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INTRODUCTION

~ Stages of product life cycle

V.

Sales are made to innovators, consumer who enjoy
trying new products

Growth stages where sales being to increase rapidly as
the product gains popularity

Maturity stages where this is the longest stages and
generate the majority of products sales and profits from
thelate majority -

Decline stagesswhere'the eventuallyallproduet stocks
stop selling
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PRODUCT STAGES

INTRODUCTION
In 1902, Brad began selling Bepsi-Cola and achieved sales of 7,968 gallons

of syrup in thie first year.

Brad aimed to generate initial awareness and trial of his product; and far
exceeded his targets

A highly selective distribution is initially recommended, and this is evident
with Pepsi-Cola only launching in Brad’s pharmacies.

To generate awareness, a celebrity endorsement with race car driver
Barney Oldfield' was utilized.

Initially'a simple cost-plus pricing strategy was used.

Pepsi-Cola was not launched with any_promotions.



