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EXECUTIVE SUMMARY 

 

This study analysed cases that applied hologram technology in our daily life to provide 

basic information for research on dress up using hologram technology. The results of this study 

are as follows. A hologram was applied to dress up daily life in various ways including dress 

up going out with friend, dress up stay at home or dress up when having dinner. Today, as-

being the age of smart devices, the hologram technology is growing rapidly among us. 

The idea came to my mind after contemplating for a while and I considered the idea of 

Home Holographic Display for Attire Selection which it can scan and display the clothes 

available inside the closet into an avatar of the user. For this case study, a research on Holoxica 

Limited is done, where information regarding the company will be explained. The information 

will be explained regarding on subtopics, which include company background, product, 

technology, business, and marketing strategy whereas its financial achievement. 

 The first problem it is users tend to difficult to choose to dress up due to their busy 

schedule. This because uses nowadays are very busy with their burden of works, family fairs, 

and many things. They are even sloppy dress up because they did not have enough time to take 

care of themselves and proper dress up. Moreover, users do not want to think so much about 

dress up because the time a running out so fast. For example, when a woman wants to go the 

dinner, she is at least taking a 30 minute to think a dress suitable to wear for dinner. 

Furthermore, users use manual choosing clothes to wear, clothes in the closet become cluttered 

and unmanageable.  

From the problem, we get a solution to solve the problem. The solution it is a develop 

Home Holographic Display for Attire Selection for easier the user to use it. So, from this 

solution users can use every day and every time if their want to going somewhere or stay at 

home. This solution can make a good decision for some users have problem to choose the dress 

up.  

Lastly, SWOT Analysis is used in this study to determine the company’s strengths, 

weaknesses, opportunities, and threats. The main objective of the SWOT analysis is to assist 

organizations or company in developing a full understanding of all the factors involved in the 

decision-making process.  
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2.2 Organizational Structure 

 

 

Figure 1 Holoxica Limited Organizational Structure 
 

2.3 Products/Services 

 

 The 3D data sing in real 3D, without glasses or headsets. Our advanced 3D 

visualisation app Holoviewer shows any type of 3D data on holographic 

displays. Holoxica is an authorised reseller of the Looking Glass displays. Our 

product such as: 

• Holoviewer apps 

Advanced cloud-based 3D visualisation software for Holographic 3D 

rendering. Display 3D models and animations in real time. Fast-render 

thousands of images. Showcase 3D models and animations in real-time on 2D 

monitors and 3D light field displays. The visualisation app uses 3D graphics, 

web and cloud technologies including ThreeJS and WebGL. It requires a 

modern graphics card (GPU), Nvidia GTX 1070 as a minimum. The 

Holoviewer app is embedded within some of our products and is available for 

licensing. This is an example: 
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