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Abstract

Customer service is an integral part of doing business today. Customer 
service providers must have adequate preparation to interact effectively with 
today's customers. This does not magically appear. It is the result of a 
commitment to increase understanding of the customer, the knowledge of 
current trends, and the ability to develop skills to achieve excellence.
In response to the need for increased customer service, the study on "How 
can excellent customer service assist PPI in maintaining loyal corporate 
market" was created. The purpose of this study is to find the effectiveness of 
excellent customer service in assisting PPI in maintaining loyal corporate 
market.
The researcher used primary and secondary sources in order to gather data 
and information. Primary data such as questionnaires were distributed to the 
respondents within center regions ( Selangor and Pahang). Besides that, 
personal observation and personal interview were also held in PPI.
Secondary data also were used such as Internet, magazines, books, journal 
and annual report to find more related information.

From the findings, the result proved were as below:

1. Excellent customer service lead to the higher number of loyal 
corporate market.

2. The level of customer satisfaction towards PPI is dependent on 
the excellent customer service.

As a result, PPI should continue the process of seeking excellence in 
customer service. This is because, the only way to compete with the 
competitors in normal market where the quality and price of the product 
remain constant is through providing excellent customer service.
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