A STUDY ON THE MARKETING MIX
STRATEGIES, MARKETING AUDIT AND
MARKETING PLAN IN TELEKOM
MALAYSIA BERHAD

PREPARED FOR:

PUAN MUHAZITA BT ALIAS
COURSE TUTOR OF BBA (MKT)

PREPARED BY:
ROSLINA BINTIALLI

96445845
BBA (HONS) (MKT) 04

MARA INSTITUTE OF TECHNOLOGY



ACKNOWLEDGEMENT

ASSALAMUALAIKUM W.B.T

First and foremost, Syukur Alhamdulillah to Allah SW.T for had shown me in
completing this report.

I would like to express my gratitude to MR. ABDOL SAMAD BIN NAWI, lecturer
of Mara Institute of Technology as my advisor of practical training for guiding and

advising me towards this report.

Also greatly appreciated to MRS. MUHAZITA BT ALIAS, Course Tutor of BBA

(HONS) (MKT) and TUAN HAJI RAZALI B. ABD RAHMAN as second

examiner for this report.

A special thanks goes to DR ALIASAN MOHD, Manager of Outlet Business
Management / TQSB, Telekom Malaysia Berhad Kuala Terengganu for their effort to
give me opportunity to do practical training at this organization and give me so many

valuable information and materials regarding marketing activities.

Lot of thanks goes to all the staff at Outlet Business Management / TQSB, Telekom
Malaysia Berhad Kuala Terengganu for their commitment and kindness during my

practical training.

Last but least, special warm thanks to MY BELOVED PARENTS and also my
special person, MR. HASLI B. IBRAHIM, who are always support and encourage

me in whatever I do.

May Allah Bless Us.

(i) B
AN RN



ABSTRACT

Telekom Malaysia Berhad (TMB) is not a new name in our country and it is a well-
known organization in the telecommunication industry in Malaysia. Their aim is
leading the way in this industry. Until now, TMB still can monopoly in the
telecommunication service market, especially for the fixed line telephone service

whether for residential, business company or corporate and government.

However, TMB’s subscribers decreased, especially for cellular communication
system since the competitors entered in the telecommunication industry like Celcom,
Sapura, Binariang, Mutiara Telecom and Time Telecom. The main reason of many
subscribers prefer to choose competitors’ cellular system is because they charged the
lower rate than TMB besides they provide better quality of service. However, TMB
cellular system has special advantage since their cellular system has the widest and
largest coverage at 99 percent nationwide. So, it is also TMB’s strength in order to

attract the large number of population for this system.

Actually, Telekom Malaysia offered so many promotion packages like Internet Bonus
Line Package, New Entrepreneur Package, Family Gets Family Package, Wira
Package, SUKOM promotion and so on, but there still have many subscribers who do

not know about those promotion. This is because, all of the phemplot for each
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