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2.0 EXECUTIVE SUMMARY 

  

Online marketing is a process of utilizing web-based platforms to distribute information about 

the company’s brand, products, or services that are offered to potential consumers. It is tools and 

techniques by using the internet in promoting the business as widely. There are few advantages 

of online marketing rather than traditional marketing such as potential expansion, improved 

control and customer services, and competitive advantages. This report will focus on how to 

handle the online business in social media such as Facebook (FB) to attract potential customers 

in buying our products in Pasta Street.   

 

Pasta Street is a food and beverage business where it is providing Italian and Mexican foods 

where it is a simple and delicious cuisine. It is a favorite dish from all around of world and Malaysia 

is known for its various food from traditional food to international food such as Western food, 

Chinese food, and others. The purpose of this assignment is to understand how online business 

becomes get become well known through online marketing. 

 

The strategy in extending the online business to promoting the products locally by using 

teasers, soft sells, and hard sells. The teaser will give the general ideas of the company brands 

and products to captivate the recognition of the customers. Then, soft sell will highlight the food 

products’ advantages and relate to the customers feeling by engaging humor or connecting with 

warm and pleasant images. While for hard sells, it is used to encourage the customer to buy the 

product immediately rather than considering their choices and may postponing the purchase. With 

this approach, it can build a good image and trusty to the customer besides increasing their 

interest and willingness to try the homemade foods by Pasta Street.  
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5.0 INTRODUCTION OF BUSINESS 

5.1 NAME AND ADDRESS OF BUSINESS 

 Our brand name is Pasta Street that is inspired by most of our food that is based on pasta 

and the concept of the drive-thru. Since the pandemic occurs, it became our new inspiration to 

provide most of the people’s favorite foods which are Italian and Mexican dishes where they can 

order and buy the foods by drive-thru or through the delivery. The location of our business Is Tepi 

Jalan, Jalan 1/23E, Taman Setapak Indah, Setapak, 53300 Kuala Lumpur. It is one of the most 

famous areas where various food and stalls are halal and near the residential area. This location 

also has been providing the business license by the Dewan Bandaraya Kuala Lumpur (DBKL) 

which is safe to operate their business form sued and need to abide by the standard operation 

procedure (SOP) for the stalls. 

    

 

5.2 ORGANIZATIONAL CHART 

 

 

 

  


