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2.0 Introductions 

In 1958, LG Electronics was founded as Go/dStar (Hangul:��). It was established in the aftermath of 

the Korean War to provide the rebuilding nation with domestically-produced consumer electronics and 

borne appliances. LG Electronics produced South Korea's first radios, TVs, refrigerators, washing 

machines, and air conditioners. GoldStar was one of the LG groups with a sister company, Lak-Hui 

(pronounced "Lucky") Chemical Industrial Corp. which is now LG Chem and LG Households. 

GoldStar merged with Lucky_Chemical and LG Cable in 1995, changing the corporate name to Lucky­

Goldstar, and then finally to LG Electronics. 

In 1978, LG Electronics earned US$100 million in revenue from exports for the first time in its history. 

Rapid growth by globalization saw the company establish its first overseas production, based in the 

njted States, in 1982. In I 994, GoldStar officially adopted the LG Electronics brand and a new 

corporate logo. LG Electronics acquired the US-based TV manufacturer Zenith. In 1995, LG Electronics 

made the world's first CDMA digital mobile handsets and supplied Ameritech and GTE in the US. The 

company was also awarded UL certification in the US. In 1998, LG developed the world's first 60-

inch plasma TV, and in 1999 established a joint venture with Philips - LG Phillips LCD - which now 

goes by the name LG Display. 

In order to create a holding company, the former LG Electronics was split off in 2002, with the "new" LG 

Electronics being spun off and the "old" LG Electronics changing its name to LG EI. It was then merged 

with and into LG CI in 2003 (the legal successor of the former LG Chem), so the company that started as 

Goldstar does not currently exist. 

LG Electronics plays a large role in the global consumer electronics industry. LG launched the LG 

Chocolate mobile phone in 2005 and is the second-largest LCD TV manufacturer worldwide as of 

2013.By 2005, LG was a Top 100 global brand, and in 2006 LG recorded a brand growth of 14%. Its 

display manufacturing affiliate, LG Display, as of 2009 was the world's largest LCD panel 

manufacturer. In 2010, LG Electronics entered the smart phone industry. Since, LG Electronics continued 

to develop various electronic products, such as releasing the world's first 84-inch ultra-HD TV for retail 

sale. 

On 5 December 2012, the antitrust regulators of European Union fined LG Electronics and several other 

major companies for fixing prices of TV cathode-ray tubes in two cartels lasting nearly a decaqe. 



3.0 Company Profile 

3.1 Company Background 

LG Electronics (Televisions) 

LG Electronics launched an OLED TV in 2013 and 65-inch and 77-inch sizes in 2014. LG Electronics 

introduced its first Internet TV in 2007, originally branded as "Net Cast Entertainment Access" devices. 

They later renamed the 2011 Internet televisions to "LG Smart TV" when more interactive 

television features were added, that enable the audience to receive information from the Internet while at 

the same time watching conventional TV programming. 

In November 2013, a blogger discovered that some of LG's smart TVs silently collect filenames from 

attached USB storage devices and program viewing data, and transmit the information to LG's servers and 

LG-affiliated servers. Shortly after this blog entry went live, LG disabled playback on its site of the video, 

explaining how its viewer analytics work, and closed the Bright cove account the video was hosted on. 

LG's remote uses Hillcrest Labs' Free space technology to allow users to change channels using 

gestures and Dragon Naturally Speaking technology for voice recognition. 

As of 2014, LG is using web OS with a ribbon interface with some of its smart TVs. LG reported that in 

the first eight months after release, it had sold over 5 million web OS TVs. 

In 2016, exclusively to India, Indian arm of South Korea's LG Electronics Inc started selling a TV that 

would reject mosquitoes. It uses ultrasonic waves that are silent to humans but cause mosquitoes to fly 

away. It was released on June 16, 2016. The technology was also used in air conditioners and washing 

machines. The TV is aimed for lower-income consumers living in conditions that would make them 

susceptible to mosquitoes. 

LG Electronics manufactures a wide range of smart phones and tablet devices. Other than the G3, LG 

officially unveiled the curved smart phone, G Flex, on 27 October 2013. LG has released it in South 

Korea in November 2013, and later announced releases in Europe, the rest of Asia, and North 

America. At Consumer Electronics Show in January 2014, LG announced an U.S. release for the G2 

across several major carriers. In 2015, LG has released LG G4 globally in late May through early June. 


