the assumptions
et are the level of awareness towards the existence of JAIPETRA College is low, the
different perception of the students about study in Kelantan and the awareness of students
on JAIPETRA College vary from school to school.

A total of 100 respondents have been chosen as samples based on stratified random
sampling. The data has been collected through questionnaires. All of the respondents were
required to fulfill the questionnaires that had been distributed in ten schools around Kota
Bharu area. The data collected has been presented in the table by using frequencies test for
each question as 1t easier to understand and interpret. Cross tabulation and Chi-square rules
will be used for hypothesis testing. It is to give guidelines in making decision to accept or
to reject hypothesis.

From the total respondents 50 percent are from Arabic Secondary school and 50 percent
from ordinary secondary school. 95 percent of the secondary school students are aware
about the existence of private college in Kelantan. From the total respondents, 70 percent
prefer to study at Private Higher Learning Institutions outside Kelantan. There is
relationship between the gender and the place of HLI preferred to further study. But there
is no relationship between awareness and interest to further study at PHLI and also the
types of school. 51 percent are aware of the JAIPETRA College location, 76 percent are
aware of JAIPETRA College concept, 60 percent are aware of JAIPETRA College
courses, 45 percent are aware about JAIPETRA College approval and 25 percent are aware
about intake session in JAIPETRA College. 95 percent of target customers preferred the
Islamic + Professional Concept. Most of them, 42 percent read the Harakah Newspaper.

Therefore, several recommendations have been forwarded in order to increase the
awareness and improve the quality of the service such as through effective advertising,
publicity etc.

This project paper presents the ability of the researcher to interplay the theories learn and
application to the real condition of conducting the research, concluding the real findings
and present practical ideas to improve products and services at JAIPETRA College.
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