“An Outlook on the Customers and Advertisers Acceptance

On The Neighbourhood Directory”

Prepared for:

Mr. Dzulkifli Ahmad
MKT 650 Advisor

I.T.M. Shah Alam

Prepared by:

Andi Suswandi b. Hj. Shamsuddin
95798432
Bachelor in Business Administration (Hons)
Marketing 04
I.T.M. Shah Alam

15 SEPTEMBER 1997



LETTER OF TRANSMITTAL

BBA (Hons) MARKETING

School of Business and Management
MARA Institute of Technology
40450 Shah Alam

September 15, 1997

Encik Dzulkifli Ahmad

Thesis advisor

School of Business and Management
MARA Institute of Technology
40450 Shah Alam

SUBMISSION OF THESIS

Enclosed is my thesis titled "An Outlook On The Customer And Advertisers

Acceptance On The Neighbourhood Directory".

The purpose of this thesis is to guide the company in the making of the new

pf‘oduct’s marketing plan. The thesis also includes some recommendations for the

marketing program of the new product.

I hope this thesis will meet you requirement and achived its desired objectives

Thank you.

Your sincerely,
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1. Introduction

1.1. Background

Telekom Publications Sdn. Bhd. is known as the sole publisher ofthe accurate
and complete directory information called Yellow Pages. The main purpose of it

is to provide an information that is vital towards the stimulation of commercial.

With the stable growth in the economy sector and an encouraging development
oftechnology, political and education, the need for fast and accurate information
among publics is also increasing. Although Malaysia is moving towards the
cyber globalization with the MultiMediaSupercorridor but the printed material or
directory books are still needed and probably saves time. With more specific
segmentation, TPSB plans to produce a new directory that is known as the

Neighbourhood Directory.

This directory will covers only four specific area in the Klang Valley, that is
Bangsar, Taman Tun Dr. Ismail, Damansara (Damansara Utama, Damansara
Height, Damansara Jaya) and Bandar Utama. This directory is basically the same

concept as the Yellow Pages.
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