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EXECUTIVE SUMMARY

Logitech International S.A. often shortened to Logi is a Swiss-American manufacturer of
computer peripherals and software, with headquarters in Lausanne, Switzerland and Newark,
California. The company has offices throughout Europe, Asia, Oceania, and the Americas, and
is one of the world's leading manufacturers of input and interface devices for personal
computers (PCs) and other digital products. The company develops and markets personal
peripherals for PC navigation, video communication and collaboration, music and smart
homes. The company include in manufacturing products like keyboard, mice, tablet
accessories, webcam, Bluetooth speakers, universal remotes and many more. A Swiss company
focused on innovation and quality, Logitech designs products and experiences that have an
everyday place in people's lives. Logitech started connecting people through innovative
computer peripherals and many industry firsts, including the infrared cordless mouse, the

thumb-operated trackball, the laser mouse, and more.

Since those early days, they have expanded both their expertise in product design and global
reach. For each of products, they focus on how customers connect and interact with the digital
world. By keeping design at the center of everything they have created, in every team and every

discipline, to create truly unique and meaningful experiences.

With products sold in almost every country in the world, Logitech has developed into a multi-
brand company designing products that bring people together through music, gaming, video
and computing. Brands of Logitech include Logitech, Logitech G, ASTRO Gaming, Ultimate

Ears, Jaybird, Blue Microphones, and Streamlab
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2.2 Organisation Structure
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Figure 2.2 The Logitech US Organization Structure

2.3 Product/Services

Logitech offers a variety of tech products which serve multi-purpose services toward
consumers to include in their daily life as it has become as an essential tool to this society. By
having a variety of products this gives the consumers many options to choose from. Whether
it will the hardware of the computers or the accessories. To keep it simple Logitech provide
consumers with mice, speakers, gaming headphones, webcam, remotes and many more. For
example of each product is the first one is the mouse, one of the infamous Logitech mouse is
Logitech Ultra Portable Wireless Mouse M187. This product has reliable wireless connection
which include fast data transmission and no delays and the range is up to 10 meters. It also
works well on all operating system so the consumer does not have to worry about the reliability

of the product.



	Logitech
	ACKNOWLEDGEMENT
	TABLE OF CONTENT
	1. INTRODUCTION
	1.1 Background Study
	1.2. Problem Statement
	1.3. Purpose of The Study

	2. COMPANY INFORMATION
	2.1. Background
	2.2. Organizational Structure
	2.3. Products / Services
	2.5. Business, Marketing, Operational Strategy

	3. COMPANY ANALYSIS
	3.1. SWOT

	4. FINDINGS AND DISCUSSION
	4.1. Findings
	4.2. Discussion


	EXECUTIVE SUMMARY
	Product/Services



