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EXECUTIVE SUMMARY

Cheese Kitchen Amir is actually in the same organization as the original brand, Cheese
Station. It is produced to work on a portfolio that has been divided. Cheese kitchen Amir is an
industry that prepares food from home and will be delivered to customers who have made an
order. Cheese Station was established by my sister two year since ago after she finished her

studies. At first he only traded on a small scale.

Due to the encouraging response, he has appointed me as his assistant in promoting
food sales products on social media as well as responsible for producing pictures of the food
before being offered on social media. At the beginning of this business, cheese kitchen only
sold cheese and macaroni -based foods. However, due to the high spirit of the cheese station

founder where he has processed several types of food menus that can be adapted to cheese.

Beside that, the thing that attracts customers to buy back with cheese kitchen is due to
the taste and age suitability to enjoy the food provided while not causing nausea due to the
main ingredient which is cheese. Apart from that, the price which is placed in the range of Rm
10.00 to Rm 13.00 is considered very affordable apart from the quantity provided is also very

much according to the order.
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1.1 Business Information Sheet

Name of Business (with logo)

Cheese Kitchen Amir

Name :  Muhammad Amirullah Bin Amran

Phone Number : |0112-8945423

Email ;i mmuhammadamirullah@gmail.com

FB webpage address . ttps://www.facebook.com/cheeselelehteruna/
Brand name : |Cheese Station

Online business mode . |Dropship

Nature of business . [Promoting and selling Cheese Food

Type of products :  [Food &Beverages, Food Delivery




