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EXECUTIVE SUMMARY
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Newspaper is the most popular medium for an advertisement purpose

since it is the cheapest and has broad acceptance by the people. Through
newspaper it is easy to approach and get the attention of the people to the

ads.

But in other view, newspaper is unable to influence the customer’s mind
effectively through the ads brought by the newspaper because people have
less awareness on the advertisement display or perform by newspaper,

they read the newspaper only for the news but not purposely for the ads.

Therefore this project paper is carry out to discover the truth and the fact
behind the newspaper as an advertisement medium by using some
methodology which may help the researcher in gathering the required
information. And beside that it is also use to make prove either it is right
or wrong, newspaper ads is unable to influence the consumers’ mind

effectively.

UNIT LU0 ar oL oo PEMBACA,

v

11
o
@]
(%3]
=

e
Ed



¢ v¢ v Newspaper advertisement influence

TABLE OF CONTENT

Page
Acknowledgement 1
Letter of transmittal il
Executive summary v
- Table of contents vi
List of tables viil
List of figures X
CHAPTER ONE : Introduction
1.1  Background 1
1.2 Problem Statement 3
1.3 Objective 5
1.4  Significance of study 6
1.5  Hypothesis 8
1.6  Limitation of study 9
1.7  Definition of terms 10
CHAPTER TWO : Company background 11
CHAPTER THREE : Literature Review 13
CHAPTER FOUR : Methodology and Design
4.1  Data Collection 32
4.1.1 Primary Data 32
a) Questionnaire
b) Interview
¢) Observation
4.1.2 Secondary Data 35
a) Internal Data
b) External Data
S *‘S‘\EF}?‘;CAx

PNEE porlTar & =

vi



