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EXECUTIVE SUMMARY

In an area of mature and intense competitive pressures, many firm are focusing
their efforts on maintaining a loyal customer base. To create a loyal customer, the
customer must have awareness on product and very frequently to use it. This will create a
loyal customer. If most of the target audience is unaware of the SARASPICE product, the
Pepper Marketing Board Malaysia task is to build awareness, perhaps just name
recognition. This can be accomplished with simple méésage repeating the name.
Prospects who are not aware of the Pepper Marketing Board and SARASPICE product

might refuse to try or consume the product.

The main issue in this study is to look the consumer awareness on SARASPICE
product in Kuching market and to determine the remedies available to tackle the

problems.

Basically, this paper is divided into 5 chapters. Chapter 1 is the izl,troduction,
which covers the problem statement, objective, {imitation of study and the description on
the Pepper Marketing Board Malavsia. Chapter 2 of the studies will mainly focus on
literature review which look into the definition and important of consumer awareness.

Chapter 3 will explains details on the research methodology.
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